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Orange  County  — 
home  of  some  of  the  nation's 
finest  reporting. 


NAB  raises  Its 
ad  spending 
prolectlens 
(See  page  9) 


Carriers  file 
antitrust  suit 
In  St.  Louis 
(See  page  13) 


NPPA  names 
Its  honorees 
(See  page  14) 


Circulation  .314,300  daily,  360,404  Sunday  (ABC  Publisher's  Statement,  .3/31/87) 
Represented  nationally  by  CWO&O 


ORANGE  ^COUNTY 

Hegi^r 


The  feature  sections  of  The  Orange  County  Register  are  as  interesting  and 
diverse  as  the  market  they  serve. 

Preview  is  Orange  County's  only  publication  devoted  exclusively  to  weekend 
entertainment  and  diversions.  Published  each  Friday,  this  tabloid  section  covers 
the  worlds  of  film,  stage,  music  and  at-home  entertainment. 

Accent  is  the  Register's  award-winning  daily  feature  section.  The  array  of 
topics  covered  regularly  is  staggering  —  self-improvement,  science  and  technol¬ 
ogy,  entertainment,  health,  psychology,  society,  home  design,  fashion  — 
Accent's  breadth  of  coverage  is  exceeded  only  by  its  quality  of  reporting. 

The  Register's  Sunday  Travel  section  was  named  winner  of  the  Lowell 
Thomas  Travel  journalism  Award  for  Best  Travel  Section  in  1985.  Each  Sunday 
it  combines  in-depth  travel  news  with  superior  graphic  presentation. 

Outstanding  performances  in  Orange  County's  leading  newspaper. 


Today  s  pace  is  faster  than  ever.  _ 

EspecMy  in  San  Diego.  We’re  already  the 
second  largest  city  in  the  West.  The  seventh 
largest  in  the  nation. 

The  rate  of  growth  alone  is  enough  to  make 
your  head  spin.  But  if  a  newspaper  focuses  only 
on  day-to-day  changes,  it  falls  into  a  rut. 

At  the  San  Diego  Union,  we  do  race  along  at 
breakneck  speed  to  update  through  five  editions. 
But  we  also  know  how  to  slow  down  and 
examine  today’s  larger  issues. 

That’s  why  we  have  specialists:  on  AIDS.  On 
growth.  On  Latin  America.  And  on  the  Pacific 
Rim. 

Last  month  our  specialists  covered  the  unrest 
in  Panama  and  Korea.  They  didn’t  just  bring  the 
breaking  stories  home,  but  analyzed  the  events 
and  their  impact  on  San  Diego. 


That’s  how  we  put  things  in 
perspective. 

We  do  it  because  a  balanced,  thoughtful 
presentation  of  the  news  benefits  our  readers. 
And  ultimately  us. 

We’ve  just  sped  into  18th  place  in  the  nation  in 
circulation.  So  fai;  so  good.  And  there’s  no 
telling  where  we’U  go — now  that  we  know  how 
to  pace  ourselves  on  the  fast  track. 
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"As  a  photopurnalist,  I  have  to 
be  prepared  to  record  the  unexpected 
under  uncontrollable  circumstances.  So  I 
can’t  leave  anything  to  chance. 

“For  a  typical  day’s  work,  I  pack 
four  different  Kodak  films.  Color  and 
black-and-white.  High-speed  and  low- 
speed.  Daylight-  and  tungsten-balanced. 

“Once  I’m  working,  I  have  to 
instantly  match  any  situation  with  my 
knowledge  of  what  my  films  can  do  for 
me.  I  know  the  film  is  there  in  my  bag, 
and  it’s  die  right  film.  I  just  hope  that  I 
have  enough  of  it 

“The  only  time  I  ever  worry 
about  Kodak  film  is  when 
I’m  running  out  of  it! 

confidence  means  I  can 
worry  about  other  diings. 

Uke  getting  through 
locked  doors.  Or  recog-  / 
nizing  the  moment  that 
makes  a  trip  worthwhile. 

Or  finding  the  one  viewpoint  that  will 
give  me  a  picture  nobody  else  will  get 

“I  regard  Kodak  film  like  the 
lenses  in  my  bag.  Each  one  is  a  very 
special  tool.  When  I  put  a  28  mm  lens 
on  a  camera  I  know  it’s  going  to  give 
me  exactly  what  I  want  to  see.  And 
when  I  load  a  particular  Kodak  film,  I 
can  count  on  it  to  give  me  the  kind  of 
impression  that  my  mind  sees.’’ 


Cairo,  Kodachrome  64  professional  film 


Tehran,  Kodak  Tri-X  pan  film 


Pakistan.  Kodak  Ektachrome  400  film 


Washington.  Kodak  Ektadirome  160  professionol  fih 


Choice  of  die  worid’s  top  photographers. 


9  Eastman  Kodak  Company.  /986 
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The  4th  Estate 

By  Doug  Borgstedt 


JULY 

22- 2S — Canadian  Community  Newspape'S  Association,  Annual  Meeting, 

Hotei  Newfoundland,  St.  John’s  Newfoundland. 

23- 26 — North  Carolina  Press  Association,  Annuai  Convention  and  Trade 

Show,  Wiiiiamsburg  Lodge,  Williamsburg  Lodge,  Wiiiiamsburg,  Va. 
25— Vermont  Press  Association,  Summe-  Meeting,  Burke  Mountain. 
30-8, '1— Utah  Press  Association,  Summer  Convention,  Golden  State  Empire, 
Ogden,  Utah. 

AUGUST 

2-5 — Southern  Newspaper  Advertising  &  Marketing  Executives,  Sales 
Conference,  Hyatt  Riverfront  Hotei,  Savannah. 

9-13 — Newspaper  Association  Managers,  Annual  Convention,  Durango, 
Colo. 

15-20 — 36th  Semi-Annual  Newspaper  Advertising  Co-op  Network  Confer¬ 
ence  and  Workshop,  Hyatt  Regency,  Buffalo,  N.Y. 

18-23 — National  Association  of  Biack  Journalists,  Inter-Continental  Hotel, 
Miami. 

20-22— West  Virginia  Press  Association,  Annual  Convention,  Wheeiing,  W. 
Va. 

SEPTEMBER 

9-11— Internationai  Newspaper  Group,  Marriott's  Desert  Springs  Resort, 
Palm  Springs,  Calif. 

11-12— Maine  Press  Association,  Fall  Conference,  Sebasco  Estates, 
Sebasco,  Maine. 

13-17 — Canadian  Newspapers  Advertising  Executives  Association,  Hotei 
Beausejour,  Moncton,  N.B. 

15- 18— Associated  Press  Managing  Editors  Conference,  Westin  Hotel, 

Seattle,  Wash. 

16- 18 — Suburban  Newspapers  of  America,  Editorial  Conference,  Brown 

Palace  Hotel,  Denver. 

17- 19 — Mid  America  Newspaper  Conference,  Rock  Land  Lodge,  Branson, 

Mo. 

17-19 — New  England  Press  Association,  Fall  Convention,  Publick  House 
Inn,  Sturbridge,  Mass. 

17- 20— New  England  Newspaper  Operation  Association,  Inc.,  Conference, 

Impact  1987:  Technology  on  the  Move,  Killington  Village,  Killington, 
Vt. 

18- 20 — Foundation  for  American  Communications,  Journalism  Conference; 

Hard  Choices  —  Economics  and  Social  Policy,  Stouffer  Westchester 
Hotel,  White  Plains,  N.Y. 

20-24 — Central  States  Circulation  Managers  Association,  Conference,  Con¬ 
tinental  Regency,  Peoria,  III. 

20-26 — New  England  Society  of  Newspaper  Editors./Union  of  Soviet  Socialist 
Republics  Editors  Conference,  Middlebury  College,  Breadloaf  Cam¬ 
pus,  Vt. 

22- 25— National  Conference  of  Editorial  Writers.  Pan  Pacific  Hotel,  Van¬ 

couver,  B.C. 

24- 26— Western  Newspaper  Production  Conference,  Western  Bay  Shore 

Hotel,  Vancouver,  B.C. 

30-10/2 — Pennsylvania  Newspaper  Publishers  Association,  Annual  Conven¬ 
tion,  Hilton  Lackawanna  Station,  Scranton. 

30-10/3— National  Newspaper  Association,  Marriott  Hotel,  Portland,  Ore. 

Seminars!  WorkshopsIClinics 

AUGUST 

9-12 — SNPA  Foundation  Seminar,  Newsroom  Management,  Montgomery 
(Ala.)  Journal/Advertiser. 

20-21— Georgia  Press  Association,  Editorial  Seminar,  King  and  Prince  Hotel, 
St.  Simons,  Ga. 

23- 26— SNPA  Foundation  Seminar,  The  City  Editor's  Job,  Nashville  Banner. 
23-28 — The  Poynter  Institute  for  Media  Studies,  Graphics  &  Design  Center: 

College  Seniors  and  Graduate  Students  Fellowships,  St.  Petersburg. 
30-9/2— American  Press  Institute,  Regional  Reporters  Workshop,  Desmond 
Americana  Hotel,  Albany,  N.Y. 
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About  Awards 


Arthritis  Foundation  winner.  Joel  Lang,  a  writer  for 
Northeast,  Sunday  magazine  of  the  Hartford  Courant,  has 
been  named  winner  of  the  Russell  L.  Cecil  Writing  Award 
sponsored  by  the  Arthritis  Foundation  to  recognize  out¬ 
standing  writing  about  the  rheumatic  diseases.  Lang  won 
for  a  May  1986  article  on  Lyme  disease. 

Spezzano  honored.  Vince  Spezzano,  publisher  of  the 
Gannett  Rochester  (N.Y.)  Newspapers,  was  named  Citi¬ 
zen  of  the  Year  by  the  Northeast-Rochester  Kiwanis  Club. 
Earlier  this  spring,  he  was  chosen  Rochester's  Communi¬ 
cator  of  the  Year  by  members  of  17  Rochester  and  area 
communications  organizations. 

Multicultural  fellows.  Sixteen  journalists  from  through¬ 
out  the  country  have  been  named  fellows  in  the  second 
Multicultural  Management  Program,  and  will  receive  four 
weeks  of  newspaper  management  training  at  the  Univer¬ 
sity  of  Missouri  School  of  Journalism. 

They  are:  Stanley  Austin,  makeup  editor,  Kansas  City 
(Mo.)  Times-,  Gilbert  Bailon,  reporter,  Dallas  Morning 
News',  Toren  Beasley,  staff  photographer,  Syracuse 
(N.Y.)  Post-Standard  and  Herald-Journal',  Lily  Dow, 
news  layout  editor,  USA  Today,  Gregory  Freeman,  night 
city  editor,  St.  Louis  Post-Dispatch',  Cathy  Gant, 
reporter,  Wilmington  (N.C.)  Star-News',  Oscar  Garza, 
reporter,  San  Antonio  (Tex.)  Light;  Frank  Gibson,  city 
editor,  Nashville  Tennessean;  Phil  Lerman,  special  proj¬ 
ects  editor,  USA  Today;  Carrie  Mason-Draffen,  assistant 
news  editor.  Long  Island  {N.Y .)  Newsday;  Christine  Mor¬ 
ris,  deputy  city  editor,  Miami  Herald;  Paula  Parker,  assis¬ 
tant  metro  editor,  Hartford  Courant;  Jose  Luis  Rios, 
Sunday  news  editor,  San  Antonio  Light;  Peter  Scott, 
editor,  Intown  Extra,  Atlanta  Journal  and  Constitution; 
Calvin  Stovall,  assistant  city  editor,  Detroit  News;  and 
Deborah  Withey-Culp,  assistant  art  director,  Detroit  Free 
Press. 
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OVER  sa 


OVER  ONE-THIRD  OF  ALL 

YOUR  READERS. 
OVERLOOKED? 


National  Press  Building 
Washington,  D.C. 


Reaching  Out  To  Your  Most  Loyal  Readers 


MATURITY  NEWS 

SERVICE 


Is  your  paper  saying  enough  to  an  age  group  that 
makes  the  really  big  decisions  in  this  country? 

That  grew  up  reading  newspapers? 
That  is  growing  all  the  time? 


Reach  and  keep  these  readers 
who  are  50  and  over  with 
the  new  MATURITY  NEWS 
SERVICE.  You’ll  receive  a 
uniquely  tailored,  weekly 
package  of  news,  features 
and  columns  of  vital  inter¬ 
est  to  your  most  loyal 
and  affluent  readers. 


Columnists  include  Roger 
Tatarian,  former 
editor-in-chief  of  UPl; 
Clifton  Daniel, 
former  manag¬ 
ing  editor  of 
The  New  York 
Times;  Edith  Evans 
ry,  former  general 
assignment  reporter  for 
The  New  York  Times;  and 
Boyd  Lewis,  former 
president  and  editor  of  News¬ 
paper  Enterprise  Association. 


Managing  editor:  Bob  Horton, 
former  correspondent  for  AP, 
Reuters  and  U.S.News  & 
World  Report. 


For  more  information,  call 
Dan  Barber  at  The  New  York 
Times  Syndication  Sales 
Corp.,  1-800-972-3550  or 
(212)  645-3000. 


IN  BRIEF - 

Printers  get  buyout 
offer  from  N.Y.  News 

The  New  York  Daily  News  has 
offered  to  pay  about  $1 10,000  each  to 
buy  out  the  lifetime  job  guarantees  of 
up  to  125  of  its  330  printers. 

The  offer  includes  either  a  pension 
of  about  $10,000  a  year  for  life  or 
immediate  payments  of  from  $46,000 
for  a  worker  who  is  81  up  to  $1 18,000 
for  a  worker  who  is  40,  according  to 
Greg  Thornton,  News  vice  president 
for  industrial  relations. 

The  deal  is  voluntary  to  individual 
workers  and  expires  Aug.  4  if  at  least 
90  printers  do  not  accept,  Thornton 
said. 

Minority  committee 
gives  grievance  list 

An  ad-hoc  committee  of  black, 
Hispanic  and  Asian  1987  graduates  of 
the  Columbia  University  School  of 
Journalism  recently  presented  a  list  of 
concerns  to  the  school  administration 
and  faculty. 

The  list,  presented  on 
commencement  day,  took  issue  with 
the  journalism  school's  attitude 
toward  racial  minorities  regarding 
class  instruction,  recruitment  and 
news  coverage. 

Included  in  the  list  were  the 
following  concerns:  that  tenured 
professor  Luther  P.  Jackson  be 
reinstated  in  a  teaching  position  in  a 
news  reporting  and  writing  class  or  a 
seminar;  that  the  curriculum  incorpo- 
rate  coverage  of  minority 
communities;  that  tenure  be  granted 
associate  dean  Donald  H.  Johnston, 
professor  Joyce  Shelby  and  retain 
professor  Judy  Serrin;  that  the  school 
hire  Latino  professors  and  adjunct 
instructors;  that  Asian-Americans 
continue  to  be  considered  as 
minorities;  that  the  reported 
insensitivity  to  coverage  of  minority 
issues  by  professor  Richard  Blood,  a 
former  New  York  Daily  News  editor, 
be  addressed;  that  financial  aid  bene¬ 
fits  continue  to  be  secured;  that  more 
minority  students  be  recruited;  and 
that  the  name  of  the  Minority 
Improvement  Award  be  changed  to 
be  less  condescending. 

Medill  School  gets 
accreditation 

The  Medill  School  of  Journalism  at 
Northwestern  University  has  been 
accredited  by  the  Accrediting  Council 
on  Education  in  Journalism  and  Mass 
Communications. 


The  accreditation  covers  both 
undergraduate  and  graduate  pro¬ 
grams. 

The  graduate  program  had  not  been 
accredited  since  1982  when  North¬ 
western  withdrew  its  request  for  re¬ 
accreditation  in  a  dispute  with 
ACEJMC. 

Texas  organization 
offers  writing  prizes 

The  Texas  Institute  of  Letters  is 
accepting  submissions  for  some 
$12,100  in  cash  awards  for  work 
published  in  1987  by  Texas-born  or 
-employed  writers  in  eight  different 
categories. 

Of  particular  interest  to  journalists 
are  the  Stanley  Walker  Journalism 
Award  of  $500  for  the  best  non-fiction 
writing  appearing  in  a  newspaper  in  a 
single  article  or  column  or  a  series  on 
a  single  subject;  and  the  O.  Henry 
Award  of  $500  for  the  best  non-fiction 
writing  appearing  in  a  magazine  or 
journal  or  other  periodical,  or  in  a 
newspaper  Sunday  suppliment. 

For  a  list  of  all  the  awards  and  fur¬ 
ther  information  about  applications 
and  requirements,  send  a  self- 
addressed,  stamped  envelope  to: 
John  Edward  Weems,  secretary/ 
treasurer,  Texas  Institute  of  Letters, 
P.O.  Box  8594,  Waco,  Texas  76714- 
8594. 

Executives  meet  in 
Seattle  spelling  bee 

Frank  Blet‘  en,  publisher  of  the 
Seattle  Times,  recently  persuaded  10 
of  Seattle’s  busiest  executives  to  take 
time  out  to  compete  in  a  spelling  bee. 

Teams  from  10  local  corpora¬ 
tions  —  each  captained  by  the 
chief  executive  officer  or  senior 
executive  —  competed  in  a  spell¬ 
down  at  the  first  annual  Seattle  Times 
Bee  for  Literacy  held  in  the  ballroom 
of  a  downtown  Seattle  Hotel.  More 
than  200  spectators  attended. 

The  nearly  $50,000  in  proceeds 
from  the  event’s  entry  fees  and 
pledges  raised  by  team  members  went 
to  Washington  Literacy,  a  statewide 
non-profit  organization  working  to 
reduce  Washington’s  illiteracy  rate. 

The  event  was  conducted  much  like 
the  Seattle  Times  Regional  Spelling 
Bee  for  first-  through  eighth-graders. 
The  same  word  list  was  used  and  the 
same  pronouncer  officiated  at  both 
events.  One  difference  was  that  the 
three-member  corporate  teams  could 


collaborate  on  the  spelling  of  each 
word. 

That  came  in  handy  for  the  Boeing 
Company,  captained  by  vice  chair¬ 
man  Malcolm  Stamper,  which  took 
home  the  first-place  trophy  for  cor¬ 
rectly  spelling  “stanniferous”  and 
“lekvar.”  One  of  the  Boeing  team 
members,  Amy  Reiss  Gerson,  had  1 1 
years  earlier  been  the  winner  of  the 
Seattle  Times  spelling  championship 
and  had  gone  on  to  finish  seventh  in 
the  National  Spelling  Bee  in  Washing¬ 
ton,  D.C. 

KIRO  Television  placed  second 
and  the  Seattle  Mariners  placed  third. 
Chuck  Armstrong,  Mariners’  chief 
executive  officer,  in  accepting  the  tro¬ 
phy  said,  “We’re  really  pleased.  This 
is  the  highest  the  Mariners  have  ever 
finished.” 

Other  companies  fielding  teams 
were  Pacific  Northwest  Bell,  Rainier 
National  Bank,  Safeco  Insurance, 
Seafirst  Bank,  KING  Television, 
KOMO  Television  and  the  Seattle 
SuperSonics. 

Deadline  nears  for 
minority  fellowship 
applications 

Applications  for  minority  fellow¬ 
ships  to  management  training  semi¬ 
nars  sponsored  by  the  American 
Newspaper  Publishers  Association 
must  be  submitted  to  the  ANPA 
Foundation  in  Reston,  Va.,  by  July 
31. 

The  ANPA  seminars  take  place 
September  through  December. 

For  more  information,  call  Nancy 
Osborn  at  the  ANPA  Foundation, 
(703)  648-1053. 

Plastic  surgeons 
honor  journalists 

The  American  academy  of  Facial 
Plastic  and  Reconstructive  Surgery 
has  announced  a  new  competition  to 
honor  journalists  who  have  increased 
public  awareness  of  their  medical  spe¬ 
cialty. 

A  total  of  $5,750  will  be  awarded  for 
regional  and  national  coverage  in 
newspapers,  magazines  and  televi¬ 
sion. 

Entries  for  the  1987  awards  must  be 
published  or  broadcast  before  Dec. 
31,  1987  and  submitted  no  later  than 
Jan.  31,  1988. 

Applications  may  be  requested  by 
writing  to:  AAFPRS  1987  Journalism 
Awards  of  Excellence,  1101  Vermont 
Ave.,  N.W.,  Suite  404,  Washington, 
D.C.,  20005. 
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Atex  Advertising  systems  save  time,  save 
money,  and  enhance  revenue.  In  short,  they 
give  you  a  better  profit  picture! 

The  powerful  Atex  Integrated  Advertising  System 
database  manages  every  step  of  ad  processing  — 
classified  and  display  —  from  order  entry  through 
production  to  billing.  Combined  with  the  Atex 
Architect  program,  it  can  dummy  a  64-page 
paper  in  less  than  two  minutes.  A  Classified 
Pagination  system  cuts  page  build  time  in  half. 
The  time  between  ad  deadline  and  press  run  is 
reduced,  so  you  can  accept  more  ads.  A  display 
ad  makeup  system  is  linked  directly  to  the  adver¬ 
tising  database.  Lost  revenues  from  lost  ads  are 
virtually  eliminated...the  list  goes  on.  Everyone 
saves  time  and  money.  And  every  system  is 
backed  by  a  total  commitment  from  the 
Eastman  Kodak  Company. 

Talk  to  an  Atex  representative  about  improv¬ 
ing  your  profit  picture.  Or  call  617-275-8300. 


32  Wiggins  Avenue 
Bedford,  Massachusetts  01730 
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Make  an  investment  for  quality 

He  said  it  before  thousands  of  newspaper  executives  at  the  recent 
ANPA/TEC  Conference  in  Las  Vegas  and  we  reprinted  it  last  week 
(E&P,  July  11,  page  64),  but  we  think  the  message  of  Eugene 
Patterson  is  important  enough  to  repeat  again  and  again. 

The  chairman  of  the  board  and  CEO  of  Times  Publishing  Co.,  St. 
Petersburg,  Fla.,  was  talking  about  the  future  of  the  newspaper 
business: 

“The  news  business  is  suffering  from  the  same  virus  as  the  nation’s 
business:  Too  often  we  are  taking  a  financial  approach  to  a  creative 
enterprise,  investing  for  short-term  earnings  instead  of  betting  on 
long-term  quality;  settling  for  fatness  of  the  bottom  line  now  rather 
than  building  muscle  for  a  stronger  tomorrow;  mistaking  money  and 
numbers  for  corporate  strength;  buying  and  selling  instead  of  sowing 
and  reaping,  and  getting  pretty  complacent  about  it  all. 

“In  too  many  particulars  we  are  reflecting  the  nation’s  economic 
problem.  American  manufacturers  generally  are  paying  an  alarming 
price  for  their  complacent  sacrifice  of  quality  on  the  altar  of  short¬ 
term  gain.  I  am  believer  enough  in  fate  and  the  marketplace  to 
believe  such  drifting  can  get  newspapers  blind-sided  as  painfully  as 
the  automakers  and  electronics  companies  got  hit  when  they  quit 
counting  the  progression  of  the  trade  deficit  and  lost  touch  with 
quality  control. 

“In  addressing  the  future  competition  for  news  I  suggest  we  admit 
our  No.  1  liability  is  self-inflicted:  We  are  seeing  a  lot  of  seemingly 
prosperous  newspapers  being  nibbled  to  death  by  ducks  because  they 
are  saving  money,  they  think,  by  ignoring  quality  instead  of  invest¬ 
ing  long  term  to  increase  it.  On  top  of  that,  some  of  us  are  jacking  up 
revenue  in  the  short  term  by  ratcheting  up  circulation  rates  even 
though  that  erodes  the  long-term  asset  of  market  share  and  invites  in 
the  competitor  who  only  wants  to  eat  our  lunch.  Professor  Myron 
Tribus  of  M.I.T.  said  it  well:  ‘Quality  is  never  your  problem.  It  is  the 
solution  to  your  problem.’ 

“On  that  theme — that  quality  in  newspapers  costs  less  than  the 
long-term  expense  of  ignoring  it — I  suggest  we  steal  one  from  Casey 
Stengel  and  start  asking:  ‘Don’t  anybody  around  here  still  love  this 
game  and  not  just  the  money  in  it?’  ” 

John  Morton,  newspaper  analyst,  said  the  same  thing  when  he 
spoke  to  the  Texas  publishers  in  March  (E&P,  April  4,  page  16): 
“Year  after  year,  the  ratio  of  circulation  to  households  continued  to 
drop,  and  year  after  year  newspaper  companies  continued  to  demon¬ 
strate  how  they  could  make  even  more  money  despite  the  dwindling 
readership  .  .  .  The  newspaper  business  has  been  coasting,  dazzled 
by  20%  margins  and  perhaps  blinded  by  them  to  the  fact  that  prob¬ 
ably  there  is  a  connection  somewhere  between  all  that  money  they’ve 
been  making  and  the  fact  that  proportionately  fewer  and  fewer  peple 
are  reading  newspapers.” 

Morton,  like  Patterson,  urged  a  greater  investment  in  quality, 
even  if  it  may  mean  a  smaller  bottom  line.  “Where  is  it  written  that  a 
newspaper  should  make  20<z  to  300  on  the  dollar?”  he  asked. 

More  emphasis  and  investment  in  quality,  as  these  two  executives 
suggest,  would  help  to  recapture  those  readers  who,  ASNE  discov¬ 
ered,  “love  us  and  leave  us.” 
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Letters  to  the  Editor 


Writer  responds  to  Ferro’s  letter 


Concerning  the  letter  from  Juan 
Pablo  Ferro  (June  27),  it  is  obvious,  to 
me  at  least,  that  Ferro  wanted  to 
make  some  sort  of  comment  on  the 
April  4  article  1  wrote  on  Colombian 
journalists  and  the  illegal  drug  trade. 
That  is  fine.  However,  he  should  not 
have  made  it  at  iny  expense. 

The  third  paragraph  of  his  letter  — 
which  contains  the  quote  in 
question  —  is  100%  totally  accurate. 
1  have  those  words  exactly  as  Ferro 
stated  them  —  in  English,  not  in 
Spanish  —  on  my  tape  recorder  and  I 
have  also  noted  on  my  pad  that  when 


Ferro  said  those  words  he  turned  180 
degrees  in  his  chair  and  pointed  at  the 
back  of  his  head,  indicating  that  the 
only  picture  I  should  run  of  him  would 
be  a  faceless  one  of  the  back  of  his 
head. 

To  repeat,  there  was  no  translation 
necessary.  Ferro  said  those  words  in 
plain  English  and  1  would  be  glad  to 
let  anyone  hear  the  tape  or  look  at  my 
notebook.  Plus,  I  had  a  translator 
with  me  and  even  though  she  was  not 
necessary  for  the  Ferro  interview  she 
sat  in  and  will  vouch  for  me  the  exact 
words  of  Ferro  as  they  appeared  in 


the  article. 

Ferro’s  non  sequitur  in  the  fourth 
paragraph  and  his  phrase  in  the  fifth 
paragraph  —  “righting  this 
wrong —  is  quite  presump 
tuous.  I  did  not  misinterpret  his  state¬ 
ment.  I  do  have  a  historical  knowl¬ 
edge  of  Colombia  and  of  the  paper  he 
works  for.  There  was  no  translation! 
He  spoke  the  words  in  English 
exactly  as  I  recorded  them  and  used 
them  in  the  article. 


Stephen  Jackson 


Seek  support  for 


Ivan  Holmes,  “Good  and  bad  news 
about  university  newspapers”  of 
June  20,  1987,  made  some  correct 
statements  about  the  status  of  some 
college  newspapers  and  problems 
some  have  with  censorship.  Several 
of  his  suggested  remedies  are  already 
in  operation.  We  don't  need  a  new 
foundation  to  provide  legal  advice 
and  support  for  those  student  news¬ 
papers  facing  censorship  and  other 
First  Amendment  challenges.  We 
have  the  Student  Press  Law  Center  in 
Washington  D.C.  It  is  the  only  organi¬ 
zation  of  its  kind,  headed  by  an  attor¬ 
ney,  that  has  as  its  sole  function  the 
protection  of  the  student  press  from 
these  challenges.  Each  year  it  han¬ 
dles  hundreds  of  problems. 

Unfortunately,  the  incidents, 
including  censorship,  have  increased. 
The  SPEC  needs  the  support  of  every 
newspaper  publisher  who  agrees  that 
every  attempt  to  censor  a  student 
newspaper  is  also  a  threat  to  the  non- 

What  about 
Carol  Sutton? 

I  don’t  want  to  muddy  the  waters  in 
the  fight  between  the  Los  Angeles 
Times  and  the  Los  Angeles  Herald 
Examiner  over  who  was  the  first 
woman  to  head  the  newsroom  at  a 
major  metropolitan  daily  newspaper, 
but  1  will  point  out  that  the  late  and 
wonderful  Carol  Sutton  was  the  man¬ 
aging  editor  of  the  Courier-Journal 
here  in  Louisville  from  1974  to  1976. 

Michael  Gartner 
EDITOR  &  PUBLISHER  for  July  18.  1987 


SPLC 


student  press.  Several  other  national 
organizations  —  College  Media 
Advisers,  the  Associated  Collegiate 
Press,  and  the  Columbia  Scholastic 
Press  —  provide  learning  programs 
each  year  on  press  law,  ethics  and 
management  for  thousands  of  college 
journalists.  Thousands  more  may  be 
unaware  of  these  learning  opportuni¬ 
ties. 

Again,  publishers  can  take  an 
active  role  in  promoting  attendance  at 
these  conventions  and  workshops  by 
college  editors  in  their  publishing 
area.  The  next  national  college  press 


convention  is  Oct.  29-Nov.l,  1987  in 
St.  Louis.  The  program  will  have 
many  sessions  on  the  concerns 
expressed  by  Prof.  Holmes. 
Publishers  and  editors  can  learn  more 
about  the  SPLC  by  calling  its 
Washington  office  at  (203)  466-6312. 
They  can  learn  more  about  the  college 
press  convention  by  calling  the  Asso¬ 
ciated  Collegiate  Press  at  (612)  625- 
8335. 

Tom  E.  Rolnicki 
(Rolnicki  is  the  executive  director. 
National  Scholastic  Press,  Associated 
Collegiate  Press.) 


FROM  WASHINGTON  .  .  . 

“Ever  since  the  Red  Army  took  over  in 
World  War  II,  East  Europe  has  been  the 
region  where  Moscow  held  on,  preaching  com¬ 
munist  solidarity  and  practicing  Soviet  control. 

Yet  the  other  day  Mikhail  Gorbachev  could 
be  found  in  Romania . . .  reaching  over  the 
heads  of  the  sour  Romanian  leadership  and 
promoting  his  model  of  reform. 

“. .  .Gorbachev,  having  moved  an  older 
generation  out  of  the  Kremlin,  is  trying  to  get 
ahead  of  the  gerontological  curve  and  to  prepare 
the  ground  for  the  replacement  of  East  Europe’s 
still-reigning  Brezhnevs.  His  is  an  unmis¬ 
takable  political  intervention  designed  to 
help  bring  the  region’s  Gorbachevs  to  power.  ” 

— Stephen  S.  Rosenfeld 
Deputy  EdtT  Page  Editor 
The  Washington  Post 

Every  Friday  in  the 
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Issues  of  the  Information  Age: 

The  way  beyond  Babel. 


Imagine  trying 
to  build  a 
railroad  system  if 
every  locomotive 
manufacturer 
used  a  different 
track  gauge. 

Every  local  stretch 
of  railroad  had 
its  own  code  of 
signals.  And  in 
order  to  ride  a 
train,  you  needed 
to  know  the 
gauges  and  the 
signals  and 
the  switching 
procedures  and 
the  route  and  the  conductor’s 
odd  pronunciation  of  the 
station  names. 

The  business  of  moving 
and  managing  information  is 
in  a  similar  state  today 
Machines  can’t  always  talk  to 
each  other.  Proprietary  sys¬ 
tems  and  networks  abound, 
with  suppliers  often  jockey¬ 
ing  to  make  theirs  the  ^ 
facto  standard.  The  enormous 
potential  of  the  Information 
Age  is  being  dissipated  by 
incompatibility 
The  solution,  as  we  see  it,  is 
common  standards  which 
would  allow  electronic  systems 
in  one  or  many  locations  to 
work  together.  People  will  be 
informed  and  in  control, 
while  the  systems  exchange. 


process,  and  act  on  informa¬ 
tion  automatically 

ATsT  is  working  with 
national,  international,  and 
industry-wide  organizations 
to  set  up  comprehensive, 
international  standards  to  be 
shared  by  everyone  who  uses 
and  provides  information 
technology  We  think  it’s  time 
for  everyone  in  our  industry 
to  commit  to  developing  firm, 
far-reaching  standards.  The 
goal:  to  provide  our  customers 
with  maximum  flexibility  and 
utility  Then,  they  can  decide 
how  and  with  whom  to  work. 

We  foresee  a  time  when  the 
promise  of  the  Information 
Age  will  be  realized.  People 
will  participate  in  a  world¬ 
wide  Telecommunity  through 
a  vast,  global  network  of  net¬ 
works,  the  merging  of  com¬ 
munications  and  computers. 
They’ll  be  able  to  handle 


information  in  any  form- 
conversation,  data,  images, 
text— as  easily  as  they  make  a 
phone  call  today 
The  science  is  here  now. 
The  technology  is  coming 
along  rapidly  But  only  with 
compatibility  will  the  barriers 
to  Telecommunity  recede. 

Telecommunity  is  our  goal. 
Technology  is  our  means" 
We’re  committed  to  leading 
the  way 
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The  ad  picture  brightens 

NAB  officials  tell  INAME  they’ve  raised  their  projections  for  advertising 
expenditures  and  see  an  improved  competitive  climate  for  newspapers 


By  Debra  Gersh 

Predictions  from  the  Newspaper 
Advertising  Bureau  about  ad  expen¬ 
ditures  in  newspapers  this  year  have 
been  revised  —  for  the  better. 

“We’re  slightly  more  bullish  on 
1987  than  we  were  at  the  beginning  of 
the  year,”  said  Craig  Standen,  ad 
bureau  president.  “We  now  project 
total  advertising  expenditures  in 
newspapers  will  grow  8%  for  all  of 
1987,  with  a  3%  growth  in  national, 
8%  in  retail,  and  a  very  healthy  12% 
gain  in  classified.” 

Standen,  speaking  before  the  sum¬ 
mer  meeting  of  the  International 
Newspaper  Advertising  and  Market¬ 
ing  Executives  in  San  Diego,  noted 
that  while  the  figures  show  newspa¬ 
pers  holding  their  share  while  they 
move  up  in  dollar  revenue,  “we 
should  not  conclude  that  this  is  all 
business  as  usual.  A  number  of 
changes  are  taking  place  in  the  adver¬ 
tising  arena  which  are  altering  how  we 
sell  —  and  to  whom.” 

One  of  the  changes  is  the  increased 
variability  among  markets.  “In  the 
last  few  years,  there  have  been  pock¬ 
ets  of  recession  in  some  regions, 
while  others  have  been  superprosper- 
ous,”  he  continued.  “The  national 
averages  don’t  always  reflect  what’s 
going  on  in  any  given  region.” 

In  addition,  classified  “is  more 
important  than  ever.  Classified  now 
accounts  for  34%  of  all  newspaper 
advertising  investments  and  40%  of 
our  revenues.  Since  1980,  classified 
dollars  have  grown  1 18%,  while  con¬ 
sumer  advertising  has  grown  by 
91%, ”  Standen  continued. 

Standen  also  pointed  out  a  number 
of  trends  in  national  advertising  that 
are  working  in  newspapers’  favor. 

“One  is  the  regionalization  of  mar¬ 
keting,”  Standen  said.  “There  are 
strong  indications  that  the  pendulum 
is  swinging  away  from  centralization 
of  advertising  management  in  compa¬ 
nies  like  P&G  and  General  Foods. 
Many  are  rediscovering  the  old  truth 


Craig  Standen 

"We're  slightly  more  bullish  .  .  . 


that  ‘all  business  is  local.’” 

The  next  major  trend  working  in 
newspapers’  favor  is  the  “opening-up 
of  new  advertising  categories,”  such 
as  health  care,  Standen  continued. 

“As  you  perhaps  already  know, 
there  are  seven  huge  national  adver¬ 
tising  sales  categories,  each  worth 
$600  million  or  more,  in  which  news¬ 
papers  presently  get  a  very  small  dol¬ 
lar  investment  and  a  miniscule  share 
of  the  advertising  business,”  Standen 
commented. 

“We  think  you  can  attract  a  lot 
more  attention  from  these  advertisers 
and  their  agencies  by  offering  some 
kind  of  limited-time  promotion  to 
bring  in  extra  ad  volume  and  prove 
your  worth,”  he  said.  “You  might 
also  consider  offering  additional 
incentives  for  repeat  placement  of 
same-size  ads  in  a  continuing 
schedule  —  over  and  above  your 
traditional  volume  discounts.” 

Standen  reported  that  a  study  of 
over  300  publishers  showed  “that 
among  major  papers,  a  substantial 
majority  have  already  taken  action  in 
line  with  those  recommendations. 

“Finally,  1988  is  an  election  year, 
and  it  looks  like  there  will  be  a  lot  of 


primaries.  But  the  presidential  elec¬ 
tion  is  only  the  tip  of  the  iceberg. 
Nine-tenths  of  the  action  will  be 
below  the  national  surface  —  in  those 
local  campaigns  for  state  senate, 
assembly,  sheriff  and  judge.  You 
ought  to  get  more  of  that  advertising 
by  talking  to  your  local  politicians 
often  and  soon,”  Standen  advised. 

Turning  to  retail,  NAB  executive 
vice  president  Leo  Bogart  outlined 
four  developments  that  call  for  new 
initiatives  and  strategic  selling. 

“The  first  is  the  advertiser  demand 
for  total  market  penetration,”  he 
said.  “Inserts,  which  now  account  for 
only  9.5%  of  our  total  advertising 
revenues,  represent  25%  of  the  total 
dollars  that  display  advertisers  spend 
in  newspapers,”  Bogart  continued. 
“But  remember  that  of  the  money 
advertisers  spend  on  preprints,  up  to 
60%  goes  to  the  printer  rather  than  to 
the  newspaper.” 

The  growth  of  TMC  products  in 
response  to  the  growth  of  inserts  has 
led  to  daily-newspaper-produced 
TMC  weekly  products  having  “a  big¬ 
ger  circulation  in  total  than  all  com¬ 
petitive  shoppers  and  pennysavers.” 

To  make  TMC  products  more 
effective,  Bogart  suggested  reviewing 
zoned  coverage  of  subscribers  and 
non-subscribers  to  see  if  distribution 
areas  can  be  made  smaller;  introduc¬ 
ing  “get  acquainted”  programs  in  dif¬ 
ferent  zones  each  week  offering 
incentive  discounts  for  new  advertis¬ 
ers;  making  sure  that  all  editions  show 
complete  information  about  how  and 
where  to  place  an  ad;  and  being  pre¬ 
pared  to  prove  coverage  with  some 
consumer  research. 

“TMC  gives  advertisers  more  flexi¬ 
bility  to  get  intensive  coverage  of 
whatever  portion  of  the  market  they 
want,”  Bogart  said.  “But  it  goes 
head-on  against  our  fundamental 
charter  as  a  mass  medium.  When  we 
equate  the  distribution  of  our  give¬ 
away  products  with  the  paper  people 
pay  money  for,  we  weaken  the  argu- 
(Continued  on  page  10) 
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Ad  picture 

I  Continued  from  page  9) 


ment  that  paid  circulation  reflects  our 
unique  strength,  and  our  value  to 
readers  and  advertisers.  Building  that 
paid  circulation  is  the  biggest  chal¬ 
lenge  we  face  in  building  our  adver¬ 
tising.” 

The  second  development  in  retail 
advertising  comes  from  competitive 
challenges.  “Today,  a  third  of  all  net¬ 
work  commercials  are  15-seconds 
long,”  Bogart  said.  “A  year  ago  the 
proportion  was  only  10%,  and  local 
stations,  at  first  resistant,  are  now 
beginning  to  accept  15s  as  well.  In 
effect,  that  doubles  the  number  of 
positions  they  have  to  sell. 

“From  the  evidence  of  research 
we’ve  done,  the  clutter  that  results 
from  shortened  commercial  length 
reduces  the  effectiveness  of  advertis¬ 
ing  communication.  But  this  will  not 
be  apparent  overnight,  because  every 
agency  imagines  that  it’s  so  creatively 
clever  that  it  can  buck  the  averages 
and  work  wonders  for  its  clients.” 

Bogart  said  he  is  “convinced  that 
we  will  see  aggressive  new  competi¬ 
tion  for  our  retail  revenues,  as  we  did 
when  60-second  commercials  were 
replaced  by  30s.” 

A  third  big  change  in  retail  is  getting 
through  to  the  strategy  makers, 
Bogart  continued.  “As  retail  con¬ 
glomerates  continue  to  grow,  senior- 
level  retailers  become  more  isolated 
and  harder  to  reach.” 

On  the  classified  side,  Standen  pre¬ 
sented  ten  recommendations  to  gen¬ 
erate  more  revenue. 

First,  he  said,  “establish  a  ban¬ 
nered  page  of  trademark  advertising, 
with  categories  like  automotive  after- 
market,  lawn  and  garden,  and  home 


IT 


Leo  Bogart 
improvement. 

“Develop  a  weekly  bannered  page 
of  business  service  bids  from  local 
contractors  for  painting,  decorating, 
home  improvements  and  so  forth,” 
he  said,  also  suggesting,  “Install 
satellite  classified  sales  booths  in 
shopping  malls  to  build  private-party 
advertising. 

“Expand  the  hours  of  your  tele- 


their  house  ads  with  the  word  ‘sold’ 
across  the  copy  as  a  promotion.  Spon¬ 
sor  an  automotive  clearance  event  for 
local  car  dealers,  perhaps  in  a  down¬ 
town  parking  lot,  and  ask  dealers  to 
tie  in  with  your  in-paper  promotion. 

“Develop  a  guaranteed-results 
program  —  if  a  private  party  item 
doesn’t  sell  after  a  seven-day  run, 
offer  another  seven  days  at  half  price. 
Consider  producing  weekly  paid 
directories  for  professional  service 
advertising  —  doctors,  dentists, 
lawyers,  accountants,  and  so  forth. 
And  establish  seasonal  pages  for 
categories  like  Christmas  gift  buying 
guides,  temporary  help.” 

Hank  Simons,  head  of  the  NAB’s 
creative  department,  announced  a 
promotional  ad  campaign  that  will 
break  in  the  trade  press  targeted 
exclusively  to  advertisers  and  ad 
agencies. 

Eight  key  industries  have  been 
targeted  —  airlines,  liquor,  insur¬ 
ance,  computers,  health  care,  auto¬ 
mobiles,  food  and  banks. 

“Each  ad  is  built  on  the  same  struc¬ 
ture,”  Simons  explained.  “It  points 
out  the  marketing  problem  of  the 
target  advertiser.” 

The  ads  show  how  three  special 
qualities  of  the  newspaper  —  large 
page  editorial  environment  and 


“Building  that  paid  circulation  is  the  biggest 
challenge  we  face  in  building  our  advertising.” 


phone  room  to  service  private-party  upscale  audience  —  can  help  solve 
advertisers,  with  part-time  sales  reps  that  problem, 
for  extra  staff.  Produce  a  page  of  cou¬ 
pon  offers  from  local  general-mer-  Bureau  member  newspapers  will  be 
chandise  advertisers.  sent  repro  proofs  of  the  whole  cam- 

“Offer  local  real  estate  agents  an  paign  in  full-page  and  SAU  3-by-lO 
extra  day,  at  an  attractive  rate,  to  run  sizes,  he  added. 


Product  Movers  pulls  out  of  Baltimore  Sun 


By  Debra  Gersh 

New  York-based  Product  Movers 
has  moved  some  $900,000  of  its  insert 
business  out  of  the  Baltimore  Sun 
over  what  it  contends  is  a  problem 
with  the  newspaper’s  policy  on 
accepting  promotional  tie-ins  from 
non-traditional  insert  advertisers. 

According  to  Ken  Bortner,  Product 
Movers  vice  chairman  and  chief 
executive  officer,  the  Sun  has  been 
rejecting  inserts  that  carry  non-tradi¬ 
tional  coupon  companies  —  Sherwin 
Williams  Paint,  Sears  Auto  Center  — 
that  run  as  tie-ins  with  the  more  tradi¬ 
tional  coupon  advertisers,  primarily 
those  in  the  packaged  goods  industry. 

Bortner,  however,  maintains  that 


companies  such  as  General  Mills  and 
Nabisco  are  finding  that  these  tie-ins 
with  the  non-traditional  companies 
have  more  impact  than  straight  cou¬ 
poning. 

So  starting  Jan.  10,  the  company 
will  begin  delivering  its  product  via 
direct  mail.  Although  this  will  be 
more  expensive,  Bortner  said  his 
company  feels  it  will  be  able  to  attract 
more  advertisers  with  the  tie-in  pro¬ 
motions. 

The  move  is  also  a  “warning  shot” 
to  about  five  other  key  newspapers 
that  Bortner  said  his  company  has  had 
similar  problems  with.  “They  know 
who  they  are,”  he  commented. 

Diana  Zenger,  Sun  advertising 


director,  noted  that  the  paper  is  cer¬ 
tainly  disappointed  with  Product 
Movers’  decision,  but  hopes  some¬ 
thing  can  be  worked  out. 

She  declined  detailed  comment  on 
the  situation,  as  she  said  she  has  not 
had  a  chance  to  sit  down  with  the 
client  and  discuss  the  matter. 

Zenger  noted  that  the  problem  is 
not  black-and-white,  as  Product  Mov¬ 
ers  is  involved  in  a  couple  of  different 
programs. 

“We’re  certainly  going  to  try  very 
aggressively  to  work  something  out 
with  them,”  she  commented,  “but  we 
can  only  do  that  with  a  better  under¬ 
standing  of  what  they’re  doing  and 
trying  to  do  with  the  retailer.” 
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Byline  strike 

Guild  members  withhold  their  names  from  stories  in  the  Washington  Post 
to  protest  the  union’s  going  one  year  without  a  new  contract 


By  George  Garneau 

Many  Washington  Post  editorial 
staffers  checked  their  egos  for  two 
days,  withholding  bylines  in  protest 
of  the  first  anniversary  of  their 
expired  Newspaper  Guild  contract. 

On  July  9  there  were  five  “By  a 
Washington  Post  Staff  Writer” 
bylines  on  the  front  page  and  three 
with  names.  The  next  day  there  were 
at  last  three  withheld  bylines  on  the 
front  page.  Many  more  names  were 
omitted  from  bylines  inside,  and 
many  photographers  and  artists 
removed  their  names  from  credit 
lines. 

Columnists  participating  in  the  job 
action  went  unpublished  because  edi¬ 
tors  declined  to  run  analyses  or  opin¬ 
ions  without  naming  authors. 

The  Post  acknowledged  “signifi¬ 
cant  participation”  in  the  byline 
strike. 

Tom  Sherwood,  a  reporter  in 
charge  of  the  Guild  unit  representing 
1,400  full-  and  part-time  editorial, 
classified  and  business  office  work¬ 
ers,  said  the  action  was  intended  to 
send  a  message  to  the  company  that 
Guild-represented  workers  were 
“dissatisfied”  with  their  treatment 
and  that“there’s  something  wrong  at 
the  Post:  Its  labor-management  rela¬ 
tions  are  in  disarray  and  something 
should  be  done.” 

Sherwood  accused  the  Post  of  not 
bargaining  in  good  faith.  He  said  an 


unfair  labor  practice  charge  had  been 
filed  and  he  vowed  to  “turn  up  the 
temperature  of  discontent”  to  get 
management’s  attention. 

The  paper  carried  bylines  of  well- 
known  reporters  such  as  Haynes 
Johnson,  Bob  Woodward  and  others 
who  are  classified  as  management, 
not  Guild  members  or  chose  not  to 
participate. 


The  last  general  raise  for  Guild 
employees  was  about  4%  in  July  1985^ 
in  the  last  year  of  a  three-year  con¬ 
tract  that  expired  in  July  1986.  It  was 
extended  to  November,  when  the 
Post  canceled  it.  The  Guild  since  then 
has  been  working  without  a  contract. 

The  Post  reported  the  job  action  in 
an  un-bylined  news  story  in  the  metro 
section  July  9.  It  explained  its  posi¬ 
tion  the  following  day  in  a  y4-page  ad 
on  Page  9  of  the  front  section. 

The  Post  said  in  the  ad  its  reporters’ 
salaries,  averaging  over  $50,000  a 
year,  were  “among  the  highest  in  the 
nation.”  It  said  its  latest  offer  of  pay 
and  benefits  increases  of  between  4% 
and  5%  a  year  for  three  years  was 
“extremely  generous,”  exceeding 
the  value  of  Guild  settlements  at  other 


metro  dailies  and  comparable  to  other 
union  settlements  at  the  Post. 

Sherwood  did  not  dispute  the  aver¬ 
age  reporter’s  salary  but  countered 
that  there  were  hundreds  of  other 
workers  in  the  bargaining  unit  earning 
$17,000  to  $21,000.  He  said  the  Post 
offer  amounted  to  an  average  of  $33  a 
week  in  pay  and  benefits  increases 
annually  over  the  three-year  contract. 


Calling  the  Post  one  of  the  most 
profitable  newspapers  in  the  busi¬ 
ness,  he  said,  “We  think  we  should 
share  more  of  the  benefits.” 

The  company’s  “last  and  final,” 
offer  retroactive  to  July  1986,  would 
raise  salaries  beginning  in  July  1988  to 
$763  a  week  for  an  editorial  employee 
with  five  years’  experience,  from 
$664  a  week  now,  according  to  John 
Kuhns,  vice  president  for  personnel. 
He  said  many  reporters  earn  more 
than  minimum  union  scales,  and  merit 
raises  are  given  at  the  discretion  of 
management. 

The  Post  proposal  would  give 
workers  earning  more  than  $950  a 
week  three  raises  of  between  4%  and 
5%,  averaging  more  than  $40  a  week. 

(Continued  on  page  22) 


“Its  labor-management  relations  are  in  disarray  and 
something  should  be  done.” 


Singleton  joins  the  call  for  increased  wages 


By  Mark  Fitzgerald 

Chain  publisher  William  Dean  Sin¬ 
gleton  added  his  voice  to  an  increas¬ 
ing  chorus  of  industry  figures  calling 
for  higher  newsroom  wages. 

Speaking  to  the  Newspaper  Per¬ 
sonnel  Relations  Association’s  39th 
annual  conference  in  Chicago  on  July 
1 ,  Singleton  said  newspapers  need  to 
pay  significantly  higher  wages  to 
attract  good,  productive  employees  in 
the  editorial,  advertising  and  circula¬ 
tion  areas. 

“In  the  news  department,”  he  said, 
“we’re  going  to  have  to  pay  a  lot 
higher  wages  than  we  paid  in  the  past. 


In  the  advertising  department,  we’re 
going  to  have  to  pay  a  lot  higher  than 
we  paid  in  the  past.” 

Singleton  also  said  his  newspaper 
chain  is  “in  the  process  of  upgrading 
the  salaries  in  our  circulation  depart¬ 
ments  substantially.” 

In  order  to  spend  that  money,  how¬ 
ever,  Singleton  said  newspapers  will 
have  to  operate  with  fewer  employ¬ 
ees. 

“The  buzzword  of  the  newspaper 
industry  in  the  1990s  is  going  to  be 
‘efficiency,’  ”  he  said.  “A  lot  of 
newspapers  have  growing  numbers  of 
unproductive  people.  You  have  40 
editors  who  sit  on  their  tails  while 


only  eight  or  10  reporters  are  out 
gathering  the  news.” 

Singleton  and  his  companies.  Gar¬ 
den  State  Newspaper  and  Media 
News  Group,  grew  by  buying  up 
foundering  low-  and  medium-circula¬ 
tion  papers  —  and  applying  rigorous 
cost-cutting,  often  including  layoffs. 

“It  gave  us  a  little  bit  of  a  reputation 
at  first  as  a  ‘slash-and-burn’  opera¬ 
tion,”  he  said.  “Some  of  that  reputa¬ 
tion  was  unfair.  Some  of  it  was  very 
fair. 

“All  the  practices  were  neces¬ 
sary,”  the  35-year-old  Singleton 
argued,  because  his  nascent  and 
(Continued  on  page  22) 
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New  York  Times  admits  error  in  story  that  tops  front  page 


By  George  Garneau 

The  New  York  Times,  in  an  extraor¬ 
dinary  two-column  correction  top¬ 
ping  Page  1 ,  has  admitted  it  erred  in  a 
lead  story  on  Marine  Lt.  Col.  Oliver 
North’s  congressional  testimony  in 
the  Iran-contra  affair. 

Headlined  “A  Correction:  Times 
Was  in  Error  on  North’s  Secret-Fund 
Testimony,”  the  story  July  13  by 
reporter  Fox  Butterfield  corrected  his 
lead  story  of  two  days  earlier.  The 
original  story  appeared  under  a  three- 
column  headline  that  itself  contained 
the  incorrect  information. 

The  error  stemmed  from  North’s 
highly  publicized  testimony  before  a 
joint  congressional  investigating  com¬ 
mittee  about  the  late  CIA  Director 
William  Casey’s  proposal  for  a  secret 
fund  to  support  covert  operations 
beyond  normal  government  control. 
The  Times  said  its  original  account 
“went  beyond”  North’s  words  by 
attributing  to  him  statements  that 
neither  the  president  nor  Congress 
would  be  informed  about  Casey’s 
“off-the-shelf,  self-sustaining,  stand¬ 
alone  fund.” 

One  of  the  many  schemes  being 
exposed  at  the  hearings,  the  fund  was 
discussed  as  a  means  of  avoiding  dis¬ 
closure  of  government-funded  covert 
operations  in  support  of  various 
causes  around  the  world. 

The  error  was  discovered  when  edi¬ 
tors  reviewed  transcripts  of  the  July 
10  hearings  and  found  no  North  quo¬ 
tation  stating  that  the  proposed  fund 
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Prominent  display 

was  to  be  kept  secret  from  the  presi¬ 
dent  and  Congress,  as  the  Times  erro¬ 
neously  reported.  There  were  no  calls 
from  Congress,  North  or  other  news 
organization,  the  Times  said. 


them  as  prominently  as  they 
appeared.” 

“We  made  a  mistake  and  corrected 
the  story,  and  we  regret  it  and  are 
embarrassed,”  Sicgal  said.  “I  don’t 
think  a  reporter  screwed  up,  I  think  a 
lot  of  people  at  the  New  York  Times 
screwed  up.” 

He  noted  that  two  things  would 
come  of  the  incident:  Staff  will  see 
how  important  it  is  to  look  for  quotes 
to  back  up  the  a  story’s  lead,  and 
readers  will  know  the  Times  is  serious 
about  accuracy. 

Butterfield,  a  Times  veteran,  would 
continue  covering  the  Iran-contra 
hearings  and  no  personnel  actions 
were  contemplated,  Siegal  said. 

Past  front  page  corrections  by  the 
Times  have  usually  run  at  the  bottom 
of  the  page. 

In  1981 ,  for  example,  the  Times  ran 
a  lengthy  corrective  story  by  former 
staffer  Seymour  Hersh  indicating  he 


“I  don’t  think  a  reporter  screwed  up,  I  think  a  iot  of 
people  at  the  New  York  Times  screwed  up.” 


“We  have  had  corrections  of  fact 
on  the  front  page,”  said  Allan  M. 
Siegal,  Times  assistant  managing  edi¬ 
tor.  “I  can’t  recall  and  don’t  know  of 
a  correction  as  large  or  as  prominent 
as  this  one  .  .  .  It  has  always  been  our 
policy  to  correct  mistakes  and  correct 


had  erred  in  a  1974  story  that  reported 
former  Ambassador  to  Chile  Edward 
Korry  had  known  about  CIA  efforts 
to  overthrow  President  Salvadore 
Allende.  The  corrective  story  noted 
that  the  one  in  error  had  effectively 
destroyed  Korry’s  career. 


Canadian  journalists  protest  bill  on  poll  reporting 


By  Mark  Fitzgerald 

Canadian  news  organizations  are 
mobilizing  against  government-spon¬ 
sored  legislation  that  would  mandate 
reporting  standards  for  articles  about 
public  opinion  polls. 

“It’s  government  legislation  telling 
journalists  what  they  should  be  print¬ 
ing,”  said  Brian  Cantley,  a  spokes¬ 
man  for  the  Canadian  Daily  Newspa¬ 
per  Publishers  Association. 

The  bill  was  introduced  in  the  Com¬ 
mons  by  Deputy  Prime  Minister  Don 
Mazankowski  as  part  of  a  package  of 
election  law  reforms.  It  would  require 
that  seven  specific  points  about  a 
public  opinion  poll  —  such  as  its 
sponsors  and  a  list  of  the  verbatim 
questions  —  be  included  in  any  arti¬ 
cle  or  broadcast  story  about  the  poll 


results. 

Cantley  said  the  CDNPA  is  alerting 
members  to  the  dangers  of  the  legisla¬ 
tion  and  is  seeking  legal  advice.  The 
organization  will  almost  certainly  for¬ 
mally  oppose  the  bill  in  the  fall,  he 
said. 

Keith  Kincaid,  president  of  the 
Canadian  Press,  said  his  wire  service, 
like  most  news  organization,  already 
includes  full  information  about  a  poll 
whenever  it  reports  results. 

“The  objection  that  we’ll  see 
across  the  industry  is  that  the  media 
are  being  forced  to  do  something  we 
do  already,”  he  said. 

“[This  is]  trying  to  ensure  that 
everyone  does  what  most  responsible 
organizations,  such  as  yours,  do 
already,”  government  spokesman 


Tom  Van  Dusen  said  in  a  CP  inter¬ 
view. 

“This  is  not  an  effort  to  control  the 
press  —  it’s  an  effort  to  control  poll¬ 
ing,”  Van  Dusen  added.  “There’s  a 
lot  of  room  there  now  for  the  manipu¬ 
lation  of  public  opinion.” 

Broadcast  news  organizations  have 
been  the  most  emphatic  in  their 
opposition,  arguing  that  the  bill  not 
only  infringes  on  press  freedom  but 
also  would  require  longer  and 
unwieldy  reports. 

Bill  Morgan,  director  of  television 
news  and  current  affairs  for  the  Cana¬ 
dian  Broadcast  Corporation,  said 
“the  people  doing  the  drafting  got  a 
bit  carried  away  or  didn’t  think 
through  the  consequences  for  broad¬ 
casters.” 
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Independents  cry  foul 

St  Louis  earners  file  antitrust  charges  against  Puiitzer  and  Newhouse 
over  the  ioss  of  their  routes  foiiowing  the  demise  of  the  Giobe-Democrat 


By  Staci  D.  Kramer 

Former  carriers  of  the  defunct  St. 
Louis  Globe-Democrat  have  filed  an 
antitrust  suit  seeking  at  least  $83.4 
million  in  damages  against  the 
two  companies  which  publish  the  St. 
Louis  Post-Dispatch,  the  surviving 
newspaper  of  the  St.  Louis  joint  oper¬ 
ating  agreement. 

The  July  8  suit,  filed  in  U.S.  District 
Court,  was  brought  by  96  indepen¬ 
dent  former  Globe-Democrat  car¬ 
riers.  They  contend  that  Pulitzer 
Publishing  Co.  and  the  Herald  Com¬ 
pany,  a  Newhouse  subsidiary  which 
had  published  the  Globe-Democrat, 
have  conspired  to  create  a  monopoly 
through  a  series  of  joint  operating 
agreements  spanning  the  last  three 
decades. 

The  charges  include  conspiracy  to 
monopolize,  conspiracy  to  restrain 
trade,  unfair  competition,  and  unlaw¬ 
ful  boycott. 

Both  Newhouse  and  Pulitzer  have 
denied  the  antitrust  charges  and  said 
they  will  fight  the  lawsuit. 

On  Nov.  7,  1983,  Herald 
announced  plans  to  close  the  after¬ 
noon  Globe-Democrat,  saying  St. 
Louis  could  not  support  two  major 
daily  newspapers.  The  U.S.  Justice 
Department  intervened,  and  the 
paper  was  sold  to  Jeffrey  and  Debra 
Gluck  in  early  1984. 

After  the  sale  to  the  Glucks,  the 
Post-Dispatch  switched  to  mornings 
and  competed  head-to-head  with  the 
Globe. 

The  Gluck-owned  Globe-Democrat 
declared  bankruptcy  and  ceased 
publication  in  November  1985. 

A  short  time  later,  the  paper  was 
sold  to  the  Veritas  Corp.,  a  company 
formed  by  St.  Louis  businessmen 
William  E.  Franke  and  John  B.  Pren- 
tis.  The  Veritas  Globe-Democrat 
ceased  publication  Oct.  29,  1986.  The 
offices  were  dismantled,  the  equip¬ 
ment  auctioned  off,  and  the  morgue 
was  sold  to  a  local  library. 

When  Herald  sold  the  paper,  it 
refused  to  sell  its  share  in  the  joint 
operating  agency.  Under  the  terms  of 
the  current  St.  Louis  Agency  Agree¬ 
ment,  Pulitzer  and  the  Herald  Co. 
share  equally  in  the  profits  and  losses 
of  the  Post-Dispatch  through  2034.  In 


1986,  Newhouse  earned  $6.6  million 
through  the  St.  Louis  Agency,  as 
reported  by  Pulitzer  Publishing, 
which  recently  went  public. 

The  St.  Louis  Agency  was  formed 
in  1961,  two  years  after  the  Post-Dis¬ 
patch  began  printing  the  Globe- 
Democrat.  Until  1979,  each  paper 
maintained  individual  control  over  its 
own  news,  editorial,  advertising,  cir¬ 
culation,  accounting,  and  promotion 
departments,  while  Pulitzer  managed 
production  and  printing  of  both  news¬ 
papers. 


In  1979,  the  non-newsroom  staffs 
merged  and  the  Post-Dispatch 
assumed  full  responsibility  for  those 
departments  —  including  circula¬ 
tion. 

In  the  complaint  the  carriers  con¬ 
tend  that; 

•  Pulitzer  and  Herald  entered  into  a 
1959  agreement  for  Pulitzer  to  buy  the 
Globe-Democrat’s  building/printing 
plant  and  to  print  both  papers 
“because  the  competition  between 
their  respective  papers  prevented 
either  of  them  from  realizing  monop¬ 
oly  profits.” 

•  The  Herald’s  sale  of  the  Globe- 
Democrat’s  presses  to  Pulitzer  and 
the  agreement  to  cease  publication  of 
the  “profitable”  Sunday  Globe- 
Democrat  were  the  “first  step  in  this 
unlawful  scheme.” 

•  From  1979  through  1984,  the  joint 
operating  agency’s  revenues  and 
costs  “in  an  artiBcial  and  arbitrary 
manner  deliberately  designed  to 
falsely  increase  the  profitability  of  the 
Post-Dispatch  and  portray  the  Globe- 
Democrat  as  an  unprofitable  enter¬ 
prise.” 

•  To  “further  the  goals  of  the  con¬ 
spiracy,”  the  Herald  Co.  deliberately 
sold  the  Globe-Democrat  to  buyers 
who  did  not  have  the  resources  or 
experience  “to  operate  the  Globe 
successfully.” 


•  Carriers  were  frozen  out  unlaw¬ 
fully  from  buying  the  Post-Dispatch 
for  resale  and  that  the  Post-Dispatch 
carriers  unfairly  were  given  exclusive 
rights  to  sell  that  paper. 

The  plaintiffs  claim  the  Post-Dis¬ 
patch  had  a  responsibility  to  them 
because  the  paper  had  handled  circu¬ 
lation  for  the  Globe-Democrat. 

In  response  to  the  charges,  Nicho¬ 
las  G.  Penniman  IV,  publisher  of  the 
Post-Dispatch,  said,  “Pulitzer  will 
vigorously  oppose  the  lawsuit  and 
defend  itself  in  court.” 


He  said  the  matter  was  under 
review  by  Peter  J.  Repetti,  a  Pulitzer 
director  and  senior  partner  in  Reavis 
&McGrath,the  New  York-based  law 
firm  Pulitzer  uses  as  general  counsel. 

“When  you  do  what  the  Justice 
Department  says  to  do,  it’s  hard  to 
claim  you  have  done  something 
wrong,”  said  Craig  Holleman,  a  New¬ 
house  attorney  based  in  New  York. 
He  said  the  Justice  Department  “cer¬ 
tainly  had  all  the  facts  in  front  of  it  and 
approved  [the  sale  to  Gluck].” 

Paul  A.  Horstman,  a  plaintiff  and 
spokesman  for  the  carriers,  grew  up 
delivering  the  Globe-Democrat  in 
Creve  Coeur,  a  suburb  of  St.  Louis. 
His  grandfather  owned  a  Globe- 
Democrat  route  in  South  St.  Louis  in 
the  1920s  and  bought  the  suburban 
route  in  the  1940s.  He  left  the  route  to 
Horstman’s  father;  Horstman,  33, 
bought  it  from  his  mother  in  1972  after 
his  father  died. 

Today,  Horstman  is  an  extermina¬ 
tor  and,  he  believes,  a  good  example 
of  why  the  carriers  are  suing  Pulitzer 
and  Newhouse. 

When  Newhouse  announced  the 
Globe-Democrat’s  closing  in  1983, 
Horstman  said  he  valued  his  route  at 
about  $80,000  to  $1 10,000.  Before  the 
Globe-Democrat  actually  closed  in 
1986,  he  had  lost  over  half  his  sub- 
(Continued  on  page  22) 


Nicholas  G.  Penniman  IV,  publisher  of  the  Post- 
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Photographers,  executives  share  honors 


WINNING  SMILES — Among  the  top  Sprague  Memorial  Award  winners  at  the 
Notional  Press  Photographers  Association  in  Toronto  were,  from  left:  Michael 
Waller,  vice  president/executive  editor  of  the  Hartford  Courant,  Editor  of  the 
Year;  Colburn  Hvidston,  director  of  photography.  The  Forum,  Fargo,  N.D.,  the 
Joseph  Costa  Award;  and  Dean  Conger,  assistant  director  of  photography. 
National  Geographic  Magazine,  the  Sprague  Award. 
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Dean  Conger,  who  has  garnered  a 
half-dozen  newspaper  and  magazine 
top  honors  in  the  Photographer  of  the 
Year  Awards  of  the  National  Press 
Photographers  Association  since 
1955,  added  a  culminating  honor  in 
Toronto  on  July  4. 

Congor,  assistant  director  of  pho¬ 
tography  for  National  Geographic 
Magazine  and  earlier  in  his  career  a 
Denver  Post  photographer,  received 
the  prestigious  Joseph  A.  Sprague 
Award  given  to  a  working  photojour¬ 
nalist  who  advances,  elevates  or 
attains  unusual  recognition  in  the  pro¬ 
fession. 

The  Sprague  Award  is  presented  to 
two  individuals — one  a  working  press 
photographer  and  the  other  to  an 
indivdual  who  has  given  unusual  ser¬ 
vice  to  photojournalism. 

This  year  the  latter  honor  went  to 
70-year  old  Edwin  Sabol,  president  of 
NFL  Films,  for  “his  vision  and  lead¬ 
ership  in  founding  and  building  NFL 
Films  into  sports’  foremost  cinemato¬ 
graphy  by  implementing  innovations 


that  revolutionized  the  coverage  of 
football.” 

Sobel,  unable  to  be  in  Toronto  to 
accept  the  award,  has  said  in  recalling 
the  first  day  in  Green  Bay,  Wis.,  that 
he  hired  six  stringers  and  took  his 
16mm  Bell  and  Howell  camera  to 
film  the  New  York  Giants-Green  Bay 
Packers  game  in  15-degree  weather. 

“I  got  sick  to  my  stomach  and 
threw  up  twice.  It  was  so  cold  the 
cameras  kept  jamming,  the  lenses 
fogged  up,  the  film  broke,”  was 
Sobel’s  report  on  that  history-making 
sports  event  as  relayed  by  Bill  San¬ 
ders  of  the  Ft.  Lauderdale  NewsISun- 
Sentinel,  a  past  president  of  NPPA 
who  chaired  the  honors  and  recogni¬ 
tions  committee. 

Michael  Waller,  vice  president  and 
executive  editor  of  the  Hartford  Cou¬ 
rant,  was  named  Editor  of  the  Year 
during  the  Sprague  banquet  session  in 
the  Westin  Hotel  for  his  “leadership 
in  understanding  the  importance  of 
photojournalism  as  an  integral  part  of 
news  gathering.” 

Waller  was  termed  “a  vocal  propo¬ 
nent  of  photojournalism”  whose 


newspapers  have  “given  photogra¬ 
phy  its  proper  status,  even  at  the 
expense  of  other  disciplines.” 

The  Courant  also  has  the  1987 
NPPA/Missouri  Newspaper  Photog¬ 
rapher  of  the  Year,  Brad  Clift,  on  its 
staff.  Earlier  in  his  career  Waller  was 
with  Courier  Journal  and  Louisville 
Times  and  the  Kansas  City  Star  and 
Times. 

The  Joseph  Costa  Award,  named 
for  the  founding  father  of  the  associa¬ 
tion  and  awarded  for  outstanding  ini¬ 
tiative,  leadership  and  service,  went 
to  Colburn  Hvidston,  director  of  pho¬ 
tography  and  picture  editor  of  The 
Forum,  Fargo,  N.D. 

A  past  president  of  the  association, 
Hvidston  was  described  by  Sanders 
as  “a  reporter  who  documented  with 
the  camera  and  has  been  helping  other 
photojournalists  learn  that  lesson  for 
years.” 

Hvidston,  in  accepting  the  award, 
said,  “I’m  a  little  bit  stunned.  I’ve 
never  been  in  a  spot  like  this  before.” 

The  Robin  F.  Garland  Educator 
Award  named  for  the  late  editor  and 
photograher  who  was  a  driving  force 


NEW  OFFICIAL  FAMILY — Heading  the  photographers  association  for 
the  next  year  are,  from  left,  Michael  Martinez,  Courier-Journal  and 
Louisville  Times,  secretary;  Joseph  Trover,  Buffalo,  free-lance  for  the 
New  York  Times,  board  of  directors  representative;  John  Cornell.  News- 
day,  Long  Island,  president;  and  William  H.  Hodge,  Long  Beach 
Press-Telegram,  vice  president. 


SON  HONORS  FATHER — Tom  Strongman,  assistant  managing  editor 
for  photography/art  for  the  Kansas  City  Star  &  Times  and  retiring 
president  of  NPPA  (left),  awarded  a  President's  Medal  given  at  the 
discretion  of  the  president,  to  his  father,  Robert  E.  Strongman  (right),  a 
longtime  member  and  former  officer  of  the  association,  during  the 
Sprague  Awards  in  Toronto.  Second  from  left  is  Morris  Berman,  a  past 
president  and  charter  member,  and  young  Jon  Strongman,  who  joined 
the  congratulations  to  his  grandfather. 

Photos  by  Dale  Gleason 


in  education,  was  shared  by  two  tele¬ 
vision  news  photograhers,  both  for¬ 
mer  NPPA  presidents  and  previous 
Sprague  winners. 

They  are  Dave  Hamer,  OWOT- 
TV,  Omaha  and  Larry  Hatteberg, 
executive  news  director  of  KAKE- 
TV,  Wichita.  They  have  co-chaired 
the  Television  NewsVideo  Workshop 
of  the  association  since  1981.  Hatte¬ 
berg  was  a  former  student  in  the 
workshop,  and  Hamer  previously  had 
been  chairman  since  1965  with 
responsibility  for  “video  bootcamp” 


education  of  more  than  !,200  televi¬ 
sion  news  photograhers. 

Dick  Wisdom,  San  Jose  Mercury 
News  photographer  and  director  of 
NPPA’s  Region  10,  received  the  Ken¬ 
neth  P.  McLaughlin  Award  of  Merit, 
named  for  the  late  San  Francisco 
Chronicle  photographer  who  was  the 
third  president  of  the  association. 

Wisdom  was  honored  for  initiative, 
leadership  and  service  to  members 
while  national  chairman  of  the 
monthly  news  clip  contest. 

The  J.  Winton  Lemon  Fellowship 


Award,  in  memory  of  the  charter 
member  photographer  and  later 
Kodak  representative  who  died  in 
1984,  went  to  Brian  Horton,  who  once 
took  obits  while  in  grade  school  for 
his  father,  a  bureau  chief  for  the  Indi¬ 
anapolis  Star.  Horton,  now  photo 
enterprise  editor  for  the  Associated 
Press  in  New  York,  was  honored  for 
“outstanding  technical  achievement 
in  the  interest  of  news  photography” 
by  founding  the  Associated  Press  Col- 
orClinic. 

Horton,  a  stringer  photographer 
while  attending  high  school  and 
Indiana  University,  joined  AP  full¬ 
time  after  college  graduation  and 
worked  in  Chicago,  Philadelphia, 
Cincinnati,  and  as  Ohio  newsphoto 
editor. 

President’s  Medals  conferred  by 
retiring  president  Tom  Strongman 
went  to  the  following:  Barry  Gray, 
Toronto  Sun,  convention  chairman; 
Ken  Wightman,  London  Free  Press, 
education  day  chairman;  John 
Daughtry,  Charlotte  Observer;  Bill 
Luster,  Courier-Journal  and  Louis¬ 
ville  Times;  and  Michael  Waller  of  the 
Hartford  Courant. 

The  First  NPPA  Citation,  estab¬ 
lished  to  recognize  contributions  to 
NPPA  and  the  field  of  photojournal¬ 
ism,  went  to  Bob  Turnbull,  who  rose 
from  photographer  to  newspaper 
president  during  his  44-ysar  career  at 
the  London  (Ont.)  Free  Press. 

One  of  NPPA’s  first  Canadian 
members,  Turnbull’s  plaque  cites  his 
commitment  to  photograhers’  educa¬ 
tion  as  a  hallmark  in  his  career.  He 
worked  as  chief  photographer,  pro¬ 
duction  manager,  director  of  opera¬ 
tions,  and  general  manager  of  the 
Free  Press. 

Other  special  citation  plaques  went 
to  the  following: 

Carl  Begy  and  Jim  Hysong,  in  rec¬ 
ognition  of  valued  assistance  over  the 
years  in  traveling  coast  to  coast  as 
United  States  military  representa¬ 
tives  with  the  NPPA  Flying  Short 
Course. 

Dr.  Michael  Sherer,  University  of 
Nebraska  photojournalism  professor, 
in  recognition  of  his  work  as  Freedom 
of  Information  chairman  for  NPPA  in 
education  and  legislation. 

Michael  Martinez  ,  Courier  Journal 
and  Louisville  Times  staff  member 
and  currently  national  secretary  of 
NPPA,  for  his  dedication  as  a  regional 
and  national  officer  and  for  establish¬ 
ing  regional  budget  standards. 

Davis  Barber,  Torrance  (Calif.) 
Daily  Breeze  photogrpaher,  was  hon¬ 
ored  for  editing  FIO  Forum,  a  region 
10  publication,  with  “consistently 
high  standards  and  quality  of  con¬ 
tent.” 
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I  Gift  Johnson 
Marshall  Islands  Journal 
Majuro,  Marshall  Islands 


By  Robert  W.  Hollis 

The  newly  independent  nation  of 
the  Republic  of  the  Marshall  Islands  is 
still  small  enough  for  President  Amata 
Kabua’s  home  telephone  number  to 
be  listed  in  the  country’s  seven-page 
telephone  directory. 

If  you  call  him,  it’s  3465.  Most  of 
this  nation’s  top  leaders  are  likewise 
listed.  This  is  a  place  where  the 
trendiness  of  unlisted  numbers  has 
yet  to  catch  on  but,  just  because  the 
president’s  number  is  published,  it 
doesn’t  always  follow  that  he’s  any 
easier  to  reach  than,  say,  Ronald  Rea¬ 
gan. 

Just  ask  Giff  Johnson,  editor  of  the 
weekly  Marshall  Islands  Journal 
published  on  Majuro,  the  capital  atoll 
of  the  republic. 

With  2,5U0  paid  subscribers,  the 
Journal  is  the  only  independent  news¬ 
paper  published  between  Hawaii  and 
Guam,  says  the  30-year-old  Johnson, 
who  grew  up  in  Hawaii. 

“I’ve  been  trying  for  two  years  to 
get  an  interview  with  Kabua,”  John¬ 
son  said,  “and  for  two  years  he’s 
simply  not  been  available.”  Phone 
numbers  or  no  phone  numbers,  “the 
government  has  mostly  given  me  the 
cold  shoulder.  The  government 
hasn’t  discovered  the  advantage  of 
dealing  with  the  press.” 

The  Journal,  founded  in  1970  by 
Joseph  Murphy,  a  former  Peace 
Corps  volunteer,  may  be  unique 
among  the  world’s  weeklies  in  several 
respects,  Johnson  believes. 

For  one  thing,  it  is  the  only  one  that 
prints  the  news  in  English  and  Mar¬ 
shallese.  For  another,  it  has  an 
enormous  responsibility  as  a  source 
of  news.  Nowhere  else  on  earth  are  so 
many  people  living  in  such  a  vast  area 
dependent  on  so  few  sources  of  infor¬ 
mation. 

The  Republic  of  the  Marshall 
Islands  is  a  nation  of  about  36,000 
people  who  live  on  31  low-lying  coral 
atolls  scattered  across  500,000  square 
miles  of  the  Pacific  just  north  of  the 
Equator. 

The  ocean  area  is  roughly  two-and- 
a-half  times  the  size  of  France.  The 


(Hollis  is  a  staff  writer  for  the  Hono¬ 
lulu  Advertiser.) 


Giff  Johnson  (far  right)  and  members 
of  the  Marshall  Islands  Journal  news 
staff. 


land  area  of  all  the  islands,  however, 
is  only  70  square  miles.  Majuro,  with 
some  12,000  residents,  is  about  2,200 
miles  southwest  of  Honolulu,  roughly 
four  hours  away  by  jet. 

The  republic  gained  its  formal  inde¬ 
pendence  last  October  after  more 
than  40  years  as  a  United  Trust  Terri¬ 
tory  when  Congress  approved  a  Com¬ 
pact  of  Free  Association.  Evidence  of 
America’s  occupation  is  everywhere. 
Budweiser  is  the  national  beer;  U.  S. 
currency  is  the  coin  of  the  realm,  and 
the  U.S.  Postal  Service  handles  the 
country’s  mail. 


Eortunately  for  the  Journal,  the 
Marshallese  Constitution  contains 
press  freedom  provisions  nearly  iden¬ 
tical  to  those  in  the  Eirst  Amendment 
of  the  U.  S.  Constitution. 

Johnson,  married  to  a  Marshallese 
woman  he  met  in  Hawaii,  moved  to 
Majuro  in  1984  when  the  Journal 
“was  between  editors,”  as  he  put  it. 
“I  pretty  much  walked  into  this.”  He 
and  his  wife  Darlene  have  one  child. 
She  holds  a  master’s  degree  in  public 
health  and  is  director  of  Majuro’s 
family  planning  clinic. 

Eor  many  of  the  islands  in 


Micronesia  —  such  as  Truk,  Ponape, 
Kosrae  and  Palau  —  the  only  sources 
of  news  are  government-operated 
radio  stations.  Johnson  points  out 
that  these  are  controlled  media, 
whose  editors  are  naturally  reluctant 
to  report  critically  on  their  govern¬ 
ments. 

Local  television  operations  remain 
beyond  the  financial  reach  of  many  of 
these  small  island  nations.  Majuro’s 
sole  station  broadcasts  month-old 
entertainment  shows  originally  from 
Honolulu  or  San  Erancisco. 

Perhaps  because  Journal  reporters 
represent  the  entire  press  corps  of  the 
Marshalls  republic,  the  national  gov¬ 
ernment  can  ignore  them  with  impun¬ 
ity. 

Even  outside  reporters  are  often 
given  the  cold  shoulder.  A  journalist 
from  Honolulu  on  a  recent  three-day 
visit  found  that  officials  simply  did 
not  return  his  calls.  A  personal  visit  to 
Majuro’s  government  offices  was 
likewise  fruitless. 

Johnson  noted  that  such  official 
behavior  is  the  norm. 

All  this  is  not  to  say  that  the  Journal 
is  dull  or  that  it  ignores  government 
affairs.  Nor  do  the  great  distances 
between  islands  stop  Johnson  and  his 
staff  from  gathering  news  from  the 


more  remote  atolls  in  the  Marshalls 
group. 

Investigative  journalism  of  the  kind 
practiced  by  major  American  news¬ 
papers  is  beyond  the  capability  of  the 
Journal  staff,  he  says.  Nevertheless, 
official  investigations,  political  feuds 
and  legal  disputes  provide  more  than 
enough  controversy  for  the  paper. 

There  is  plenty  of  government  news 
in  the  Journal.  Recent  issues  included 
articles  about  a  scandal  involving  four 
Majuro  local  government  officials 
implicated  in  the  theft  of  $9,000  in 
Hotel  room  and  airport  departure  tax 


With  2,500  paid  subscribers,  the  Journal  is  the  only 
independent  newspaper  published  between  Hawaii 
and  Guam,  says  the  30-year-old  Johnson. 
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revenue.  Another  story  detailed  a 
bank's  lawsuit  against  President 
Kabua’s  secretary  and  her  husband 
for  their  alleged  failure  to  make  pay¬ 
ments  on  a  $103,000  loan. 

Johnson  sees  the  Journal  as  “a 
forum  for  the  community”  that  pro¬ 
vides  citizens  with  an  opportunity  to 
discuss,  praise  or  criticize  the  way 
local  government  deals  with  the  many 
“festering  problems  we  have.” 

By  far  the  most  popular  feature  in 
the  Journal,  he  said,  is  the  police  blot¬ 
ter.  “That’s  something  that  everyone 
reads  first.”  Indeed,  the  column  is  so 
popular  that  it  is  published  in  Mar¬ 
shallese  and  English  in  each  issue. 

By  urban  American  standards, 
crime  in  Majuro  is  “mostly  the  dis- 
turbing-the-peace  kind  of  stuff,” 
Johnson  reported.  This  reflects  the 
atoll’s  high  unemployment,  lack  of 
education,  and  the  rampant  alcohol¬ 
ism  endemic  on  Majuro  and  the  other 
urbanized  island  in  the  group  called 
Ebeye,  he  added. 

Here  are  some  recent  police  blotter 
samplings: 

“Hilton  Arrested  —  Hilton  Phil- 
lipo  of  Rita  was  arrested  and  confined 
to  jail  for  disturbing  the  peace  at  Mr. 
Jourwaj  Phillipo’s  residence  in  Rita 
village.  According  to  Mr.  Phillipo’s 
father,  he  (the  father)  is  willing  to  sign 
a  complaint  against  his  son.  Arrested 
by  Ofcs.  Ekkein  Peter  and  Kios  K.” 

“Houdini  Escaped  Again?  — 
Majuro’s  Houdini,  Mack  Wonne, 
has  escaped  again  from  Majuro’s  jail. 
According  to  a  report  from  Johnny 
Mack  who  was  assigned  to  be  jailer, 
Mr.  Wonne  got  permission  to  take  a 
shower  and  was  escorted  to  the 
shower  room.  When  the  jailer 
checked  back  at  the  shower  room  a 
moment  later,  W'onne  was  gone. 
Immediately  all  units  were  notified. 
So  all  citizens  should  be  on  the  look¬ 
out  as  the  Houdini  is  still  on  the  run.” 

It  my  have  been  unintentional 
irony,  but  a  recent  issue  of  the  Journal 
carried  a  photo  of  a  floor-to-ceiling 
stack  of  Budweiser  beer  waiting  to  be 
stocked  on  store  shelves.  The  caption 
read:  “It  is  estimated  that  more  than 
one  million  cases  of  beer  are  con¬ 
sumed  each  year  in  Majuro.” 

Majuro’s  adult  population  is 
roughly  6,000,  which  means  per 
capita  consumption  is  more  than  165 
cans  per  year  but,  since  most  women 
don’t  drink,  the  per  capita  consump¬ 
tion  among  males  is  thought  to  be 
nearly  twice  this  figure. 

Of  course,  there  is  good  news  to 
report  from  Majuro.  A  new  $8-million 
multiwing  hospital  opened  late  last 
year.  It  is  expected  to  become  a 
regional  medical  center  for  the 
republic,  the  neighboring  Federated 
States  of  Micronesia  stretching  west 

EDITOR  &  PUBLISHER  for  July  18.  1987 


The  Journal 

Stories  in  English  and  Marshallese 

for  nearly  1,000  miles,  as  well  as 
Nauru  and  Kiribati  to  the  south. 

Johnson  has  a  staff  of  two  reporter- 
photographers;  a  copy  editor  who 
doubles  as  an  English-Marshallese 
translator,  and  two  production  spe¬ 
cialists.  They  all  work  out  of  a  nonde¬ 
script  two-story  plywood  building  a 
stone’s  throw  from  the  Pacific. 

“Everything  is  a  ‘stone’s  throw’ 
from  the  lagoon  or  the  Pacific  ocean,” 
a  local  hotel  clerk  remarked  with  a 
smile.  Indeed,  none  of  Majuro 
Lagoon’s  islands  is  more  than  a  mile 
across. 

Journal  writers  and  editors  use  two 
Apple  Macintc  jh  microcomputers 
hooked  to  a  laser  prin  *r  to  set  type 
and  headlines.  It  is  then  pasted  up  by 
hand  in  a  somewhat  elongated  tabloid 
format.  A  small  offset  press  on  the 
ground  floor  of  the  Journal’s  building 
handles  the  entire  run  in  a  few  hours 
on  Thursday  nights. 

The  paper  started  life  some  17  years 
ago  as  the  Micronesian  Independent 
when  the  Marshall  Islands  were  part 
of  the  U.S. -administered  United 
Nations  Trust  Territory.  Over  the 
years  the  paper  carried  a  number  of 
names  before  becoming  the  Journal  in 
1980.  Johnson  said  the  paper  doesn’t 
make  money  but,  because  Murphy 
owns  the  only  printing  business  in  the 
entire  country,  it  subsidizes  the  jour¬ 
nalism. 

The  controversial  Compact  of  Free 
Association  is  providing  the  debt-rid¬ 
den  Majuro  government  with  about 
$41  million  this  year,  Johnson  said.  A 
large  part  of  this  is  rent  paid  for 
American  military  use  of  Kwajalein 
Atoll  as  a  ballistic  missile  test  range. 


ANSWit  KSTS  WITH  AMERICAN  CONGRESSMEN 

Bikini  Return  Imminent? 


MARSHALL  ISLANDS 


SHIP  SHAPE-UP? 


SHOWDOWN  COMING 


Kobaik  Wonen  Kein  Jimor 


Wnston 


The  Kwajalein  range,  235  miles  to 
the  northwest  of  Majuro,  is  a  strategic 
part  of  the  U.  S.  military's  Pacific 
defense  network.  It  has  a  growing  role 
in  the  Reagan  administration's 
Strategic  Defense  Initiative,  or  Star 
Wars  program.  It  is  also  the  Mar¬ 
shalls’  most  valuable  asset,  earning 
more  than  $10  million  a  year,  Johnson 
observed. 

Despite  its  small  circulation,  the 
Journal  has  a  major  impact  on  public 
affairs,  the  editor  declared.  Circula¬ 
tion  is  greatest  on  Majuro  and  Ebeye, 
a  slum  island  that  serves  as  the  Mar¬ 
shallese  bedroom  community  for  the 
American  facility  on  Kwajalein  Atoll. 
Since  most  of  the  republic’s  newspa¬ 
per  readers  reside  on  these  two  atolls, 
news  coverage  naturally  tends  to 
focus  on  them,  Johnson  pointed  out. 

Papers  are  delivered  by  small  plane 
and  interisland  steamer  to  many  of  the 
more  remote  Marshalls  atolls  with 
names  such  as  Eniwetak,  Rongelap, 
Ailinglaplap,  Utirik,  and  several 
hundred  papers  also  go  to  overseas 
subscribers  by  air. 

Reading  the  Journal  is  about  the 
only  way  to  keep  abreast  with  public 
affairs  in  the  country.  It  is  essential, 
Johnson  said,  for  people  who  wish  to 
do  business  here  or  for  homesick 
expatriates  who  want  to  keep  in  touch 
with  life  on  this  remote  part  of  the 
planet. 

Conference  to  focus 
on  ASNE  research 

The  American  Society  of  Newspa¬ 
per  Editors’  research  report,  “Love 
Us  and  Leave  Us:  New  Subscribers 
One  Year  Later,"  will  be  the  focus  of 
a  national  newspaper  readership 
seminar  August  19-21  at  the  Eccles 
Conference  Center  at  Utah  State  Uni¬ 
versity. 

The  conference  is  sponsored  by  the 
Circulation  Marketing  and  Manage¬ 
ment  Institute  of  Utah  State  with  the 
support  of  ASNE,  International  Cir¬ 
culation  Managers  Association  and 
the  Newspaper  Research  Council. 

Information  on  the  conference  is 
available  by  writing  either  ASNE  or 
ICMA  at  the  Newspaper  Center  in 
Reston,  Va.,  or  Scott  Chislom,  direc¬ 
tor,  Circulation  Management  Insti¬ 
tute,  Department  of  Communica¬ 
tions,  Utah  State  University,  Logan,  | 
Ut.,  84322. 

! 

Daily  reinstates  j 
advertising  contest 

The  Buffalo(N.\ .)Evening  News 
has  reinstated  its  annual  (Creative 
Advertising  Awards  Competition  for 
agencies  within  its  market  area. 
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WITH  THE  OMBUDSMAN 


Public  figures,  private  lives 


By  Sue  Ann  Wood 

Doesn’t  a  public  figure  have  a  right 
to  a  private  life,  free  of  press  and 
public  scrutiny? 

That  question  was  raised  again  by 
some  St.  Louis  Post  Dispatch  read¬ 
ers.  This  time,  the  question  was  not 
about  Gary  Hart  but  about  Arthur  L. 
Mallory,  the  Missouri  state  com¬ 
missioner  of  education. 

A  story  on  Page  1 ,  written  by  Terry 
Ganey  of  the  newspaper’s  Jefferson 
City  bureau,  reported  that  Mallory 
had  been  arrested  April  29  on  suspi¬ 
cion  of  shoplifting  at  a  grocery  store. 
Apparently,  the  story  stated,  formal 
charges  had  never  been  filed  against 
him. 

The  story  quoted  Mallory  as  deny¬ 
ing  that  he  was  a  shoplifter  and  deny¬ 
ing  that  he  had  asked  anyone  to  pre¬ 
vent  charges  from  being  filed  against 
him.  Sources  at  the  grocery  store 
were  quoted  as  saying  that  Mallory 
had  been  seen  taking  a  bottle  of  wine 
into  a  restroom  where  an  empty  wine 
bottle  had  been  found  later. 

Several  readers  protested  to  the 
reader’s  advocate  that  the  story 
should  not  have  been  printed.  They 
pointed  to  Mallory’s  denial  of  the  inci¬ 
dent  and  the  fact  that  no  charges  were 
filed. 

One  caller  pointed  out  that  the 
Post-Dispatch  usually  does  not  print 
the  name  of  persons  arrested  until 
formal  charges  are  filed  against  them. 

Lazio  Domjan,  the  Post-Dispatch 
executive  city  editor,  said  that  was 
the  usual  policy,  but  did  not  apply  in 
this  case  because  Mallory  was  “a 
major  public  figure.” 

(Wood  is  the  reader’s  advocate  at  the 
St.  Louis  Dispatch.) 


Ganey  also  told  me  that  he  thought 
the  story  had  to  be  printed  because  his 
investigation  of  rumors  about  the 
alleged  shoplifting  incident  had 
shown  evidence  of  a  cover-up  by 
some  authorities.  The  public  has  a 
right  to  know  about  such  things,  he 
said. 

I  agree.  Painful  as  such  stories  may 
be  for  the  public  figures  involved,  I 
stand  firmly  on  the  side  of  the  readers’ 
right  to  know  as  much  as  possible 
about  the  actions  of  government  offi¬ 
cials  and  what  those  actions  might 
reveal  about  their  qualifications  for 
public  office. 

One  caller  to  my  office  supported 
that  position  in  her  comments  about 
the  story. 


Several  readers. . . . 
pointed  to  Mallory’s 
denial  of  the  incident 
and  the  fact  that  no 
charges  were  filed. 


“I’m  sure  that  the  newspaper  and 
Terry  Ganey  will  get  a  lot  of  flak,”  she 
said,  “but  I  support  the  decision  to 
run  the  story.  I  think  it  was  handled 
carefully  by  the  paper  and  was  care¬ 
fully  researched  by  the  reporter.” 

Also,  the  caller  added,  publication 
of  the  story  “may  force  Dr.  Mallory 
to  get  help  with  an  apparent  problem 
and,  in  fact,  may  save  his  life.” 

To  my  surprise,  a  story  on  Page  1  of 
the  next  day’s  paper  quoted  Mallory 
as  saying  much  the  same  thing.  At  a 
news  conference  in  Jefferson  City,  he 
admitted  having  a  drinking  problem 


and  having  stolen  wine  from  a  super¬ 
market’s  shelf  over  a  period  of  seven 
months. 

Taking  note  of  the  original  story  in 
the  Post-Dispatch,  Mallory  said  it  had 
been  accurate  and  that  Ganey  had 
done  him  “a  big  favor”  by  coming  to 
see  him.  He  said  that  he  intended  to 
seek  counseling  for  his  drinking 
problem. 

Another  question  raised  by  readers 
was,  I  believe,  answered  by  Mallory 
at  his  press  conference.  I  had  been 
asked  why  the  original  story  reported 
that  Mallory  was  an  ordained  deacon 
in  the  Southern  Baptist  Church  and 
had  taught  in  Sunday  school. 

Ganey  told  me  that  he  thought  it 
was  relevant  to  the  story  because 
Mallory  held  an  important  position  in 
his  church  and  made  frequent  refer¬ 
ences  to  his  religion  in  public  appear¬ 
ances.  Mallory  also  had  spoken  of  his 
religious  faith  when  Ganey  had  inter¬ 
viewed  him  before  writing  the  story. 

At  the  press  conference,  Mallory 
brought  up  the  subject  in  trying  to 
explain  why  he  stole  the  wine  instead 
of  buying  it. 

“I  have  been  ashamed  of  buying 
wine,”  he  said.  “I  know  I  can’t 
explain  that  to  you,  but  I’m  a  South¬ 
ern  Baptist  deacon  and  Southern  Bap¬ 
tist  deacons  don’t  buy  wine.” 

That  comment  made  clear  to  me 
that  Mallory’s  church  position  was 
not  only  relevant,  but  an  important 
element  of  the  story. 

As  for  that  opening  question  about 
a  public  figure’s  private  life,  I  have  to 
stand  again  on  the  side  of  the  readers’ 
right  to  know  as  much  as  the  press  can 
discover  about  people  who  hold,  or 
seek,  positions  of  public  trust. 


Denver  Post 
avoids  layoffs 

Enough  employees  volunteered  to 
quit  their  jobs  that  the  Denver  Post 
will  not  need  to  lay  anyone  off. 

The  Post  said  157  employees 
accepted  its  “enhanced  termination 
benefits”  through  early-retirement  or 
severance  pay  packages.  Among 
those  opting  for  the  buyouts  were  36 
newsroom  employees. 

In  May,  the  paper  announced  that  it 
needed  to  reduce  its  staff  by  200  posi¬ 
tions  because  of  the  downturn  in  the 
region’s  energy-based  economy 


(E&P  May  23,1987). 

Though  the  number  of  voluntary 
departures  is  shy  of  that  goal,  the  Post 
said  it  was  close  enough. 

The  paper  said  the  buyouts  mean  an 
annual  savings  of  $4.7  million. 

Suburban  weeklies 
join  forces 

Four  suburban  newspaper 
publishers  in  King  and  Snohomish 
counties.  Wash.,  have  begun  offering 
a  combined  buy  to  regional  and 
national  advertisers. 

The  four  companies,  which  pro¬ 


duce  a  total  of  17  community  newspa¬ 
pers,  said  their  combined  circulation 
is  359,000,  and  they  claimed  a  50% 
higher  household  penetration  of  the 
greater  Seattle  suburban  market  than 
the  Seattle  Times  and  Seattle  Post- 
Intelligencer. 

Their  program,  called  SNAP  for 
Seattle  Newspaper  Ad  Package, 
offers  advertisers  “one  contract,  at  a 
competitive  rate,  and  one  bill,”  said 
Mike  Daigle,  vice  president  of  the 
Robinson  Newspaper  Group. 

The  other  three  SNAP  members 
are  Citizen  Newspapers,  Lafrom- 
boise  Newspapers  and  Sammamish 
Valley  Publishing. 
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Romthepecple 
\\k)\vrote  the  bookon 
Desktop  Publishing 


Chapter'M). 


In  the  graphic  arts,  there’s  almost 
always  room  for  improvement. 

Just  ask  any  client. 

So  despite  the  acclaim  we  received 
for  having  created  desktop  publishing,  we 
went  right  back  to  the  drawing  table 


.•1  pnijimm  like  lllusinilorlets}  m  turn  a  blank  screen  intii  fmislxd 
line  art  hi  ahrorhlack  aml-u  hite. 


And  came  up  with  a  whole  new  genera¬ 
tion  of  Apple’  Desktop  Publishing  tools. 

All  to  put  even  more  power  on 
your  desk.  Tb  help  you  design,  illustrate, 
layout,  comp  up  and  (inevitably)  revise- 
with  the  utmost  of  control. 

It  starts  with  the  newest  of  our 
Macintosh"  personal  computers,  the  Mac¬ 
intosh  SE  and  the  Macintosh  II.  Which 
in  all  modesty  are  two  of  the  most  power¬ 
ful  systems  for  publishing  yet. 

As  for  which  one  you’ll  want,  that 
depends  largely  on  your  schedule. 

Most  job  loads  fit  quite  nicely  in 
a  Macintosh  SE.  Which  in  turn  fits  quite 
nicely  on  a  square  foot  of  desk  space 
No  small  achievement,  given  its  improved 
speed  and  increased  storage  capacity 

If,  on  the  other  hand,  your  drawing 
table  is  a  sea  of  work 

' - orders,  you  may  want 

H  to  clear  a  spot  tor  the 

_ BL  Macintosh  II. 

Because  it  can 
process  words  and 
graphics  at  dizzying 
spe^.  Hold  the  quiv- 
alent  of  hundreds  of 
■  ■■■■■I  <^^wers’  worth  of  art 

Macintosl)l)(merst\pesellingequipmenl 
liketiK  Unntmnk  lOOor^OO. 


and  type  files.  And  lay  out  your  layouts 
with  more  colors  than  PMS  has  numbers. 

Of  course,  other  recent  improve¬ 
ments  in  the  worid  of  Apple  Desliop 
Publishing  have  been  just  as  stunning. 

There  are  now  large-screen 
display  systems,  such  as  SuperViewj  ca¬ 
pable  of  showing  up  to  two  full  pages 
at  once.  As  big  as  life 

And  scanners  that  let  you  digitize 
almost  anything  on  paper-  be  it  scrap 
art,  finishd  art,  line  art  or  halftones.  % 
you  can  transfer  it  to  your  Macintosh 
and  enhance  it  as  you  please. 

In  high-resolution  black-and- 
white.  Or,  using  a  Macintosh  II,  in  your 
choice  of  256  bi^liant  colors-drawing 
fiom  a  palette  of  over  l6  million. 

You  can  also  build  your  artwork 
by  hand.  Tapping  a  well-stocked  library 


Seie  high-resolution  scanners  let  )mlmnsjerartimrkjh)m paper 
toMadnIosh.  Where  you  am  easily  haie your  wet}' with  it. 

of  second-generation  programs  like 
Illustrator  or  Cricket  Draw  to  create  pen- 
and-ink  quality  drawings  in  a  fraction 
of  the  usual  time. 

Even  more  impressive,  you  can 
instantly  make  use  of  elements  created 
by  other  people,  departments  or  other 
kinds  of  computers.  Without  taking  a 
step.  Because  Apple  Desktop  Communi¬ 
cations  lets  you  transfer  artwork  and 
documents  electronically 

So,  using  advanced  layout  pro¬ 
grams  like  ReadySet,Go!3.0  or  Xpress, 
you  can  turn  out  comps  in  the  time  it 
used  to  take  to  turn  out  tissues. 

Which  conveniently  brings  us  to 
our  next  topic.  Getting  it  down  on  paper. 
Our  LaseiWiiter’  Plus  printer 


Think  small 


Our  litHe  car  isift  so  of  novelty  flivver  dorft  even  think  that  about  27  miles 
any  more.  to  the  goNon  is  going  any  great  guns. 

A  ccxjple  of  dozen  college  kids  dorft  Or  using  five  pints  of  oil  insteod  of  five 
try  K>  squeeze  inside  it.  quarts 

The  guy  at  the  gos  station  doesrrT  osk  Or  never  needing  ont^^reeze. 
where  the  gas  goes  Or  rocking  up  at^  40,000  miles  on  a 

Nobody  even  stores  at  our  shape.  set  of  tires 

In  fM,  some  people  who  drive  our  littie  Than  becouse  once  you  get  used  to 


'He  can't  promise}  m  U  hate  ideas  this  good,  hut  u  e 
can  promise}  ou  'll  hat  e  comps  this  good. 


Now}’ou  can  prepare  an  entire  catalog, from  cot  erart 
to  orderjbrm.  Anchm  can  do  it(dlal}’ourowndesk. 
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Antitrust  suit 

{Continued  from  page  13) 

scribers  and  more  than  half  the  value 
of  his  route,  he  contended. 

The  method  of  determining  the 
worth  of  the  independent  routes  could 
become  a  major  issue  in  the  lawsuit, 
with  the  defendants  taking  the  posi¬ 
tion  that  the  carriers  are  overvaluing 
them.  Traditionally,  the  value  of  a 
route  is  determined  by  the  amount  it  is 
sold  for. 

After  Newhouse’s  announcement, 
Horstman  and  other  Globe-Democrat 
carriers  tried  to  purchase  issues  of  the 
Post-Dispatch  for  resale  but  were 
boycotted,  the  complaint  alleges. 

“The  JOA  was  supposed  to  be 
dealing  with  the  Post  and  the  Globe 
carriers  equally,”  Horstman  said. 

Instead,  he  contends,  the  Post-Dis¬ 
patch  carriers  were  allowed  to  take 
over  the  morning  routes  owned  by  the 
Globe-Democrat  carriers. 


“We  had  the  mornings,  but  they 
refused  us,”  he  recalled. 

Rosenblum,  Goldenhersh,  Silver- 
stein  &  Zafft,  the  St.  Louis  law  firm 
representing  the  carriers,  also  repre¬ 
sented  the  St.  Charles  Journal  in  the 
last  antitrust  suit  filed  against  Pulit¬ 
zer.  That  suit  was  filed  in  1978  and 
ended  five  years  later  without  a  settle¬ 
ment  or  judgment,  according  to  Pen- 
niman.  The  court  documents  in  that 
case  are  sealed. 

In  the  past  few  years,  independent 
carriers  in  Missouri  have  tried  various 
legal  actions  to  legitimize  their  rela¬ 
tionship  with  the  newspapers  they 
deliver. 

Independent  carriers  in  Kansas 
City  successfully  sued  the  Kansas 
City  Star  Co.,  publishers  of  the  Kan¬ 
sas  City  Star  and  Kansas  City  Times, 
after  the  company  altered  its  delivery 
system  in  1977. 

The  Missouri  Court  of  Appeals, 
Miskimen  v.  the  Kansas  City  Star 
Co.,  ruled  in  1985  that  the  company’s 
belief  that  it  could  terminate  the  car¬ 


riers’  contracts  at  will  was  “almost 
totally  inconsistent  with  its  actual 
conduct  for  over  90  years.” 

The  court  said  “to  permit  the  com¬ 
pany  to  change  its  delivery  system 
without  compensating  the  carriers  for 
the  loss  of  their  businesses  would  be 
manifestly  unfair.” 

More  recently,  the  Post-Dispatch 
carriers  tried  and  failed  to  pass  a  bill  in 
the  last  session  of  the  Missouri  Gen¬ 
eral  Assembly  that  would  have 
ensured  their  territorial  rights  without 
having  to  go  through  a  lawsuit  similar 
to  the  one  in  Kansas  City. 

Wash.  Post  to  sell 
cable  stake 

The  Washington  Post  Co.  has 
agreed  to  sell  all  of  its  partnership 
interests  in  four  SportsChannel  cable 
programming  networks  to  a  wholly 
owned  subsidiary  of  Cablevision  Sys¬ 
tems  Corp.  of  Woodbury,  N.Y. 

The  transaction  will  produce  an 
aftertax  gain  of  $6  million. 


All  27  of  his  daily  papers  are  now 
profitable,  Singleton  told  the  person¬ 
nel  managers  convention. 

A  week  after  completing  purchase 
of  his  biggest  paper,  the  Dallas  Times 
Herald,  in  September,  1986,  109  full¬ 
time  business  and  editorial  employees 
were  shed  through  layoffs  or  early 
retirement. 

Now,  he  said,  the  Times  Herald  has 
achieved  “record  profits”  which  are 
being  invested  back  into  the  paper. 

Singleton  added  that  the  chain  may 
change  its  expansion  modus  oper- 
andi: 

“We  may  not  buy  any  more 
[money-losing  papers]  because  I 
don”t  want  to  go  through  that  again.” 

Weekly  publishes 
tax  assessments 

The  Boston  area’s  Tab  newspa¬ 
pers  recently  published  a  special  sec¬ 
tion  containing  the  new  assessment  of 
every  property  in  Cambridge. 

For  the  past  five  years,  the  Tab  has 
published  a  special  section  in  each 
community  where  it  circulates  giving 
all  assessments  every  time  a  city 
revalues  its  property. 

The  passage  of  Proposition  2'/2  in 
1980  requires  every  Massachusetts 
community  to  revalue  property  every 
three  years  and  tax  at  “full  and  fair 
market  value.” 

Tab  editor-in-chief  Mark  Leccese 
said  the  special  assessments  sections 
“are  one  of  our  most  popular  fea¬ 
tures.” 


Wash.  Post 

(Continued  from  page  11) 

Workers  earning  less  than  $350  a 
week  would  get  three  5%  raises,  aver¬ 
aging  $17  a  week. 

The  Washington  Post  Co.  reported 
net  profits  last  year  of  $100  million, 
down  slightly  from  a  year  earlier.  The 
newspaper  division  reported  income 
rose  12%  to  $130  million  on  revenues 
6%  higher. 

Sherwood  claimed  the  salary  and 
benefits  structure  “discriminates 
against  blacks  and  women,”  who  are 
paid  “far  less”  than  others  at  the 
Post,  and  said  the  company’s  pro¬ 
posal  “perpetuates  discrimination.” 

The  Post  dismissed  the  allegation  of 
discrimination,  saying  it  was  “simply 
not  the  case.  Post  employees  are  paid 
on  the  basis  of  merit,  experience  and 
length  of  service  at  the  Post.  There  is 
absolutely  no  discrimination  against 
women,  blacks  or  other  minorities  in 
hiring,  promotion  or  salaries.” 

Sherwood  said  there  were  various 
other  issues  in  dispute  including  over¬ 
time,  pension  payments  and  health 
care. 

The  change  to  an  80-20  cost  sharing 
health  program  could  saddle  employ¬ 
ees  with  medical  expenses  of  up  to 
$500  a  year  for  individuals,  $1,500  for 
families,  Kuhns  said.  He  said  it  was 
the  same  plan  management  personnel 
had  and  could  cost  Guild  employees 
more  or  less,  “depending  on  indivi¬ 
dual  usage  patterns.”  The  current 
program  pays  up  to  $10,000  a  year  in 


medical  expenses  with  a  $75  deducti¬ 
ble.  Kuhns  said  there  were  improve¬ 
ments  in  other  medical  benefits. 

The  Post’s  “meanspirited”  nego¬ 
tiating,  Sherwood  said,  was  exempli¬ 
fied  by  its  desire  to  eliminate  the  auto¬ 
matic  checkoff  deduction,  standard 
practice  in  many  union  shops,  by 
which  dues  are  withheld  from  pay- 
checks  and  paid  to  the  union. 

Kuhns  said  the  Post  was  under  no 
obligation  to  collect  dues  for  the 
Guild,  and  many  companies  don’t. 

The  Post,  asserting  it  was  bargain¬ 
ing  in  good  faith,  said  the  Guild  could 
accept  its  pay  and  benefits  offer, 
which  was  “more  generous”  than 
“the  vast  majority”  of  union  settle¬ 
ments  in  the  area,  the  newspaper 
industry,  and  “just  about  any  other 
industry  in  the  country,”  but  the 
union  was  “not  satisfied  and  wants 
more.” 

Negotiations  were  scheduled  to 
continue  as  E&P  went  to  press. 

Singieton 

(Continued  from  page  11) 

highly  leveraged  company  could 
not  afford  unprofitable  quarters  from 
any  of  its  newspapers. 

“We  had  to  make  quick  decisions 
that  our  predecessors  had  put  off.  It’s 
not  fun  to  tell  somebody  their  job  is 
not  going  to  exist  anymore  —  espe¬ 
cially  if  they’ve  been  there  20  or  30 
years  .  .  .  It’s  not  their  fault  that 
[their  paper]  had  bad 
management  .  .  .  But  they  are  the 
victim,”  Singleton  said. 
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M  n  the  time  it  takes  to  refuel  and 
^  I  re-tire  an  Indy  car,  you  can 
^  develop  a  sheet  of  Kodak 
Polycontrast  rapid  11 RC  paper. 
Kodak  is  the  official  film,  tape,  and 
pap)er  of  the  1986  Indianapolis  500, 
and  we’ve  installed  a  Kodak 
Royalprint  processor  at  the  Memo¬ 
rial  Day  classic.  So  prints  on 
Polycontrast  rapid  11  RC  paper  can 
be  processed  in  as  little  as  55  sec¬ 
onds.  A  developer-incorporated 
emulsion  and  a  water-resistant 
base  deliver  the  speed,  and  optical 
brighteners  produce  brilliant  prints. 
Tray-process  or  use  with  either  a 
Royalprint  processor  or  Kodak 
Dektomatic  65  paper  processor  to 
get  where  you’re  going,  fast. 


We're  putting  our  commitment 


®  Eastman  Kodak  Company,  1986 


The  fastest  offtrack  action 
at  the  Indianapolis  500 


Photograph  by  Nick  Vedros 


NEWSPEOPLE  IN  THE  NEWS 


William  Skemp,  treasurer  and 
acting  president  of  Woodward  Com¬ 
munications,  Inc.,  Dubuque,  was 
named  president  of  the  corporation 
July  1. 

A  Dubuque  native,  Skemp  has  been 
treasurer  since  1970  and  acting  presi¬ 
dent  since  January.  He  started  with 
the  company  in  1956  as  an  academy 
student  and  after  graduation  from 
Loras  College  and  a  three-year  stint 
as  an  accountant  with  Price  Water- 
house  in  Chicago  returned  to  the  Tele¬ 
graph  Herald  as  a  general  accoun¬ 
tant.  He  became  assistant  treasurer  in 
1967. 

Also,  P.  Scott  McKibben,  Tele¬ 
graph  Herald  publisher,  was  pro¬ 
moted  to  senior  vice  president, 
retaining  responsibilities  as 
publisher.  He  will  be  responsible  for 
operations  of  any  daily  newspaper 
acquisitions. 

*  *  * 

Stephen  F.  Rose,  president  and 
publisher  of  Sun  Publications,  Inc., 
Overland,  Kan.,  was  elected  presi¬ 
dent  of  Suburban  Newspapers  of 
America  during  the  summer  manage¬ 
ment  conference  in  San  Francisco. 
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Rose,  a  graduate  of  the  University 
of  Missouri  with  a  bachelor's  degree 
in  journalism,  was  an  Army  corre¬ 
spondent  and  editor  of  the  1st  Logisti¬ 
cal  Command  newspaper  in  Da  Nang, 
Vietnam.  He  has  held  several  offices 
in  the  SNA. 

Other  newly  elected  officers  are: 
Lewis  Fisher,  president  and 
publisher,  Fisher  Publications,  Inc., 
San  Antonio,  first  vice  president; 
Christopher  Larsen,  president  and 
publisher.  Imprint  Inc.,  West  Hart¬ 
ford,  Conn.,  second  vice  president; 
Roger  Miles,  president,  MPG  Com¬ 
munications,  Plymouth,  Mass.,  trea¬ 
surer;  and  Charles  A.  Lyons,  presi¬ 
dent  and  publisher,  Chesapeake  Pub¬ 
lishing  Corp.,  Easton,  Md.,  secre¬ 
tary. 

♦  *  * 

John  C.  Fontaine,  general  counsel 
to  Knight-Ridder,  Inc.,  has  been 
named  senior  vice  president  and  gen¬ 
eral  counsel  effective  Aug.  1  and  con¬ 
tinues  as  a  member  of  the  company’s 
executive  committee. 

Fontaine,  a  member  of  Knight-Rid- 
der’s  New  York-based  law  firm, 
Hughes,  Hubbard  &  Reed,  has  been 
outside  general  counsel  of  K-R  since 
1980.  He  now  has  direct  day-to-day 
responsibility  for  administering  and 
supervising  matters  of  a  legal  nature 
concerning  the  company  and  con¬ 
tinues  as  a  partner  in  the  law  firm, 
dividing  his  time  between  Miami  and 
New  York. 

*  *  * 

Rick  Vacek  was  appointed  execu¬ 
tive  sports  editor  of  the  Santa  Rosa 
(Calif.)  Press  Democrat.  He  was  with 
the  San  Jose  Mercury  News  as  an 
assistant  sports  editor. 

He  *  * 

Weldon  Burden,  art  director  for 
the  advertising  creative  services 
department  of  the  Virginian-Pilot  and 
the  Norfolk  Ledger-Star,  has  been 
promoted  to  creative  services  man¬ 
ager. 

Burden  joined  the  papers  as  an 
intern  in  1972,  became  a  full-time  staff 
artist  four  years  later,  and  in  1986  was 
named  art  director. 

*  *  * 

Warren  Smith,  most  recently 
advertising  director  for  the  Corpus 
Christi  (Texas)  Caller-Times,  is  now 
advertising  director  of  the  Austin 
(Texas)  American-Statesman. 

Earlier  Smith  was  promotion  man¬ 
ager  and  sales  development  manager 
for  the  Seattle  Post-Intelligencer  and 
worked  as  group  marketing  manager 
for  Harte-Hanks  newspapers  in  the 
San  Diego  area. 


Kenneth  D.  Towers  has  been 
named  executive  editor  and  vice 
president  of  the  Chicago  Sun-Times. 

Towers,  who  began  working  for  the 
Sun-Times  as  a  copy  clerk  while  still 
in  high  school,  succeeded  Matthew 
V.  Storin,  who  announced  his  resig¬ 
nation  to  the  staff  on  June  23. 

Storin,  editor  since  last  September, 
commented,  “There  are  no  great 
moral  issues  here,  just  a  difference  in 
philosophy  over  how  we  can  make 
this  newspaper  more  successful.” 

Towers  had  reporting  assignments 
for  the  newspaper  while  attending 
Northwestern  University  and  held  a 
succession  of  editorial  positions  prior 
to  becoming  managing  editor  in  1984. 

*  H«  * 

David  Thomas,  vice  president/cir- 
culation  of  the  Courier-Journal, 
Louisville,  was  elected  president  of 
the  International  Circulation  Manag¬ 
ers  Association  at  the  annual  confer¬ 
ence  in  Chicago.  Thomas  has  been 
with  the  Courier-Journal  41  years  in 
circulation,  having  started  his  career 
as  an  office  clerk. 

Other  executive  committee  officers 
elected  were:  Richard  J.  Lakus,  cir¬ 
culation  director,  Worcester  Tele¬ 
gram  &  Gazette,  chairman  of  the 
board;  Carleton  Rosenburgh,  vice 
president/circulation,  Gannett  Co., 
Inc.,  executive  vice  president;  R.J. 
Myatt,  circulation  director.  Rocky 
Mountain  News,  Denver,  first  vice 
president;  and  Thomas  Foster,  cir¬ 
culation  director,  St.  Paul  Pioneer 
Press  &  Dispatch,  second  vice  presi¬ 
dent. 

He  Hi  Hi 

Paul  E.  Carter,  most  recently 
advertising  administrative  manager 
with  the  Spokesman-Review  and  the 
Spokane  (Wash.)  Chronicle,  is  now 
advertising  director  for  the  Hobbs 
(N.M.)  News-Sun. 

He  Hi  Hi 

Aimee  C.  Sanmartin  has  replaced 
Adriana  Palacio  as  manager  of  spe¬ 
cial  projects  for  Noticias  del  Mundo, 
the  chain  of  Spanish-language  news¬ 
papers.  Palacio  left  to  join  the  mar¬ 
keting  department  of  Estee  Lauder 
cosmetics. 

Sanmartin’s  major  responsibility 
will  be  to  coordinate  Noticias  del 
Mundo’s  Newspaper  in  Education 
program  conducted  in  Spanish  in 
Canada  and  the  United  States.  After 
high  school  in  Puerto  Rico,  Sanmartin 
received  her  bachelor’s  degree  in 
French  and  master’s  degree  in  educa¬ 
tion  and  Spanish  from  Tulane  Univer¬ 
sity,  New  Orleans. 
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John  Broder,  previously  a  staff 
writer  for  the  business  section  of  the 
Los  Angeles  Times,  has  transferred 
to  the  Washington,  D.C.,  bureau 
where  he  is  covering  the  Pentagon 
and  defense  issues. 

Broder  replaces  bureau  staff  writer 
James  Gerstenzang,  who  is  now 
covering  the  White  House.  He  joined 
the  Times  in  1985  following  six  years 
as  correspondent  at  the  Detroit 
News’  Lansing,  Mich.,  Bureau. 

*  *  ♦ 

Dale  McCann  Hershel  Lake  John  Christie  AMELIA  BELLOWS  is  the  newly 

Dale  McCann  was  elected  presi-  Hershel  Lake,  the  new  president  director  of  graphics  for  the 

dent  of  the  Hoosier  State  Press  Asso-  of  the  Tennessee  Press  Association,  ^amford  ^onn.)  Advocate  and 

ciation  at  the  June  meeting  of  the  is  publisher  of  the C/7/zen  and  Greenwich  Time. 

board  of  directors.  the  Giles  Free  Press  in  Pulaski.  He  Bellows  will  have  responsibility  for 

The  new  president  and  his  brother,  succeeded  R.  Jack  Fishman  of  the  the  design  and  graphic  content  of  edi- 

Gene  McCann,  are  co-publishers  of  Morristown  Citizen  Tribune.  tonal  sections  of  the  newspapers  and 

Register  Publications  in  Lawrence-  Lake  has  been  active  in  the  commu-  direct  the  editorial  art  depart- 

burg,  Ind.  The  company  owns  four  nications  industry  for  24  years, 

weeklies  in  the  Hoosier  state.  including  work  as  editor  and  She  spent  the  past  nine  years  as  a 

McCann  has  been  with  the  Dear-  publisher  of  the  Crossett  (Ark.)  graphic  design  consultant  for  publica- 

born  County  Register  in  Lawrence-  News-Observer,  the  Cookeville  tions  and  corporations, 
burg  since  1957,  starting  as  advertis-  (Tenn.)  Herald  Citizen  and  the  Car-  *  *  * 

ing  manager  and  production  manager.  thage  (Tenn.)  Courier.  He  is  presi-  At  the  Nashville  Banner,  Tony 

Prior  to  the  newspaper,  he  was  with  dent  of  corporations  which  own  the  Kessler  has  been  promoted  to  news 

Joseph  E.  Seagram  &  Sons  in  pur-  two  Pulaski  newspapers,  two  radio  editor,  Shaun  Carrigan  to  state  edi- 

chasing-procurement  and  later  with  stations  in  Pulaski  and  three  other  tor  and  Beth  Stein  to  features  editor. 

Firestone  Tire  &  Rubber  Co.  Alabama  newspapers.  Kessler,  formerly  state  editor. 

Other  officers  elected  at  the  June  Other  officers  elected  during  the  joined  the  staff  in  1984  as  assistant 
meeting  are;  Scott  C.  Schurz,  group’s  1 18th  anniversary  convention  state  editor  from  the  Columbia 

pubWsherof  the  Bloomington  Herald-  are:  John  Paul  Jones  of  the  A/emp/i/s  (Tenn.)  Daily  Herald.  Carrigan,  on 

Telephone  and  Bedford  Times-Mail,  Daily  News,  vice  president  for  dai-  the  staff  since  1981,  has  held  various 

vice  president;  Charles  T.  Biggs,  lies;  Nancy  Petrey  of  the  Newport  reporting  posts  and  was  named  assis- 

publisher  of  the  Hope  Star-Journal,  Plain  Talk,  vice  president  for  non-  tant  city  editor  in  1984. 

secretary;  and  Eugene  S.  Pulliam,  daily  newspapers;  and  Jerome  Moon  Stein,  lifestyle  editor  since  1984, 

puhUsherof  the  Indianapolis  Star  and  of  the  Maryville  Daily  Times,  trea-  joined  the  Banner  in  1976,  first  as 
Indianapolis  News,  treasurer.  surer.  fashion  editor. 

*  *  * 

John  Cristie  has  been  promoted 
from  assistant  city  editor  to  metro 
editor  of  the  Fort  Lauderdale  News/ 

Sun-Sentinel. 

With  the  News/Sentinel  for  one  and 
a  half  years,  he  previously  was  a 
reporter  and  editor  for  several  papers 
in  Massachusetts  and  also  had 
worked  as  a  free-lance  writer. 

*  *  ♦ 

Tamara  Jones  joined  the  Los 
Angeles  Times  as  Denver  bureau 
chief.  She  previously  was  a  national 
correspondent  with  the  Associated 
Press,  based  in  New  York,  and  in 
1983-85,  she  was  a  correspondent 
based  in  West  Germany  and  also  cov¬ 
ered  Eastern  Europe  and  Beirut  dur¬ 
ing  that  assignment. 

Jones  was  a  Times  intern  in  1978-79 
following  graduation  with  a  bache¬ 
lor’s  degree  in  journalism  from  San 
Diego  State  University.  She  worked 
at  bureaus  in  New  York,  Los  Angeles 
and  San  Diego  after  joining  AP  in 
1979. 
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Mary  L.  Benner,  85,  a  veteran 
newspaper  writer,  died  June  27  in 
Concord,  Mass.,  after  a  long  illness. 
She  was  a  reporter  for  the  old  Worces¬ 
ter  Evening  Post  and  wrote  a  column 
for  the  Lowell  Courier  (now  the  Low¬ 
ell  Sun)  and  for  the  Haverhill  Journal, 
all  in  Massachusetts. 

*  *  * 

Louis  G.  Black,  79,  who  worked 
for  the  Associated  Press  from  1934  to 
1968  covering  sports  and  news  in 
Connecticut,  died  June  24  after  a  long 
illness. 

Black  began  his  career  as  an  office 
boy  and  stringer  for  the  Hartford 
Courant  and  worked  for  the  New 
York  Times  during  his  college  years 
and  until  he  joined  AP. 

*  *  * 

Patrick  T.  Boyle,  5 1 ,  former  Har¬ 
risburg  correspondent  and  columnist 
for  the  Pittsburgh  Press,  died  June  17 
at  Johns  Hopkins  University  Hospi¬ 
tal,  Baltimore,  following  an  operation 
for  cancer. 

Boyle  joined  the  Press  as  a  staff 
writer  in  1965  and  was  transferred  to 
Harrisburg  in  1968  where  he  served  as 
political  and  legislative  correspon¬ 
dent  until  1980.  He  joined  the  cam¬ 
paign  staff  of  LeRoy  S.  Zimmerman, 
a  candidate  for  state  attorney  general. 
Zimmerman  won  and  named  Boyle 
his  press  secretary  and  later  his 
executive  assistant. 

*  *  * 

Philip  G.  Daniels,  82,  a  former 
manager  of  national  advertising  sales 
for  Ottaway  Newspapers,  Inc.,  died 
June  16  in  Glen  Burnie,  Md.,  after  a 
short  illness. 

Daniels  joined  Ottaway  in  1955  as 
manager  for  the  national  advertising 
sales  department  and  retired  from 
sales  in  1970.  He  worked  two  more 
years  as  assistant  to  James  H.  Otta¬ 
way  Jr.,  then  president  of  Ottaway 
Newspapers. 

*  *  * 

Josephine  M.  Fisher,  77,  former 
gardening  columnist  for  the  Lowell 
(Mass.)  Sunday  Sun,  died  June  26  at 
her  Tewksbury,  Mass.,  home  after  a 
long  illness. 

*  *  * 

Elizabeth  Ann  Harlor,  56,  a 

member  of  the  Hazleton  (Pa.)  Stan¬ 
dard-Speaker  editorial  staff  for  the 
past  34  years,  died  June  29. 

*  *  * 

Margaret  Harrison,  72,  who 
served  for  20  years  as  personal  secre¬ 
tary  to  Arthur  Hays  Sulzberger, 
publisher  of  the  New  York  Times 
from  1935  to  1961 ,  died  June  23  at  her 
New  York  City  home  after  a  long 
illness. 


She  was  Sulzberger’s  secretary 
from  1948  until  his  death  in  1968  and 
then  served  as  secretary  to  his  widow, 
Iphigene  Ochs  Sulzberger,  until  last 


Edgar  Hayes,  79,  former  sports 
editor  of  the  Detroit  Times,  died  June 
22. 

He  joined  the  paper  in  1927  cover¬ 
ing  sports  and  became  sports  editor  in 
1955,  holding  that  position  until  the 
newspaper  was  sold  to  the  Detroit 
News  in  1960.  He  went  into  public 
relations  and  in  1961  was  named  com¬ 
missioner  of  horse  racing  by  Gov. 
John  B.  Swainson. 

Hayes  subsequently  worked  for 
racing  and  railroad  associations  13 
years  and  continued  to  write  and  con¬ 
tributed  to  the  News’  Sunday  Maga¬ 
zine. 

*  *  * 

Albert  H.  Huneke,  81,  former 
president  of  the  Western  Hills  Pub¬ 
lishing  Co.  and  editor/publisher  of  the 
Western  Hills  Press  and  Price  Hill 
News,  Cincinnati,  died  June  6 . 

*  *  * 

Julia  Inman,  57,  television  editor 
of  the  Indianapolis  Star  for  more  than 
30  years,  died  June  23  in  an  Indianap¬ 
olis  hospital. 

Inman  joined  the  Star  in  1954  after 
working  about  a  year  as  a  reporter  for 
the  Petersburg  (Va.)  Progress-Index. 
*  *  * 

Harold  W.  Jewett  Jr.,  63,  former 
Oakland  {CiiWI.)  Tribune  general  legal 
counsel,  died  June  4  in  Oakland.  He 
also  served  as  U.S.  Commissioner  for 
the  Northern  Judicial  District  of  Cali¬ 
fornia  for  15  years. 

Since  the  sale  of  the  Tribune  by  the 
Knowland  family  in  1977,  Jewett  had 
been  in  private  practice  and  was 
president  of  EUBCO,  Inc.,  parent 
corporation  of  the  U-Bild  Newspaper 
Features  Syndicate  of  Van  Nuys, 


Walter  C.  Leary,  80,  former 
reporter  for  the  Springfield  (Mass.) 
Daily  News  and  Sunday  Republican, 
died  June  19. 

*  *  * 

Edwin  O.  Meyer,  78,  retired 
executive  manager  of  the  Virginia 
Press  Association,  died  June  24  of 
cancer.  He  was  executive  manager  of 
the  association  from  1942  to  1980. 

After  retiring,  he  organized  Edwin 
O.  Meyer  Associates  Inc.,  a  broker¬ 
age  firm,  with  a  partner,  Robin  Lind. 
He  turned  the  business  over  to  Lind 
after  becoming  ill  about  a  year  ago. 

Meyer  was  managing  editor  of  the 
Ruston  (Ld.)  Daily  Leader  in  the  early 


’30s  and  from  December  1935  until 
March  1941  was  secretary  and  general 
manager  of  the  Post  Publishing  Corp., 
publisher  of  the  Franklin  News  Post 
in  Rocky  Mount,  Va. 

*  *  * 

Larry  Mulay,  83,  former  chief 
executive  officer  of  the  City  News 
Bureau  of  Chicago  where  he  worked 
for  55  years,  died  June  25  in  Boswell 
Memorial  Hospital,  Sun  City,  Ariz., 
of  leukemia.  The  illness  was  diag¬ 
nosed  three  weeks  before  he  died. 

He  was  the  renown  veteran  of 
rough-and-tumble  Chicago  journal¬ 
ism  who  wrote  a  1921  bulletin  on  the 
escape  of  “Terrible”  Tommy  O’Con¬ 
nor  from  death  row  in  Cook  County 
Jail,  never  to  be  seen  again.  The 
escape  and  a  character  based  on 
Mulay  figured  prominently  in  the  plot 
of  the  play,  “The  Front  Page.” 

One  of  Mulay ’s  many  scoops  was  a 
bulletin  on  the  bombing  of  Pearl  Har¬ 
bor  15  minutes  before  President 
Franklin  D.  Roosevelt  officially 
announced  the  attack. 

Mulay  retired  in  1974,  having  just 
turned  70  years  of  age  and  after  hav¬ 
ing  trained  more  than  6,000  reporters, 
some  of  whom  went  on  to  win  Pulitzer 
Prizes.  He  had  started  as  a  copyboy 
at  the  City  News  Bureau  in  1919  when 
it  then  was  called  City  Press  Associa¬ 
tion.  He  worked  his  way  up  the  ranks 
but  even  as  general  manager  dropped 
by  on  weekends  or  after  midnight  to 
work  the  desk. 

*  *  * 

Hortense  Myers,  73,  a  reporter 
for  United  Press  International  and  its 
predecessor.  United  Press,  for  39 
years,  collapsed  and  died  June  25  at  a 
convention  of  the  National  Federa¬ 
tion  of  Press  Women. 

She  was  to  have  been  honored  June 
26  as  the  surprise  recipient  of  the 
President’s  Award,  the  highest  honor 
given  by  the  federation. 

*  ♦  * 

James  E.  Thomas  HI,  41 ,  a  former 
counties  editor  of  the  Baltimore  Sun, 
died  May  29  in  San  Francisco,  after  a 
six-month  battle  against  cancer. 

Thomas  resigned  two  months  ago 
to  accompany  his  wife,  Ellen  Uze- 
LAC,  to  her  new  post  as  West  Coast 
correspondent  for  the  Sun,  based  in 
San  Francisco. 

Thomas  had  worked  as  a  reporter 
and  editor  with  the  now-defunct  How¬ 
ard  County  Times,  Ellicott  City,  Md., 
and  later  as  assistant  managing  editor 
of  the  Hagerstown  Morning  Herald 
and  then  night  city  editor  and  news 
editor  at  the  late  Baltimore  News- 
American.  He  joined  the  Sun  last 
summer. 
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Effort  begun  to  revive  Chicago  Press  Ciub 


By  Mark  Fitzgerald 

More  than  half  a  year  after  the  Chi¬ 
cago  Press  Club  died  not  with  a  bang 
but  a  whimper,  media  figures  are  try¬ 
ing  to  launch  a  successor. 

A  former  CPC  president,  Lerner 
Newspapers  executive  Jerry  Field, 
said  a  committee  is  studying  ways  to 
revive  the  idea  of  a  Chicago  press 
club. 

“Everyone  agrees  Chicago  needs  a 
press  club.  Our  goal  is  to  establish  a 
professional  gathering  place,”  he 
asserted. 

Last  January,  after  more  than  40 
years  of  existence,  the  Chicago  Press 
Club  folded.  The  immediate  cause  of 
death  was  a  severe  financial  crunch. 

“It  basically  was  insolvent  in  terms 
of  funds,”  said  past  club  president 
Peter  Nolan,  of  the  public  relations 
firm  Nolan  &  Houlihan  Ltd. 

“Membership  was  dwindling,  costs 
were  escalating.  The  trend  lines  were 
crossing,”  said  Sun-Times  reporter 
Robert  Herguth,  the  organization’s 
last  president. 

More  generally,  the  Chicago  Press 


Club  was  a  victim  of  changing  times — 
in  society  as  well  as  journalism. 

“Private  clubs  are  having  a  hard 
time  everywhere,”  Nolan  observed. 

Indeed,  the  Crc  —  housed  in  the 
impressive  Wrigley  Building  in  Chica¬ 
go’s  highest-rent  downtown  area — 
was  struggling,  especially  with  its 
restaurant. 

“There  weren’t  that  many  people 
at  lunches,  and  we  had  cut  out  dinner 
service  one  or  two  years  before,  and 
the  bar  business  was  getting  to  be 
zilch,”  Herguth  said. 

“I  don’t  think  it  was  as  much  a 
trend  for  the  press  club  [as]  a  trend  for 
clubs  generally,”  he  added. 

Chicago  journalism  has  also  under¬ 
gone  a  sea  change  in  the  press  club’s 
four  decades. 

“At  that  time,  there  were  five 
papers  in  town.  You  had  all  these 
young  guys  coming  back  from  the 
war,  and  this  was  a  great  saloon 
town,”  Herguth  said. 

Younger  journalists  simply  were 
not  replacing  older  members.  Of  the 
900  members,  Herguth  said,  “many 


were  retired,  and  of  course  not  paying 
the  same.” 

“It  just  seems  that  the  younger 
crowd  doesn’t  gather  that  way  any¬ 
more,”  Nolan  said.  “For  one  thing, 
they  don’t  drink  as  much.” 

For  another,  the  press  club  had  the 
reputation  among  younger  Chicago 
journalists  as  being  a  place  mostly  for 
public  relations  people. 

“There  were  no  reporters  there,” 
one  reporter  noted.  “No  one  could 
afford  it  ...  [You  had]  to  be  a  public 
relations  guy  on  an  expense 
account.” 

Younger  Chicago  journalists  are 
more  likely  to  be  found  in  the  Billy 
Goat  Tavern  below  Michigan 
Avenue,  or  in  the  Division  Street  bar 
zone  —  or,  even  more  likely,  at 
health  clubs  or  night  law  school. 

For  many  of  those  reasons,  any 
Chicago  Press  Club  successor  must 
consider  the  “needs  of  the  print  jour¬ 
nalists”  first,  said  Field. 

He  said  the  voluntary  committee 
working  on  a  successor  club  is  look¬ 
ing  for  a  site. 


BOGOTA, 
COLOMBIA?  4 

Of  course  not.  ^ 

No  editor  is  going  to  catch  you  making  a 
mistake  like  that.  Even  if  you  weren't  certain, 
you'd  check  your  world  atlas  to  be  sure  it's 
Bogota,  Colombia. 


fsK 


And  we'd  appreciate  your  checking  out 
the  facts  when  you  refer  to  us  and  what  we 
build.  We  make  a  line  of  machines  used 
in  surface  mining.  The  line  includes  off- 
highway  trucks,  wheel  tractor-scrapers, 
wheel  and  track-type  loaders,  track-type 
tractors  and  motor  graders.  We  also  build 
pipelayers,  skidders,  compactors,  lift  trucks 
and  diesel  engines. 

Other  companies  make  products  similar  to 
ours.  They  sometimes  paint  theirs  yellow, 
too.  But  they  don't  bear  the  CATERPILLAR 


name.  CATERPILLAR  and  CAT  are  registered 
trademarks  of  Caterpillar  Inc. 

So  should  you  ever  use  our  name,  please 
be  sure  you're  writing  about  the  products 
we  build.  Just  as  you'd  be  sure  to  put 
Bogota  in  Colombia. 

We  thank  you.  And  so  do  the  people  of 
Bogota. 

m  CATERPILLAR 


CATERPILLAR.  CAT  and  Q  i 


trademarHs  of  Caterpillar  Irtc 
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VDT  law  looms  on  Long  Island 

The  bill  passed  13  to  2,  but  the  acting  county  executive  may  veto 
what  would  be  the  first  law  regulating  the  use  of  video  display  terminals 


By  George  Garneau 

Efforts  to  regulate  the  use  of  video 
display  terminals  have  won  tentative 
support  in  Suffolk  County,  N.Y. 

The  Suffolk  County  Legislature  in 
June  approved,  by  a  13-2  vote  with 
three  abstentions,  a  law  designed  to 
improve  workplace  safety  by  regulat¬ 
ing  the  conditions  under  which  VDTs 
can  be  used. 

If  signed  by  the  acting  county 
executive,  Michael  LoGrande,  the 
law  would  become  the  nation’s  first  to 
regulate  the  use  of  VDTs  by  private 
industry. 

Similar  laws  have  been  stalled, 
emasculated  or  rejected  by  a  number 
of  state  legislatures  in  recent  years. 

The  proposed  law  is  designed  to 
protect  VDT  workers  from  eyestrain 
and  sometimes  disabling  musculo¬ 
skeletal  disorders. 

It  affects  employees  working  26 
hours  a  week  or  more  at  Suffolk  com¬ 
panies  with  20  or  more  terminals.  It 
requires  employers  to  pay  for  annual 
eye  examinations  and  work-related 
corrective  lenses.  It  forbids  more 
than  three  hours  of  VDT  work  with¬ 
out  15  minutes  of  break  time  or  alter¬ 
nate  work.  It  requires  detachable  key¬ 
boards,  adjustable  furniture,  indirect 
lighting  and  education  programs.  It 
would  take  effect  in  1989  and  would 
not  affect  earlier  equipment.  It  does 
not  deal  with  potential  effects  of  low- 
level  radiation  from  VDTs.  There  are 
no  penalties  or  means  of  enforce¬ 
ment. 

LoGrande  said  he  was  leaning 
toward  a  veto  because  of  “flaws”  in 
the  legislation.  He  cited  problems 
with  equal  protection,  since  it  does 
not  affect  VDT  workers  at  smaller 
companies.  And  he  questioned 
whether  it  intrudes  on  the  collective 
bargaining  process  by  mandating 
working  conditions  and  whether  the 
matter  was  appropriate  for  county 
government.  He  had  until  close  to  the 
end  of  July  to  decide.  His  veto  could 
be  overridden  by  the  legislature. 

LoGrande  convened  two  days  of 
public  hearings  on  the  legislation, 
which  has  become  highly  politicized 


in  the  affluent  suburbs  of  Suffolk, 
about  40  miles  east  of  New  York  City. 
It  is  there  that  many  high-tech  and 
back-office  operations  have  located 
in  recent  years. 

Testimony  at  the  hearings  reflected 
bitterly  divided  opinions  on  VDTs 
and  highlighted  a  classic  labor-man¬ 
agement  conflict  —  with  government 
threatening  to  intervene. 


Major  corporations  and  large  local 
employers  denounced  the  measure  as 
an  unwarranted  government  intrusion 
that  would  hurt  their  ability  to  com¬ 
pete.  They  repeatedly  said  there  was 
no  conclusive  evidence  linking  VDTs 
with  musculoskeletal  and  eye  ail¬ 
ments,  despite  dozens  of  studies. 
They  said  the  county  law  would  cre¬ 
ate  an  anti-business  atmosphere, 
increase  costs  and  cut  productivity. 
Several  said  they  would  reconsider 
expansion  plans. 

Advocates  said  studies  have  shown 
clearly  that  VDT  workers  suffer  more 
eye  and  musculoskeletal  ailments 
than  other  office  workers.  They  said 
that  without  the  law,  businesses  had 
no  incentive  to  improve  VDT  working 
conditions.  They  pointed  out  that 
business’s  reaction  to  the  law  resem¬ 
bled  industry’s  stance  before  asbestos 
was  acknowledged  a  killer. 

Both  sides  interpreted  virtually 
opposite  meanings  from  the  dozens  of 
VDT  studies  on  the  books. 

The  legislation  was  opposed  by 
Grumman  Corp.,  International  Busi¬ 
ness  Machines  Corp.,  American  Tele¬ 
phone  &  Telegraph  Co.,  as  well  as  the 
largest  newspaper  in  the  area.  News- 
day,  and  the  biggest  newspaper  trade 
association,  the  American  Newspa¬ 
per  Publishers  Association.  It  was 
promoted  by  the  Communication 
Workers  of  America,  9  to  5:  the 


National  Association  of  Working 
Women,  New  York  Coalition  for 
Safety  and  Health  and  other  unions 
and  individuals. 

Newsday  said  it  would  cost 
$160,000  a  year  to  implement  the  reg¬ 
ulations  for  its  500  terminals. 

“We  would  also  gladly  pay  it 
if. . .we  had  one  termini,  or  20  or  700, 
if  it  were  based  on  evidence  that 


showed  any  connection  between 
VDT  use  and  harm  to  the  health  of 
employees,”  said  Alberto  Ibarguen, 
Newsday  vice  president  for  human 
resources.  “This  bill  strikes  at  the 
heart  of  our  business,  the  heart  of  our 
future,”  Ibarguen  said. 

After  more  than  12  years  with 
VDTs,  Ibarguen  said,  “we  have  yet  to 
have  our  first  major  claim”  based  on 
their  use.  A  number  of  minor  com¬ 
plaints  were  resolved  by  changing  the 
conditions  under  which  the  terminals 
were  used,  he  said. 

He  said  half  Newsday’s  3,500 
employees  live  in  the  county  and  the 
newspaper  has  spent  nearly  $500,000 
in  the  past  two  years  on  furniture  and 
lighting  associated  with  VDTs. 

Ibarguen  said  there  was  “no  justifi¬ 
cation”  in  terms  of  health,  personnel 
relations  or  business  for  government 
to  be  involved  in  the  VDT  workplace. 

Recognizing  “some  concern” 
about  VDTs,  Ibarguen  supported  the 
proposal  by  a  business  coalition  to 
form  a  study  group  “to  determine 
what  action,  if  any,  is  appropriate.” 
That  proposal  was  echoed  by  a  num¬ 
ber  of  businesses  in  the  Long  Island 
Association. 

“The  subject  of  possible  health  and 
safety  problems  continually  arises 
with  VDT  legislative  initiatives,”  said 
Richard  Neergaard,  manager  of 
environmental  services  for  the 
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opinions  on  VDTs  and  highlighted  a  classic  labor- 
management  conflict  —  with  government  threatening 
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American  Newspaper  Publishers 
Association,  which  opposes  VDT 
legislation  nationally.  “However,  the 
studies  clearly  show  no  relationship 
between  VDT  use  and  any  of  the  fre¬ 
quently  rumored  problems.” 

Neergaard  said  the  Suffolk  law  was 
“well  intended  but  unnecessary  and 
may  indeed  be  counterproductive  to 
the  goal  of  improving  the  VDT  work¬ 
place.”  He  said  the  ergonomic  mea¬ 
sures  in  the  law  were  “overly  simplis¬ 
tic  and  extremely  costly”  ways  to 
improve  VDT  workplaces  that  would 
“do  little  to  improve  employee  com¬ 
fort  and  working  conditions.” 

Neergaard  and  several  business 
representatives  said  ergonomic  issues 
were  best  dealt  with  by  voluntary 
educational  programs. 

Joel  Shufro,  executive  director  of 
the  New  York  Committee  for  Occu¬ 
pational  Safety  and  Health,  a  coali¬ 
tion  of  150  unions  and  over  300  indivi¬ 
duals,  called  “patently  false”  claims 
that  studies  failed  to  link  VDTs  with 
injuries. 

“Study  after  study  both  here  in  the 
United  States  and  abroad  have 
demonstrated  that  operators  of  VDTs 
suffer  injuries  such  as  back  pain,  neck 
pain,  upper  arm  and  shoulder  prob¬ 
lems,  repetitive  strain  injuries  of  the 
wrist  and  hand  as  well  as  general 
fatigue  and  headaches,”  he  said. 

Shufro  said  VDTs  “are  being 
installed  without  any  concern  for  the 
health  and  well-being  of  the  opera¬ 
tors.  Our  experience  is  that  workers 
are  being  treated  much  like  guinea 
pigs.  Only  after  workers  experience 
the  ill-health  effects  of  improperly 
installed  machines  are  employers 
willing  to  remedy  problems  —  if  they 
are  moved  to  do  anything  at  all.  Like 
the  manufacturers  of  asbestos,  manu¬ 
facturers  of  VDTs  and  employers 
who  have  installed  them  deny  the 
existence  of  serious  concerns  raised 
about  possible  health  effects  from 
working  with  these  machines.” 

Shufro  observed  that  the  proposed 
county  law  “does  nothing  more  than 
adopt  the  recommendations  of  com¬ 
panies  like  IBM  and  Bell  Labs  and 
codify  them.” 

“To  say  that  we  are  experiencing 
discomfort  rather  than  disability  is  a 
misstatement  of  fact,”  said  Sharon 
Danaan,  an  industrial  hygienist 
speaking  for  the  union-sponsored 
Campaign  for  VDT  Safety.  Noting 
that  VDT  workers  have  been  partially 
but  permanently  disabled,  she  said, 
“We  are  facing,  really,  the  coal  mines 
of  the  ’80s.” 

Danaan  said  “the  vast  majority  of 
employers  continue  to  ignore  even 
simple  and  inexpensive  remedies  to 
unhealthy  conditions.” 

She  noted  that  “permanent  partial 


disabilities  due  to  VDT  work  are 
beginning  to  be  recognized  by  work¬ 
ers’  compensation  boards  in  various 
states”  for  such  maladies  as  carpal 
tunnel  syndrome,  tendinitis  and  other 
musculoskeletal  injuries.  She  cited 
findings  that  VDT  users  reported 
more  visual  and  muscular  symptoms 
than  non-users  and  that  VDT  users 
lost  significantly  more  time  from 
work  than  non-users. 


Newsday  said  it  would 
cost  $160,000  a  year  to 
implement  the 
regulations  for  its  500 
terminals. 


Mark  Pinsky ,  who  edited  a  newslet¬ 
ter  on  VDTs,  said  that  “study  after 
study  has  found  increased  back,  neck 
and  upper  arm  ailments,  and  visual 
difficulties  among  VDT  users.  He 
argued  that  employers  should  support 
the  law  because  of  research  indicating 
that  under  proper  ergonomic  condi¬ 
tions,  VDT  workers  showed  produc¬ 
tivity  increases  up  to  25%.  He  said  the 
law  could  help  cut  sick  days  and, 
without  it,  employers  would  not 
improve  conditions  for  VDT  workers. 

“A  government  cannot  sidestep  its 
responsibility  to  the  employees 
simply  because  some  employers 
don’t  want  to  pay  for  office  design 
improvements,  rest  breaks  and  eye 
exams,”  Pinsky  said,  speaking  for 
NYCOSH. 

Elliot  Olin,  a  New  York  attorney 
specializing  in  workers’  compensa¬ 
tion,  said  his  firm  was  filing  —  and 
winning  —  workers’  compensation 
claims  on  behalf  of  injured  VDT 
workers.  He  said  that  New  York  state 
has  acknowledged  VDT  injuries  as 
work-related. 

Olin,  who  advocated  the  law,  said  it 
would  cost  industry  more  to  pay 
workers’  compensation  claims  from 


VDT-related  injuries  than  it  would  to 
implement  changes  mandated  by  the 
law. 

Objections  to  the  legislation  were 
many.  Some  companies  argued  that  it 
was  arbitrary  to  impose  regulations 
on  companies  with  20  terminals.  If 
there  were  health  risks,  they  said,  all 
VDTs  should  be  regulated. 

Bernard  Leibowitz  ,  president  of 
Narda  Microwave  Corp.  and  chair¬ 
man  of  the  New  York  chapter  of  the 
American  Electronics  Association, 
said  the  AEA  believes  government 
regulation  of  VDTs  is  “unwarranted, 
unnecessary  and  counterproduc¬ 
tive.” 

Robert  Thrasher,  Long  Island  gen¬ 
eral  manager  of  New  York  Tele¬ 
phone,  said  passage  of  the  law  would 
be  a  “clear  signal”  to  business,  and 
he  would  recommend  no  further  VDT 
employment  in  the  Suffolk. 

Kurt  Merl,  corporate  vice  presi¬ 
dent  of  Unisys,  called  the  law  “well- 
intentioned  but  ill-considered  legisla¬ 
tion  that  is  likely  to  drive  many  busi¬ 
nesses  from  Suffolk  County.”  He 
said  its  passage  would  make  him 
reconsider  plans  to  expand  in  Suffolk 
and  provisions  for  matte-finished 
keyboards,  five-legged  chairs,  and  15- 
minute  work  breaks  “go  too  far.” 

Jeanne  Stellman,  associate  profes¬ 
sor  of  public  health  at  Columbia  Uni¬ 
versity  and  an  expert  on  VDT  safety, 
called  the  explosion  of  VDT  use  “a 
revolution  in  the  workplace  that  has 
gone  unregulated,  that  has  gone  on 
willy-nilly.”  She  said  the  proposed 
law  signified  “not  bold  new  steps  in 
worker  safety”  but  a  codification  of 
federal  and  industry  guidelines.  She 
urged  LoGrande  to  reject  the  “eco¬ 
nomic  blackmail”  of  companies 
threatening  to  leave. 

Barry  Barresi,  a  professor  of 
optometry  at  the  State  University  of 
New  York,  said  eye  problems  were  a 
“frequent”  complaint  of  VDT  users. 
He  cited  a  study  of  state  workers  indi- 
(Continued  on  page  31) 
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Bowater  to  fight 
clean  water  suit 

Bowater  Southern  Paper  Co.  said  it 
will  fight  a  federal  suit  filed  against  it 
by  the  Sierra  Club  and  Natural 
Resources  Defense  Council  Inc. 
alleging  violations  of  the  Clean  Water 
Act  at  a  newsprint  mill. 

The  suit  involves  charges  Bowater 
emptied  too  much  colored  water  into 
the  Hiwassee  River  from  its  mill  in 
Calhoun,  Tenn. 

Bowater  said  many  of  the  incidents 
cited  in  the  suit  arose  from  events 
during  “100-year  drought”  condi¬ 
tions  of  the  last  three  years,  during 
which  the  Tennessee  Valley  Author¬ 
ity  at  times  dramatically  restricted  the 
river’s  flow,  making  it  difficult  to 
dilute  the  color  of  the  mill’s  treated 
discharge. 

Bowater  said  conservation  efforts 
at  the  mill  decreased  its  color  dis¬ 
charge  by  a  third.  It  said  state  offi¬ 
cials  in  1986  “did  not  indicate  any 
adverse  effect  on  aquatic  life  in  the 
river.” 

“We  feel  our  environmental  record 
at  Bowater  Southern  has  been  com¬ 
mendable,  and  we  deny  charges  that 
we  have  been  less  than  responsible  in 
our  environmental  efforts,”  J.A. 
Breaux,  Bowater  general  manager, 
said  in  a  release. 

DEC  in  co-op 
venture  with  Cray 

Digital  Equipment  Corp.  and  Cray 
Research  Inc.  have  announced  plans 
to  develop  and  m.arket  cooperative 
computer  products  involving  Cray’s 
immensely  powerful  supercomputers 
and  dec’s  computers,  which  are  a 
staple  of  the  newspaper  industry. 

The  deal  calls  for  the  companies  to 
work  together  on  hardware  and  soft¬ 
ware  for  supercomputing  and  interac¬ 
tive  computing. 

The  companies  announced  the 
VAX  Supercomputer  Gateway,  a 
high-performance  product  stemming 
from  the  deal.  It  links  DEC’s  VAX 
computers  and  Cray’s  supercom¬ 
puters. 

Paper  industry’s 
profits  up  sharply 

U.S.  paper  industry  profits  nearly 
doubled  during  the  first  quarter  of 
1987,  according  to  Pulp  &  Paper 
magazine. 


Compared  with  a  year  earlier, 
aggregate  profits  soared  919^  on  sales 
23%  higher.  The  magazine  said  pro¬ 
ducers  of  newsprint,  pulp  and  liner- 
board  —  commodities  enjoying  favor¬ 
able  worldwide  baiance  of  demand 
and  supply  —  were  "cleaning  up  be¬ 
cause  of  the  weak  dollar.” 

Among  the  leaders  for  the  quarter 
were  International  Paper  Co.,  with 
profits  up  260%;  Bowater  Inc.,  up 
64%;  Boise  Cascade  Corp..  up  60%. 
Champion  International  Crop.,  up 
152%;  southwest  Forest  Industries 
Inc.,  up  255%.  Kimberly-Clark  Corp. 
reported  profits  up  2.6%. 

The  magazine  also  projected  that 
newsprint  prices  seemed  assured  to 
take  hold  this  month  at  the  S600  a  ton 
level.  $610  in  the  east. 

Tampa  Tribune  buys 
Crosfield  systems 

Crosfield  Data  Systems  Inc.,  the 
U.S.  arm  of  the  British  firm,  has 
announced  the  sale  of  a  Magnascan 
645IE  color  scanner  and  Studio  825 
page  makeup  system  to  the  Tampa 
(Fla.)  Tribune. 

The  color  equipment  is  designed  to 
support  new  color  capability  in  two 
TKS  offset  presses  in  the  color-com¬ 
petitive  Florida  newspaper  market. 

F'red  Fuller,  Tribune  production 
director,  cited  higher  productivity 
and  later  deadlines  as  reasons  for  the 
purchases. 

In  a  related  matter,  Crosfield  said  it 
expected  its  U.S.  operations  to  grow 
by  100  employees  next  year  to  a  total 
of  800.  Its  U.S.  operations  account 
for  45%  of  the  company’s  revenue, 
executives  said  recently. 

In  other  sales  announced  by  Cros¬ 
field:  A  2355  system  to  the  South  Lon¬ 
don  Pre.ss,  a  2330  pagination  system 
using  a  layout  Magician  and  two 
Magician  Plus  terminals  at  remote  sites 
of  L’Unione  Sarda  in  Italy,  two  2355 
systems  at  Vesteralen  in  Norway  and 
at  El  Comercio  in  Ecuador. 

Two  2400  networks  involving  120 
editorial  and  70  classified  terminals  at 
the  Los  Angeles  Daily  News.  Dow 
Jones  &  Company  Inc.  is  upgrading 
its  CSI  systems  with  new  Digital 
Equipment  Corp.  PDF  1 1/84  proces¬ 
sors  for  Barron’s  and  the  Wall  Street 
Journal.  The  Birmingham  (Ala.) 
Post-Herald  is  getting  a  2400  classi¬ 
fied  system. 

Color  scanners  or  systems  are 
scheduled  for  the  Washington  Post 
and  Toronto  Sun  and  a  facsimile  sys¬ 
tem  is  scheduled  for  the  Los  Angeles 
Daily  News  and  Edition  Indirect  in 
Paris. 


Headliner  on  order 
at  over  25  dailies 

More  than  25  newspapers  have 
ordered  Goss  Headliner  Offset 
presses  since  the  press  was  intro¬ 
duced  three  years  ago,  the  Graphic 
Systems  Division  of  Rockwell  Inter¬ 
national  said. 

The  largest  U.S.  newspaper  press 
builder  said  the  newspapers  included 
the  Fort  Worth  (Texas)  Star-Tele¬ 
gram,  New  Orleans  (La.)  Times-Pic- 
ayune,  Minneapolis  (Minn.)  Star  and 
Tribune,  Columbia  (S.C.)  Record  and 
State  and  Riverside  (Calif.)  Press- 
Enterprise. 

The  microprocessor-controlled 
press  units  are  rated  at  70,000  papers 
an  hour  and  are  available  with  modu¬ 
lar  press  controls  and  four-color 
units. 

Goss  also  said  it  has  received 
orders  for  four  Flexoliner  flexo¬ 
graphic  presses  from  three  newspa¬ 
pers  and  has  options  for  two  more. 
They  include  the  Toledo  (Ohio) 
Blade,  with  two  on  order  and  an 
option  for  a  third,  as  well  as  single 
press  orders  from  the  Modesto 
(Calif.)  Bee  and  Monterey  (Calif.) 
Herald.  None  have  been  delivered. 

11  newspapers 
buy  SCS  systems 

Software  Consulting  Services  has 
announced  the  sale  of  its  Layout-SOOO 
ad  dummying  system  and  other  soft¬ 
ware  products  to  1 1  newspapers. 

The  International  Herald  Tribune 
in  Paris  and  Daily  Gleaner  in  Kings¬ 
ton,  Jamaica,  were  among  the  papers 
to  buy  Layout-SOOO  for  use  on  Inter¬ 
national  Business  Machines  Corp.  PC 
ATs.  Others  went  to  the  Owensboro 
(Ky.)  Messenger-Inquirer  and 
Franklin  Lakes,  N.J.,  Suburban 
News.  SCS  said  it  has  sold  Layout- 
8000  to  El  Tiempo  in  Bogota,  Colom¬ 
bia,  where  it  will  run  on  an  IBM  PC 
AT  interfaced  to  a  Burroughs  A3  sys¬ 
tem. 

The  Chicago  Tribune  and  Montreal 
Gazette  bought  Layout-8000  for  use 
on  VAX  computers. 

Another  PC-based  Layout-8000 
system  went  to  the  Richmond  (Ind.) 
Palladium.  The  deal  involved  SCS’s 
PC-based  sales  analysis  software 
interfaced  to  the  newspaper’s  order 
entry  system. 

Other  sales  included  SCS’s  Report 
Writer  software  to  the  Fort  Lauder¬ 
dale  (Fla.)  News  and  Report  Writer 
and  Sales-8000  to  the  Durham  (N.C.) 
Morning  Herald. 
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Use  this  handy  order  form  to  order: 

1987  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  Nov.,  1986) 
1987  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  April,  1987) 

Please  send  me: 

EDITOR  &  PUBLISHER  MARKET  GUIDE 

Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1987  Edition  $60  per  copy  □  Bulk  orders  5  or  more  $55.00  each  _ 

(U.S.  and  Canada)  $75  per  copy  outside  U.S.  &  Canada  Number  ot  copies 

EDITOR  &  PUBLISHER  YEARBOOK  -  Encyclopedia  of  the  newspaper  industry. 

□  1987  Edition  $60  per  copy  □  Bulk  orders  5  or  more  $55.00  each _ _ 

(U.S.  and  Canada)  $75  per  copy  outside  U.S.  &  Canada  Number  of  copies 


Company  _ 

Nature  of  Business 


Address 


Ste./Apt. 


_ State _ Zip . 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 

New  York  State  residents  add  applicable  sales  tax. 
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Shop  talk 

(Continued  from  page  44) 


satisfy  affirmative  action  require¬ 
ments,  and  a  couple  may  remain  with 
the  paper  longer  because  leaving 
would  mean  finding  two  jobs. 

Dating  and  marriage  are  common 
among  journalists,  who  see  them¬ 
selves  as  a  breed  apart,  but  Sheila 
Wolfe,  administrative  assistant  to  the 
Chicago  Tribune’s  managing  editor, 
suggests  that  the  problem  of  spousal 
nepotism  is  not  a  big  one  at  the  Tri¬ 
bune,  one  of  the  country’s  leading 
daily  newspapers. 

“It’s  not  one  of  the  really  high-pro¬ 
file  problems,”  she  noted.  “It  doesn’t 
come  up  all  that  much.  If  you  would 
see  the  number  of  people  this  affects, 
there  aren’t  that  many.  I  can  recall 
only  one  couple  in  the  last  year  or 
two.” 

Wynne  Delacomo,  a  professor  at 
Northwestern  University’s  Medill 
School  of  Journalism  and  a  writer  at 
the  Chicago  Sun-Times  whose  hus¬ 
band  works  at  the  Tribune,  said  the 
number  of  couples  affected  may  be 
greater  than  people  believe. 

She  indicated  many  couples  simply 
don’t  apply  because  they  are  aware  of 
the  nepotism  rules,  and  qualified  can¬ 
didates  are  lost  in  the  process.  “If  I 
wanted  to  leave  the  Sun-Times,  the 
only  major  paper  I  could  go  to  would 
be  the  Tribune,  but  they’d  eliminate 
me  out  of  hand.” 

At  the  Ft.  Lauderdale  News, 
Pounds  said  that,  because  of  the 
paper’s  nepotism  rule,  her  husband 
could  not  work  there  if  something 
happened  to  his  job  at  the  Post,  and 
feels  that  such  policies  are  basically 
unfair. 

“It’s  a  funny  set-up,  kind  of  a  dou¬ 
ble  standard.  They  won’t  hire  my  hus¬ 
band,  but  if  two  people  on  the  staff  get 
married,  that’s  all  right.” 

This  feature,  based  on  the  thinking 
that  blood  relationships  do  not  change 
but  marital  ones  do,  is  a  paradox 
common  to  most  nepotism  rules. 
Even  the  rule  at  the  Philadelphia 
Daily  News,  which  bars  hiring  an 
employee’s  “significant  other,” 
doesn’t  apply  to  employees  who 
marry  on  the  job. 

“If  people  marry  after  they  come  to 
work,  no  problem  at  all,”  said  Jim 
Bonman,  personnel  manager  at  the 
Denver  Post.  Bonman,  echoing  other 
personnel  executives,  added  that  cou¬ 
ples  who  live  together  as  married  are 
also  excluded  from  nepotism  rules. 

“People  have  jokingly  said  to  me 
and  Phil,  ‘Why  don’t  you  just  get 
divorced  and  live  together?’” 
remarked  Schneider  of  the  Daily 


Camera. 

Aware  of  this  incongruity,  Bonman 
quipped,  “If  people  want  to  live  in 
sin,  they  can  both  work  here.  I’m 
joking,  of  course,  but  I  know  that  has 
the  appearance  of  encouraging 
immorality.” 

Perhaps  even  rarer  than  nepotism 
rules  excluding  live-in  lovers  are 
those  that  bar  hiring  candidates 
whose  spouses  work  for  a  competitor. 
The  rationale  may  be  plausible  that 
employees  leak  information  to  their 
spouses  about  breaking  stories,  but 


editor  at  the  Times,  and  the  Trib’s 
news  editor,  whose  husband  was  edi¬ 
tor  of  the  Times’  Tampa  bureau,  both 
left  the  paper. 

Hogan  did  not  confirm  that  the  two 
editors  were  encouraged  to  leave 
because  their  spouses  worked  at  the 
Times,  but  said  the  Tribune  probably 
would  not  hire  the  spouse  of  a  Times 
employee  again.  “That  aspect  would 
probably  enter  our  minds  if  we  had  a 
candidate  who  was  married  to  some¬ 
one  at  the  Times  but,  if  they  were 
good  enough,  we  might  consider 


A  spokesman  for  the  National  Labor  Relations 
Board  said  there  are  no  laws  prohibiting  anti¬ 
nepotism/no-spouse  rules  so  long  as  they  are  applied 
fairly. 


for  Schneider  it  lacks  credibility. 

“If  you’re  a  professional  journalist, 
you  just  don’t  do  that,”  she  said. 
“When  we  go  home  we’re  not  going 
to  talk  about  breaking  a  story  until  the 
papers  are  out  the  next  morning.  If  I 
told  Phil  about  something,  he’d  be 
obligated  to  call  his  paper  and  alert 
them,  and  for  my  reporters,  it’s 
important  they  know  I’m  not  going  to 
go  home  and  tell  my  husband  what 
they  do.” 

This  policy  may  be  most  common 
where  newspaper  competition  is 
intense,  said  John  Harris,  a  sports- 
writer  for  the  St.  Petersburg  Times. 

He  noted  that  in  the  central  Florida 
area  where  the  Times  and  competing 
Tampa  Tribune  battle  for  the  same 
market,  “Some  people  have  been 
encouraged  to  leave  [the  Tribune] 
because  their  spouses  worked  for  the 
Times.” 

The  Times  has  a  nepotism  rule,  as 
does  the  Philadelphia  Inquirer  where 
Harris  once  worked,  and  at  both 
papers  his  wife  Rosemary  Banks  had 
to  write  as  a  correspondent.  “It’s  just 
not  fair,”  he  said  of  his  wife’s  predica¬ 
ment.  “The  benefits  aren’t  important 
because  we’ve  got  them  on  my  job, 
and  otherwise  it  really  wouldn’t  mat¬ 
ter  except  that  Rosemary  is  a  really 
fine  journalist.” 

Harris  added,  however,  that  the 
papers’  nepotism  rules  may  help  cre¬ 
ate  the  situation  for  his  wife’s  abilities 
to  shine.  “She’s  got  some  very  good 
sources  in  Tampa  and  the  Trib’s  get¬ 
ting  beat  on  some  good  stories 
because  they’ve  let  these  quality  peo¬ 
ple  go,”  he  said. 

Paul  Hogan,  managing  editor  at  the 
Tampa  Tribune,  said  the  paper  has  no 
hard-and-fast  rules  on  nepotism  and 
that  they  have  hired  dual-career  part¬ 
ners,  but  he  acknowledged  that  his 
city  editor,  whose  wife  was  a  city 


them.” 

He  said  the  potential  conflicts  take 
a  toll  on  the  marriage  partners 
involved,  and  recalled  the  former  city 
editor’s  experience  with  his  wife,  the 
Times  city  editor,  during  coverage  of 
a  local  bank  failure. 

“When  these  two  got  home,  one 
looked  at  the  other  and  asked,  ‘Did 
you  run  the  bank  story?’  And  the 
other  one  said,  ‘You  know  we’re  not 
supposed  to  talk  about  that;  it’s  busi¬ 
ness.’  But  our  guy  said  it  was  the 
worst  decision  they  could  have  made. 
He  said  they  both  stayed  awake  ail 
night  until  the  papers  hit  the  front 
lawn  the  next  morning.” 

British  Sunday  tab 
in  receivership 

The  British  tabloid  News  on  Sun¬ 
day,  which  was  launched  on  April  26, 
is  being  placed  in  receivership 
because  of  its  deteriorating  financial 
situation. 

However,  a  group  of  shareholders 
led  by  Owen  Oyston  plan  to  continue 
publication  and  have  begun  negotiat¬ 
ing  with  the  receiver  . 

The  tabloid  sells  only  about  230,000 
copies  a  week,  instead  of  the  pro¬ 
jected  800,000  copies,  and  has  been 
losing  over  $200,000  a  week. 


VDT  law 

(Continued  from  page  29) 


eating  up  to  94%  showed  symptoms. 
He  said  eye-care  programs  cost  as 
little  as  150  per  employee  per  day. 

Stellman  said  she  believed  laws 
regulating  VDTs  were  inevitable, 
sooner  or  later. 
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A  man  who  digs  up  what’s  covered  up 

Jack  Anderson  discusses  the  Iran/contra  scandal  and  his  40  years 
working  on  the  UFS  Washington  Merry-Go-Round’  column 


By  Tricia  Drevets 

The  Washington  Post  has  called 
him  “America's  ombudsman." 

Newsweek  has  described  him  as  an 
“old-fashioned  muckraking  journal¬ 
ist.” 

And  officials  from  the  CIA  to  the 
White  House  have  desperately 
wanted  to  know  his  sources  at  one 
time  or  another. 

He  is  Jack  Anderson,  who  is  con¬ 
sidered  by  many  to  be  the  nation's 
premier  investigative  reporter. 

“I've  never  really  tried  to  define 
what  I  do,"  Anderson  said  during  a 
break  in  his  morning  writing  schedule 
from  his  home  office  in  Bethesda, 
Md.  “I've  always  tried  to  dig  up  what 
the  government  has  tried  to  cover  up. 
I've  always  felt  that  this  was  what  the 
Founding  Fathers  intended  for  the 
press  to  do.  The  press  should  repre¬ 
sent  the  governed  and  not  the  gover¬ 
nors." 

Anderson  said  his  views  on  Jour¬ 
nalism  were  compatible  with  those  of 
the  late  Drew  Pearson,  the  Washing¬ 
ton,  D.C.,  columnist  for  whom  he 
worked  for  22  years. 

Anderson  was  Pearson's  hand¬ 
picked  choice  to  take  over  his  column 
after  his  death  in  1969.  Anderson  has 
continued  what  he  calls  Pearson's 
“crusading  spirit”  since  then  —  and 
has  infused  it  with  some  crusading  of 
his  own. 

Today,  the  daily  “Washington 
Merry-Go-Round”  —  which,  at  55 
years  old,  may  be  the  oldest  syndi¬ 
cated  newspaper  column  —  is  distrib¬ 
uted  to  over  850  papers  by  United 
Feature  Syndicate.  In  addition, 
another  column  is  prepared  every 
week  for  weekly  clients. 

A  newspaper  career  is  something 
Anderson  said  he  “just  sort  of  fell 
into.”  It  started  when  his  Boy  Scout 
troop  selected  him  to  be  its  reporter  to 
the  local  Deseret  News  in  Anderson's 
native  Utah. 

“I  became  editor  of  the  Boy  Scout 
page  at  the  age  of  12,”  Anderson 
recalled.  “And  then,  in  the  summer- 


Tricia  Drevets  is  a  Chicago-based 
free-lancer  who  periodically  writes  for 
E&P. 


Jack  Anderson 


time,  I  was  hired  by  the  Murray  Eagle 
[in  the  suburbs  of  Salt  Lake  City]  as  a 
reporter.  I  got  $7  a  week.” 

By  the  age  of  18,  Anderson  was 
working  at  the  Salt  Lake  City  Tribune 
as  a  city  desk  reporter. 

Anderson  noted  that  he  hadn't 
heard  of  Drew  Pearson  until  he  was  a 
civilian  war  correspondent  during 
World  War  II.  “I  remember  I  was  in 
the  press  hostel  in  Chung  king,  China, 
and  everyone  was  talking  about  their 
postwar  plans,”  he  said.  “When 
they  finally  got  around  to  asking  me 
what  I  wanted  to  do,  I  remember  say¬ 
ing  that  the  news  capital  of  the  world 
is  Washington,  D.C.,  and  that  was 
where  I  wanted  to  be. 

“Somebody  told  me  1  ought  to 
work  for  Drew  Pearson.  I  asked  some 
questions  and  was  told  that  he  knew 
the  back  alleys  and  back  rooms  of 
Washington.” 

Later,  while  in  the  Army,  Ander¬ 
son  was  assigned  to  the  Shanghai 
office  of  Stars  &  Stripes,  but  he  never 
forgot  that  conversation  in  Chung¬ 
king. 

“1  was  always  the  kind  of  reporter 
who  wanted  to  find  out  what  the 
others  had  missed,”  Anderson 
pointed  out.  “During  World  War  11, 
everyone  in  China  was  writing  about 
the  front  lines.  1  was  able  to  operate 
behind  the  lines  with  the  Chinese 


guerrillas,  who  no  one  was  writing 
about.  1  always  wanted  to  be  where 
no  other  reporters  were. 

“I  hadn't  defined  all  of  this  at  the 
time,  but  I  know  now  that  I  was  for- 
mulating  what  1  wanted  to 
do  .  .  .  something  new,  something 
exclusive.” 

In  1947,  at  the  age  of  24,  Anderson 
turned  up  at  Drew  Pearson's  office  in 
Washington  and  applied  for  a  job.  As 
Pearson’s  right-hand  reporter, 
Anderson  found  his  niche. 

“1  immediately  got  into  investiga¬ 
tive  reporting;  1  think  because  he 
[Pearson]  didn't  know  what  to  do  with 
me,”  Anderson  said  with  a  chuckle. 
Some  of  his  early  stories  involved  an 
expose  of  a  Mobile,  Ala.,  business¬ 
man  who  had  defrauded  the  PX  (post 
exchange)  system  and  had  used  politi¬ 
cal  influence  to  cover  it  up  as  well  as  a 
piece  on  an  FCC  commissioner  in 
Ohio  who  had  the  equivalent  of  a  Ku 
Klux  Klan  background. 

It  didn’t  take  long  for  Anderson  to 
realize  the  power  of  Pearson's  col¬ 
umn.  The  Mobile  businessman,  for 
example,  committed  suicide  after 
Anderson’s  evidence  came  out  in 
print.  “That  was  very  traumatic  for 
me,”  he  stated  quietly. 

“Washington  Merry-Go-Round” 
operates  very  much  like  a  newspaper, 
according  to  Anderson.  Joseph 
Spear,  who  joined  Anderson  in  1969, 
has  served  as  editor  and  chief  of  staff 
for  about  10  years. 

“When  I  was  functioning  as  editor, 
I  realized  it  was  not  an  efficient  use  of 
my  time,”  Anderson  explained.  “1 
have  some  excellent  contacts  in 
Washington,  and  having  Joe  as  editor 
frees  me  to  report.” 

About  a  dozen  reporters  are  on  the 
staff,  with  seven  working  on  a  full¬ 
time  basis.  Anderson  shares  the  col¬ 
umn’s  byline  alternately  with  Spear 
and  his  top  reporter  Dale  Van  Atta. 

“I  always  intended  to  share  the 
byline,”  Anderson  noted.  “Just  as 
Drew  passed  on  the  column  to  me,  1 
should  pass  it  on  to  someone 
....  Dale  will  eventually  inherit  the 
column.” 

Anderson  is  quick  to  point  out  that 
he  has  no  plans  to  retire.  “The  main 
reason  [for  sharing  the  byline]  is  to 


32 


EDITOR  &  PUBLISHER  for  July  18,  1987 


give  recognition  to  two  fine  report¬ 
ers,”  he  said. 

Van  Atta,  who  joined  the  staff  in 
1979,  has  been  nominated  for  the 
Pulitzer  Prize  five  times.  Anderson 
won  the  Pulitzer  in  1972. 

Earlier  this  year,  Anderson  and 
Van  Atta  received  Sigma  Delta  Chi’s 
prestigious  “Service  to  Journalism” 
award  for  their  role  in  breaking  the 
Iran/contra  scandal  story  in 
“Washington  Merry-Go-Round.” 
With  a  series  of  columns  beginning  on 
April  28,  1986,  the  journalists 
reported  that  the  White  House  was 
involved  in  “behind-the-scenes  nego¬ 
tiations  with  Iran  over  the  American 
hostages  held  by  pro-Iranian  terror¬ 
ists.” 

Although  they  broke  the  story  in 
April  1986,  Van  Atta  and  Anderson 
initially  got  wind  of  the  scandal  some 
six  months  earlier.  Through  confiden¬ 
tial  sources  in  the  intelligence  com¬ 
munity,  they  first  heard  what  Ander¬ 
son  called  “whisperings”  rather  than 
solid  evidence  of  an  arms-for-hos- 
tages  deal. 

“On  November  17,  1985,  Dale  and 
I  called  on  [Robert]  ‘Bud’  McFar- 
lane,”  said  Anderson.  “It  was  the  eve 
before  he  left  for  the  Geneva  Conven¬ 
tion,  and  he  flatly  denied  every¬ 
thing.” 


Van  Atta  continued  to  work  on  the 
story  and,  in  early  December,  he 
received  an  anonymous  phone  call 
from  a  woman  who  said  an  arms-for- 
hostages  deal  was  being  worked  out  at 
that  moment.  “We  usually  don't  pay 
much  attention  to  anonymous  calls,” 
Anderson  said.  “But  Dale  thought  he 
recognized  this  woman's  voice.” 

In  mid-December  1985,  Van  Atta 
visited  Noel  Koch,  then  the  deputy 
assistant  secretary  of  defense  for 
international  affairs.  Koch  told  the 
reporter  that  he  was  asking  some 
dangerous  questions  and  further 
added  that  the  American  hostages 
might  be  killed  if  a  story  came  out  on 
the  dealings  with  Iran  (see  sidebar). 

“We  decided  to  hold  the  story,” 
Anderson  said.  As  it  turned  out, 
Anderson  and  Van  Atta  sat  on  the 
Iran  story  for  five  months  more  — 
five  months  that  included  veiled 
threats  from  White  House  personnel 
and  a  plea  from  President  Reagan 
himself,  in  a  personal  interview  with 
Van  Atta,  not  to  run  the  story. 

While  Anderson  and  Van  Atta  held 
the  arms-for-hostages  story,  they  did 
run  a  series  of  columns  on  terrorism. 
“At  the  same  time  Reagan  was  deal¬ 
ing  with  the  worst  of  all  terrorists  — 
Khomeini  —  he  was  making  state¬ 
ments  denouncing  terrorists,” 


Anderson  said.  “The  White  House 
was  leaking  stories  about  Kaddafi  and 
the  newspapers  were  buying  it.  We 
decided  to  go  with  a  story  that  we 
hoped  would  not  risk  anyone's  life. 
We  wrote  that  it  wasn't  Kaddafi  but 
Khomeini  that  we  should  be  writing 
about.” 

Anderson  said  he  feels  Reagan  got 
into  a  disinformation  campaign. 
“When  the  President  ordered  the 
attack  on  Kaddafi,  I  thought  he  was 
going  too  far,”  declared  the  colum¬ 
nist.  “That’s  when  we  broke  the 
story  ....  We  felt  the  White  House 
was  running  an  elaborate  smoke 
screen  for  the  arms-for-hostages 
deal  .  .  .  portraying  Muammar  Kad¬ 
dafi  as  the  master  terrorist  when,  at 
the  same  time,  it  was  selling  arms  to 
the  real  master  terrorist.” 

After  the  initial  columns  about  the 
scandal  appeared,  Anderson  and  Van 
Atta  received  phone  calls  from  most 
major  newspapers.  “They  all  said 
they  couldn't  confirm  it  [the  story],” 
Anderson  said.  “These  people  were 
all  lying  to  the  press.  The  interesting 
thing  is,  though,  that  the  President 
never  lied  to  us.” 

Today,  Anderson  has  the  advan¬ 
tage  of  hindsight  to  wonder  if  he  did 

(Continued  on  page  34) 
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SYNDICATES  - 

‘I  think  he  gave  up  a  Pulitzer  Prize  by  doing  that’ 


Editor’s  Note:  Jack  Anderson  and  Dale  Van  Atta  were 
discussed  at  the  Iran! contra  hearings  June  23  when  Sen. 
Orrin  Hatch  iR-Utah)  questioned  former  deputy  assistant 
secretary  of  defense  for  international  affairs  Noel  Koch. 
Here  is  part  of  the  exchange: 

Hatch:  Mr.  Koch,  do  you  recall  a  time  back  in  late  1985 
when  you  were  contacted  by  a  reporter  named  Dale  Van 
Atta,  who  was  an  associate  with  Jack  Anderson? 

Koch:  Yes,  sir. 

Hatch:  OK,  and  do  you  recall  that  at  that  time  Mr. 
Van  Atta  was  asking  you  questions  about  the  Iran  initia¬ 
tive,  and  he  was  contemplating  writing  a  column  about 
that  particular  initiative? 

Koch:  Yes,  sir. 

(Continued  from  page  33) 


Hatch:  Do  you  recall  that? 

Koch:  Yes,  sir. 

Hatch:  As  1  understand  it,  Mr.  Koch,  you  persuaded 
Mr.  Van  Atta  not  to  write  that  report  and  not  to  put  it  into 
the  public  eye  and  press  at  that  time? 

Koch:  1  did. 

Hatch:  OK. 

Koch:  I  might  say,  1  think  he  gave  up  a  Pulitzer  Prize  by 
doing  that.  And  I  thought  it  was  an  incredibly  responsible 
thing  to  have  done  on  his  part. 

Hatch:  1  think  he  did,  too.  Mr.  Van  Atta  actually  did 
give  up  that  story  that  he  had  at  that  time,  is  that  correct? 

Koch:  Yes,  sir.  Because  at  that  time  we  thought  if  it  was 
exposed,  it  would  cost  people's  lives  .... 


the  right  thing  in  holding  the  story  so 
long. 

“It's  not  clear,  but  I  think  if  we  had 
broken  the  story  in  December  [  1985], 
we  might  have  spared  the  U.S.  a  lot  of 
embarrassment.  We  might  have  bro¬ 
ken  up  the  whole  plot.  By  the  time  we 
did  write  about  it,  it  had  already 
achieved  momentum.” 

If  he  had  to  make  the  same  decision 
over  again,  however,  Anderson  said 
he  probably  would  still  decide  to  hold 
the  story.  “We  were  very  concerned 
about  the  hostages’  welfare,”  he  said. 
“I’ll  do  a  lot  of  things  for  a  scoop,  but 
not  risk  someone's  life  —  particularly 
when  told  by  a  high-level  Pentagon 
official  that  that’s  what  we  would 
have  done.” 

Anderson  has  had  a  unique  per¬ 
spective  from  which  to  view  the 
media  coverage  of  the  Iran/contra 
scandal  as  it  has  unfolded.  “The  press 
has  to  jump  on  a  story  like  ours  in  a 
cooperative  act  of  perception,”  he 
said.  “If  fellow  reporters  don’t  jump 
in  and  widen  the  beachhead,  then  it’s 
not  going  to  become  a  major  scandal. 

“I  don’t  think  the  press  did  this 
until  the  pro-Iranian  magazine  in 
Beirut  broke  their  story  that  said 
‘Bud’  McFarlane  had  been  there  in 
Beirut  ....  That  visit,  which  was 
the  type  of  thing  that  could  be  easily 
checked,  is  the  reason  the  press  was 
able  to  flush  this  thing  out.” 

Anderson  summarized  the  whole 
scandal  by  describing  Reagan  as  a 
“president  vvho  spoke  in  generalities 
about  what  he  wanted  done”  and  Lt. 
Col.  Oliver  North  and  late  CIA  direc¬ 
tor  William  Casey  as  “two  Rambo 
types  who  dealt  in  their  own  set  of 
specifics.” 

The  Iran  story  is  just  one  in  a  long 
line  of  controversial  exposes  in  which 
Anderson  has  been  involved. 


He  described  a  series  of  columns  he 
wrote  about  the  CIA  hiring  Mafia 
members  to  kill  Fidel  Castro  in  the 
early  1960s  as  “one  hell  of  a  story.” 
Anderson  observed:  “Here  1  was 
dealing  with  two  of  the  most  close¬ 
mouthed  organizations  in  the  world.” 

The  columnist  said  he  played  his 
“hairiest  game”  with  the  government 
during  the  Watergate  investigations 
when  he  was  able  to  obtain  copies  of 
the  grand  jury  transcripts.  “At  this 


Latest  CP  magazine 

The  current  issue  of  Cartoonist 
Profiles  magazine  includes  a  conver¬ 
sation  with  Mort  Walker  about  his 
United  Feature  Syndicate-distributed 
“Gamin  and  Patches”  comic  and  an 
interview  with  Bill  Hoest  about  his 
King  Features  Syndicate-distributed 
“What  A  Guy!”  comic.  Both  strips 
started  recently. 

There  is  also  a  piece  by  George  and 
Virginia  Smith  about  their  Universal 
Press  Syndicate-distributed  “Smith 
Family”  strip  and  an  interview  with 
“Dollars  and  Nonsense”  cartoonist 
Robert  Mankoff  of  United. 

Cartoonist  Profiles  is  based  at  P.O. 
Box  325,  Fairfield,  Conn.  06430. 

‘Beetle’  wins  survey 

“Beetle  Bailey”  by  Mort  Walker  of 
King  Features  Syndicate  was  the  most 
widely  read  comic  and  “Peanuts”  by 
Charles  M.  Schulz  of  United  Feature 
Syndicate  finished  a  close  second  in  a 
survey  of  Bridgeport  (Conn.)  Post, 
Telegram,  and  Sunday  Post  readers. 

The  strip  named  as  favorite  by  the 
greatest  number  of  respondents  was 
“Bloom  County”  by  Berke  Breathed 
of  the  Washington  Post  Writers 
Group. 


time  Nixon  was  stonewalling,  refus¬ 
ing  to  let  his  people  testify  under 
executive  privilege.”  Anderson 
explained. 

Anderson  began  publishing 
excerpts  from  the  transcripts,  and 
before  long  he  was  threatened  with 
prison  if  he  did  not  reveal  his  sources. 

It  was  a  major  coup  for  Anderson, 
and  the  press  in  general,  when  Judge 
John  Sirica  settled  on  asking  Ander¬ 
son  to  return  the  tapes.  “Of  course  1 
had  transcribed  everything  1  had 
wanted  anyway,  so  it  was  a  great  con¬ 
cession  to  just  have  to  return  the 
tapes,”  recalled  Anderson,  who 
added:  “Those  were  exciting  days.” 

Today,  Anderson  has  a  tight  sched¬ 
ule  that  usually  includes  12-hour 
workdays  and  many  speaking  engage¬ 
ments  around  the  country.  Amaz¬ 
ingly,  the  columnist  takes  no  salary 
from  “Washington  Merry-Go- 
Round,”  his  radio  broadcasts,  or 
book  sales. 

“I’ve  always  thought  of  the  column 
as  a  public  service,”  Anderson 
explained,  adding  that  the  profits  go 
to  support  the  column  and  his  staff 
“By  relying  on  my  lectures  for  my 
daily  bread,  1  force  myself  to  get  out 
in  the  country  and  meet  people.”  He 
said  he  usually  speaks  about  once  a 
week. 

Other  current  projects  include  his 
work  on  a  new  novel  called  Control, 
wh'ch  is  about  attempts  by  foreigners 
to  take  over  the  American  media,  and 
a  sequel  to  Confessions  of  a  Muck- 
raker,  which  he  is  writing  with  author 
James  Boyd. 

“I’ve  always  had  a  hard  work 
schedule.”  Anderson  acknowledged. 
“I  don’t  take  many  vacations,  but 
I’ve  always  felt  that  people  who  take 
vacations  need  a  change  of  pace.  With 
my  work  and  my  travels,  1  have  a 
constant  breakup  of  my  routine.  1  just 
don’t  need  a  change  of  pace.” 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES 

AVAILABLE 


AUTOMOTIVE 


CAR  TEST  COLUMN,  weekly  with  art, 
that  tells  the  good  AND  the  bad.  905 
Spray  Ave.,  Mays  Landing,  NJ  08330. 


"CONSIDER  THIS”-A  weekly  pro 
American  column,  $8/week,  samples 
Al  Doyle,  3623  North  Ravenswood, 
Chicago,  IL  60613. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain 
ment  pages.  Camera  ready.  Star  photos. 
Our  12tn  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 


SOAP  OPERA 


SPEAKING  OF  SOAPS  a  camera  read 
weekly  feature.  Timely  recaps  and 
previews  of  all  daytime  Tv  soaps.  Order 
now  and  get  Shooting  Stars  a  weekly 
camera  ready  insider  interview/report  on 
the  hottest  people  and  events  in  televi 
sion.  Call  or  write  J.  Taylor,  1640  Nev 
Highway,  Farmingdale,  NY  11735 
(516)  752-9454. 


NEWSPAPER  BROKERS 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


ALAN  G  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 


"SENIOR  CLINIC".  Only  syndicate 
specialist  written  health  columi 
addressing  medical  problems  of  you 
mature  (50  plus)  readers.  Weekly,  60( 
words  (Q&A).  Sixth  year,  30  newspap 
ers.  "Warm,  witty  authoritative,  excel 
lent  reader  response"  (Rochester  (NY 
Democrat  &  Chronicle).  Four  week': 
trial.  Samples,  rates.  Dr.  Frank  Macin 
nis,  H.F.M.  Literary  Enterprises  ,  P.O 
Box  307,  Edmonton,  Alberta,  Canad; 
T5J  2J7  (403)  973-2361. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


YOUR  OWN  NEWSPAPER! 
Retirement  &  Leisure  News  is  a  publica¬ 
tion  mailed  free  to  persons  over  55,  in 
each  distributor’s  exclusive  area.  R&L 
News  writes,  publishes  and  distributes 
the  paper.  Distributor  sells  the  local 
advertising  (NO  FRANCHISE  FEE).  For 
free  information  packet,  call  (305) 
491-3001. 


NEWSPAPER  APPRAISERS 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established, 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198. 


NEWSPAPER  APPRAISALS  for  estate  - 

planning,  tax,  partnership,  loan,  depre-  Sales 
elation,  insurance,  corporate  and  ATf 
personal  worth.  Sensible  fees. 

Brochure.  Bolitho-Sterling  Newspaper  f 

Service,  Robert  N.  Bolitho,  4210  John¬ 
son  Drive,  Suite  lOOA,  Fairway,  KS  - 

66205  (913)  236-5400  or  James  C.  WAYNE 
Sterling,  PO  Box  492,  Bolivar,  MO  PO  Box 
65613  (417)  326-8700.  (205)  6' 
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BARRY  FRENCH,  Ashlawn  Road, 
Assonet,  MA  02702.  (617)  644-5772. 
No  obligation.  Confidential  services. 


BEN  JOHNSTON  &  ASSOCIATES 
4363  Kingwood  Dr.,  Suite  150 
Kingwood,  TX  (713)  360-6186 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  leach  FL  33515.  No 
obligation  of  course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office:  (913)  236-5400 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


Buyers  or  Sellers.  Contact  Dick  Briggs. 
No  obligation.  RICHARD  BRIGGS  & 
ASSOCIATES,  Box  579,  Landrum,  SC 
29356,  (803)  457-3846. 


Fournier  Media  Service  Inc. 
Appraisal*Brokerage*Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
(614)  889-9747  (614)  889-2659 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


R.C.  CRISLER&CO. 

36  years  in  communication  sales 
Confidential  and  professional  service. 
Brokerage-Consu  Itation-Appraisa  I 
Financial  Planning 
Contact  Gloria  Bushelman 
7300  Turfway  Rd.  Suite  540 
Florence,  KY  41042  (606)  525-0555 
580  Walnut  St.  Cincinnati,  OH  45202 
_ (513)  381-7775 _ 

Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 
PO  Box  161503 
Austin,  TX  78716-1503 
_ (512)  476-3950 _ 

WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPER  BROKERS 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers — Consultants 
PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE,  INC. 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


NEWSPAPERS  FOR  SALE 


AWARD-WINNING  weekly  in  California 
mountains  near  Oregon  border.  Asking 
gross  of  $130,000  or  10%  off  if  buyer 
has  own  financing.  Property  separate, 
but  available.  Divorce  forces  sale  by  15 
year  owner.  Write  Box  1,  Fort  Jones, 
96032.  No  agents,  no  phone  calls. 


IF  YOU  read  the  Wall  Street  Journal, 
you’ll  know  that  the  population  of 
Southern  Calif,  is  predicted  to  double 
by  2,000.  That  its  deserts  hold  97 
percent  of  the  key  minerals  for  super¬ 
conductors.  That  it’s  also  the  frontier  of 
alternative  energy  development.  Three 
reasons,  but  not  the  only  ones,  why  a 
prospective  community-minded  news¬ 
paper  owner  might  consider  these  two 
small  weekly  newspapers  plus  printing/ 
publishing  business.  Smog-free,  Palm 
Springs  climate.  Agricultural  city  of 
4,500.  Twenty  years  same  owners; 
retirement  due.  1986  gross  $175,000. 
$150,000  includes  building.  PO  Box 
4532,  Main  Office,  Orange  Stn.,  CA 
92667. 


LONG  ESTABLISHED  adjudicated 
weekly  in  booming  central  California 
coast  city.  Under  $200,000.  Box 
2187,  Editor  &  Publisher. 


MID-SOUTH  105  year-old  county  seat 
family  weekly  with  TMC  products  in 
rapidly  developing  recreational  area 
only  minutes  from  nationally  recognized 
vacation  destinations.  6,0(J0  plus  paid 
circulation.  Management  and  staff  in 
place.  Press  and  real  estate  included. 
650,000.  300,0(X)  down.  Call  or  write: 
Jim  Hall  Media  Services,  PO  Box  1088, 
Troy,  AL  36081.  (205)  566-7198. 


REVENUES  of  2  eastern  NC  weeklies 
doubled  to  $165,000  in  six  years  with 
more  growth  coming  in  ad  dollars  in 
adjacent  markets  available.  New  Equip¬ 
ment  (Macs).  Mom  and  Pop  took  home 
$40,000  last  year  with  4  on  staff. 
$40,000  down.  Dunaway  Media 
Services,  Box  1071,  Goldsboro,  NC 
27533.  Principals  only,  tell  us  about 
yourself. 


WEEKLY  PLUS  shopper,  norhteast 
Texas,  about  $375K  gross.  Make  offer. 
TWICE  WEEKLY  plus  share  of  press 
operation,  $375K.  We  have  others,  free 
list.  ATN,  Inc.,  Bill  or  Ed  Berger,  PO 
Box  161503,  Austin,  TX  78716-1503, 
(512)  476-3950. 


WE  BUY  daily  and  weekly  newspapers. 
CASH  OR  TERMS.  FAIR  FIRM  OFFER 
made  to  buy  yours.  QUICKLY  AND 
QUIETLY.  Call  John  Tompkins  (815) 
397-1737. _ 

ZONE  3,  Business  to  Business  tabloid 
in  growth  area.  Third  year.  Write  Busi¬ 
ness  Journal,  PO  Box  14072,  Research 
Triangle  Park,  NC  27709. 


NEWSPAPERS  FOR  SALE 


TENNESEE:  Shopper,  mail/carrier, 
excellent  growth  and  potential,  gross 
$169,0(X)  cash  Mow  $40,000,  price  of 
$125,000  includes  building  worth 
$40,000  and  new  McIntosh  Laser 
System.  $35,000  cash  down  with  seller 
financing  to  qualified  buyer. 

FLORIDA:  Two  seperate  shoppers  with 
different  ownership  in  same  market, 
excellent  growth  and  lifestyle, 
combined  gross  $750,000  plus,  conso¬ 
lidating  both  will  not  lose  revenues, 
total  price  for  both  papers  is  $700,0()0, 
seller  financing  may  be  possible. 

WYOMING:  Established  shopper  with 
carrier/mail  distribution,  paper  is  profit- 
able,  gross  $360,000,  price  is 
$350,000  with  seller  financing 
available. 

Cribb  Media  Service,  John  T.  Cribb,  Box 
1220,  Townsend,  MT  59644.  (406) 
266-4223. 


UPPER  CALIFORNIA  weekly,  gross 
$600,000.  Excellent  product,  competi¬ 
tive,  cash,  terms. 

SUBURBAN  NEW  YORK  CITY  weekly, 
gross  $550,000.  Paid  subs  15,000. 
Gross,  terms. 

FLORIDA  SHOPPER,  West  Coast,  gross 
$600,000.  Rapid  growth.  Cash  and 
terms. 

IOWA  DAILY,  SEMI-WEEKLY  adjacent 
counties,  central  plant,  6-unit  Harris. 
$1.9  million  gross.  Terms  considered, 
make  offer. 

ROBERT  N.  BOLITHO 
Bolitho-Sterling 

4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 


NEWSPAPERS  WANTED 


COMMUNITY  NEWSPAPER  group 
seeks  to  purchase  large  circulation 
weeklies  or  groups  of  weeklies.  Present 
management  given  option  to  remain. 
Write  Box  1951,  Editor  &  Publisher. 


EX-PUBLISHERS  seek  to  acquire  low 
competition  dailies,  weeklies,  shoppers 
and  publications  anywhere  in  U.S. 
Want  minimum  publishing  gross  of 
$1. 2-million.  We  offer  many  advan¬ 
tages  and  will  pay  top  prices  for  profit¬ 
able  properties  with  growth.  Write  in 
complete  confidence  to  Box  2154, 
Editor  &  Publisher. 


WIRE  SERVICE  EXEC 
Dedicated  to  quality  community  jour¬ 
nalism,  seeks  to  buy  small  daily.  Box 
2190,  Editor  &  Publisher. 


PUBUCATIONS  FOR  SALE 


GROWING  MAGAZINE  FOR  PARENTS 
IN  LUCRATIVE  SOUTHERN  CALIFOR¬ 
NIA  MARKET  AVAILABLE  DUE  TO 
ILLNESS.  CALL  OWNERS  AT  (714) 
625-0097  OR  (619)  365-9257. 


RESEARCH 


SUNBELT  RESEARCH  established 
1971.  Probability  based  readership  and 
advertising  market  research.  Bob  farta- 
glione  (904)  338-1783. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 

ADULT  and  BOY  CREW  SALES 
ABC  Circulation  Specialists 
(314)  282-0974 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


CIRCULATION  2001 
A  circulation  package  written  for  the 
IBM  System/36.  Includes  inquiry,  data 
entry,  starts,  stops,  complaints,  adjust 
draws,  PIA  billing,  carrier  billing,  TMC, 
bundle  top  wraps,  numerous  reports 
and  other  features. 

LEONARD  C.  STEELE 
STEELE'S  PROGRAMMING  SERVICES 
3142  FELIX  STREET 
ST.  JOSEPH,  MO  64501 
(816)  364-4286 


DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 


LOOKING  FOR  circulation  change,  but 
lack  the  time  or  internal  expertise  to 
implement  them?  You  might  be  amazed 
at  what  can  be  accomplished  in  a  few 
short  weeks  of  temporary  service.  Char¬ 
lie  Wiskow  (201)  928-4566. 


Circulation  Development,  Inc. 
Leader  in  Newspaper  Telemarketing 
Toll  Free  l-(800)  247-2338 


PROMARC  “creative  promotions  and 
marketing  for  newspapers  on  the  move 
in  the  ’80's."  If  you're  tired  of  the  same 
old  run-of-the-mill  promotions  with 
limited  success  in  your  circulation 
department,  let  our  professional  staff 
show  you  how  to  INCREASE  YOUR, 
CIRCLJLATION  through  innovative 
single  copy,  carrier  and  readership 
promotions  as  well  as  fund  raisers  that 
will  make  your  circulation  department 
COME  ALIVE.  Call  today  (201) 
997-0426. 


VER-A-FAST  CORPORATION 
Achieve  your  goals.  Call  us  to  assist  you 
with  Start  Verification/Stop-Savers/ 
Retention/Conversions  and  much  more. 
Toll  free  1  (800)  FAST  INFO.  Ohio 
(216)  779-4050. 


PRESS  TIME  AVAILABLE 

PRESSTIME  AVAILABLE 
Publications  printer  expanding  opera- 
ion.  Now  scheduling  production  time 
starting  mid-year  1988.  Complete  Web 
Offset  printing  and  related  services. 
Convenient  to  greater  Baltimore,  DC 
area.  Call  Clyde  Myers  (301) 
733-5131. 


_ CONSULTANTS _ 

HAROLD  MAYNARD 
Consultant  404/981-7426 


JMB  MEDIA.  SFPVlctb 
Bob  Tartaglione,  (904)  338-1783 


SERVICE  &  REPAIR 

WEB  SPECIALIST-Press  Repair,  Relo¬ 
cation,  Erection.  Personnel  Training 
and  Start-ups.  Reasonable  Rates. 

Hank  Bustos  (301)  521-5178. 

EQUIPMENT 
&  SUPPLIES 

COMPUTER  SOFTWARE 

CROSSFIELD  HASTECH  computer 
system  3  CPUs  with  6  terminals  and 
more.  Call  Don  Briggs  (813) 
923-3635. 


XENOTORON/ECRM  Front-end  systems 
and  parts.  Available  10/87.  Contact 
James  Endrizzi,  Occidental  Newspaper 
Products,  2562  East  Glade,  Mesa,  AZ 
85204. 


EQUIPMENT  &  SUPPLIES 


MAILROOM _ 

24-P,  48-P,  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT  (713)  468-5827. 


GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim,  (800) 
527-1668  or  (214)869-2844. 


IDAB  PLASTIC  WRAPPER  and  heat 
tunnel.  Excellent  condition,  ready  for 
installation  your  plant. 

K  &  M  NEWSPAPERS  SERVICES  INC. 
(914)  368-0768. 


Kansa  320  inserter,  3  into  1  (double 
out) 

Signode  MA  strapper 
Quipp  stacker  mdl  SJlOO 
Muller-Martini  stacker  mdl  259 
ONE  Corporation 

(404)  458-9351  Telex  700563 

NORTHEAST  INDUSTRIES  manufac- 
tures  their  own  conveyor  wire.  Standard 
flex  and  extra  flex,  also  manufactures 
wire  pliers.  (213)  256-4791. 


RAYCOMP  100  Ad  Makeup  System 
6  terminals  complete  with  custom  work 
stations  including  table  and  electronic 
copy  board.  2  ten  megabyte  and  2  30!J 
megabyte  disk  drives,  2  silent  700 
ASR’S.  All  in  good  working  order  taken 
out  of  prodction  2  weeks  ago.  Make 
reasonable  offer.  Call  George  Crisci,  or 
Ron  Pentz  (216)  747-1471. 


WE  HANDLE  all  types  of  wire  conveyors 
and  spare  parts.  Also  Nolan  Channel 
Flex  conveyors  and  spare  parts. 

AC  drive  conversions 
Rollertop  conveyors,  all  sizes 
Bottom  wrappers  and  pasters 
Sta-Hi  251  &  257  S  stackers  stackers 
Baldwin  Count-O-Veyors  104's,  108’s 
45°  90°  Floor  Curves 
Signode  MLN  II  Tving  Machines 
3  ML2EES  Signode  Tying  Machines 
NORTHEAST  INDUSTRIES 
(213)  256-4791 


MISCELLANEOUS 

CARY  3  HIGH  PASTER  (MODEL 
FP4540).  Immediate  availability.  See 
in  operation.  5  years  old.  $95,000. 
(914)  246-9552. 


MODULAR  TELEPHONE  snowflakes. 
Good  condition.  Seat  6  people  each. 
Excellent  for  telephone  sales  people. 
Call  (Jianne  Potchen,  The  Orlando 
Sentinel,  (305)  420-5553. 


CAMERA  &  DARKROOM 

Chemco  Marathon  Camera,  auto 

transport 

LogE  processor 

ONE  Corporation 

(404)458-9351  Telex  700563 
SQUeeze  Lenses  for  SAU/TAB. 
Lens  repair/optimize.  Herb  Carlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach.  CA  90278. 

^  Newspapers  &  ^ 
Commerical  Printers 

COLOR 

SEPARATIONS 

•  4  COLORS 

•  COMPETITIVE  PRICING 

•  24  HOUR  TURNAROUND 

•  MAXIMUM  16'x22.25" 

•  ROYAL  ZENITH  200S 

w  monitor  and  register  marks 
Call  now  for  information 
Binghamton  Press  Co. 

Upstate  New  York) 

^  (607)-798-1356  ^ 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


2-APS  5’s-70  Pica  with  5MB  drives. 
Serial  numbers  193  and  194.  Main¬ 
tained  continuously  under  Autologic 
contract  since  new  in  1979.  Call  James 
P.  (juinn.  The  Home  News  Publishing 
Co.,  123  How  Lane,  New  Brunswick, 
NJ  08903.  (201)  246-5642. 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


COMP  IV  B  High  range,  6  fonts.  30  day 
parts  warranty.  $  4  5  00. 
718-385-3027. 


MCS  8668,  30  MEG  HD,  200  FONTS, 
$22,500; 

MCS  100,  REV.  G,  Term.,  DD,  2-5  Meg 
HD,  Ruling, 

MCO,  Power  Page,  Vert.  Just.,  A.C.I., 
$19,750; 

MCS  10  PREVIEW,  $.250. 

BOB  WEBER.  (216)  831-0480. 

OPERATING  EDITORIAL  SYSTEM 
2  (lompubgraphic  UTS  controllers,  12 
hendrix  terminals,  with  2  Compu- 
graphic  Unisetters  hr.  $15,000.  Oper¬ 
ating  Ad  Composition  system  1 
Pacesetter  Mark  5  DYMO  photosetter,  1 
Pacesetter  814  Photon  (plus  operating 
spare  parts  machine),  4  Varisystems 
composers  &  tape  punches  $6,000. 
See  all  running  now,  will  be  replaced 
this  summer.  Call  Otis,  (207) 
985-2961. 


PRINTED  CIRCUIT  BOARDS  and  a  wide 
variety  of  typesetter  parts  for  almost  all 
models  of  CG  equipment  and  other 
manufacturers.  Call  for  a  free  catalogue 
tailored  to  your  needs.  Over  1000 
boards  in  stock. 

BOB  WEBER.  (216)  831-0480. 

TRENDSETTER  812  HR,  $3,000; 

EDIT  7900  HR,  $2,500 
EDIT  2750  II,  $1,500; 

MDT  350,  Plain,  $750. 

BOB  WEBER.  (216)  831-0480. 


USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


_ PRESSES _ 

1986  M.A.N.  Roland  MSII  22  3/4  x  38 
four  units  insert  press  with  double  size 
blanket  cylinders,  brush  dampening, 
200HP  main  drive  motor.  Like  new. 
Available  immediately  exclusively 
through  Interweb  Systems  (305) 
277-9010. 


8  !Jnit/2  Folder  TKS  GEMINI  SINGLE¬ 
WIDTH  (Urbanite-style)  web  offset 
press.  Installed  new  in  1978  and  in 
excellent  condition.  Press  capable  of 
producing  newspapers  and  high  quality 
commercial  printing.  Great  color  flexi¬ 
bility  with  2  color  decks  and  one  4-color 
CIC  unit.  Both  folders  have  upper 
formers  and  skip  slitters.  22  3/4"  cut¬ 
off  and  available  now.  Offered  exclu¬ 
sively  by  Inland  of  Kansas  City.  Contact 
us  for  details  at  (913)  492-9050  or  PO 
Box  15999,  Lenexa,  KS  66215. 

COLOR  KING,  4  rollstands,  5  units, 
KJ8  folder  Count-O-Veyor,  Recondi¬ 
tioned  FOB  Orlando. 

OFFEN  FLEXAIRE  (all  air)  10'  single 
pass  dryer  with  4  roll  chill  stand-Good 
condition-some  missing  parts-cheap- 
FOB  Orlando.  Call  for  latest  list.  Inter¬ 
web  Systems  (305)  277-9010. 

DON’T  SELL  YOUR  WEB  PRESS 
until  you  contact  Newman  International 
Web  Press  Sales  (913)  362-8888. 
MAKE  YOUR  OLD  R.T.P'S  INTO  NEW 
Tension  panel  upgraded  to  simplified 
system. 

Paster  panel  upgraded  to  Goss  digital. 

NORTHEAST  INDUSTRIES,  INC. 

(213)  256-4791 


EQUIPMENT  &  SUPPLIES 


PRESSES 


HARRIS  845  heatset  tandem  press  4 
units  LH  4  units  RH  with  15  ft  TECH 
ovens  and  chills. 

IPEC  INCORPORATED 
97  Marquardt  Dr.,  Wheeling,  IL  60090 
(312)  459-9700 


GOSS 

Goss  Urbanite  5  units 
Goss  Urbanite  3  color  units 
Goss  Urbanite  folders,  roll  stands, 
drives  and  accesories. 

Goss  Community  units,  folders. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives 
Harris  V25  upper  balloon  former 
Goss  S/C  folder 

TKS  8  units  21  1/2”  (43"  circumfer¬ 
ence)  2  jaw  folders,  pasters  1977. 
Goss  Urbanite  1,000  Series,  7  mono, 
folder,  3  color  unit. 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
3  Butler  Pasters,  1  Guilmont  1/4  folder 
&  trimmer. 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


Goss  Community  units  and  folders 
complete  presses  or  add  on  units 
Urbanite  units  and  folders 
All  equipment  rebuilt  and  guaranteed 
Stainless  or  nickel  chrome  cylinders 
MOUNTAIN  STATES  INC. 

5260  E.  CANADA  ST. 
TUCSON,  ARIZONA  85706 
(602)  574-0031 
TELEX  901-951-0065 


Goss  Metro,  4  units,  1  deck 
Urbanite,  10  units 
Urbanite,  4  units,  2  3-colors 
Urbanite  'lOOO’series  folder 
Sububan,  3  units.  Urbanite 
folder 

SC,  4  units,  1977 
SC,  3  units,  1972-75 
Community,  3  units,  1979 
Upper  formers  for  Goss  folders 
ONE  Corporation 

(404)  458-9351  Telex  700563 


HARRIS 

Harris  V-25,  6  units,  JF-4  1/4,  1/2  D.P. 
Harris  V15-A,  4  units  1  folder 
Harris  V15-A,  2  units  1  folder 
Harris  4  position  stacked  roll  stand 
Harris  V15-A  add  on  units,  refurbished 
Harris  V-25  add  on  units 
Harris  V-22,  3  unit  as  add  ons,  as  is 
or  completely  rebuilt. 

Harris  upper  former  to  fit  JF-25, 

JF-4,  JF-7 

GOSS 

4  unit  community  SSC  21  1/2  inch 
cutoff 

5  unit  community  SSC  21  1/2  inch 
cutoff 

2  Goss  community  units  as  add  ons, 
as  is  or  rebuilt 

KING 

News  King  6  units  KJ-6  folder,  imma¬ 
culate  condition,  large  spare  parts 
MISCELLANEOUS 

Custom  built  3  knife  trimmer  set  up  for 

Goss  community,  available 

immediatley 

Gregg  imprinter 

Goss/Harris  parts  in  stock. 

Cylinder  exchange  program  available. 
We  have  in  stock  V15-A,  V15-D,  V22, 
V25  Goss  community  cylinders  and 
copper  rollers 

All  equipment  available  immediately  in 
our  warehouse.  Delivery,  installation 
and  financing  can  be  arranged. 

All  Equipment  Guaranteed. 
MIRACLE  INDUSTRIES,  INC. 

259  GREAT  HILL  RD.,  NAUGATUCK, 
CT  06770 

(203)  723-0928  Telex  140186 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


NEWSPAPER  PRESSES 

Rebuilt  and  guaranteed 

GOSS  COMMUNITY  3-Unit  press, 

running  side  register,  folder  w/  20  H.P. 

drive,  complete  press  with  all 

accessories. 

GOSS  SC  FOLDER  rebuilt,  1/4  fold  tape 
delivery,  50  H.P.  Fincor. 

NEWSKING,  reconditioned  add-on  unit 
and  roll  stand.  1973  excellent 
condition. 

UPPER  FORMER.  Harris,  new  1979 
like  new.  Priced  to  sell. 

REBUILT  GOSS  COMMUNITY  Oil  bath 
presses,  add-on  units. 

All  machinery  is  on  our  floor  available 
for  immediate  delivery. 

WE  GUARANTEE  OUR  MACHINERY 
WANTED  TO  BUY 

Goss-Harris-King  presses  and 
accessories 

Call  us  before  your  trade! 

OFFSET  WEB  SALES,  INC. 

73  N.  Sunset  Drive 
Camano  Island,  WA  98292 
(206)  387-0097 


V15D  HARRIS  8  units  oil  baths,  JF25 
with  balloon,  JF4  combination  folder,  8 
roll  stands.  All  excellent  condition.  Will 
sell  components.  Available  now. 

OFFSET  WEB  SALES  INC. 

73  N.  SUNSET  DRIVE 
CAMANO  ISLAND,  WA  98292. 

(206)  387-0097 


PRESS  EQUIPMENT 
Will  sell  as-is  reconditioned,  or  remanu¬ 
factured.  Extended  warranty  available 
on  remanufactured  equipment.  Will 
quote  F.O.B.  our  warehouse,  and  turn¬ 
key  installed  prices. 

Harris  V15A;  7  units,  1976 
Harris  JFl;  Folder  w/50  HP  Motor  & 
Drive 

Harris  JF7;  Folder,  w/upper  former 

Harris  JF4;  Folder 

Harris  VISA;  3  units,  1971 

Harris  VISA;  6  units,  1973 

Kin|^;  Color  King,  5  units,  KJ6  Folder, 

This  is  a  partial  list  of  our  ever  changing 
inventory.  Call  us  with  your  equipment 
needs. 

We  buy  Printing  Equipment 
PRESS  ENGINEERING  &  SALES.  INC. 
747  Lauren  Parkway 
Stone  Mountain,  Georgia  30086 
Telephone:  (404)  297-9218 
Telex:  154111/  154197  OCOM  UT 
Facsimilie:  (404)  393-2604 


PRESS  EQUIPMENT 
6  Unit  News  King  with  KJ6 
2  News  King  floor  position  add-on  units 

6  Unit  News  King  with  KJ6,  1970-74 
5  Unit  Daily  King  II,  KJ8  folder  mfg. 

1983  -  like  new 

2  Community  oil  lubricated  add-on 
units 

2  Unit  Community,  oil  lubricated  with 
Community  folder 

7  Unit  SSC,  1983,  21  1/2",  4-high,  3 
floor  Community  units 

15  Unit/4-folder  (Community  SC  &  SSC 
1975/1985  consisting  of  floor  units; 
4-high;  UOP  unit;  stacked  units;  four 
105  Count-O-Veyors 

8  Unit/2-folder  Goss  Suburban  S-1130 
Press;  5  floor  position;  3  stacked  -  2 
1500  Series  units. 

1  Harris  V-15A,  unit  and  JF7  folder 
4  Unit  Harris  V-15A,  1970  vintage 

4  Unit  Harris  V-700  with  JFIO  folder, 
Butler  and  heatset  package 
8  Unit  TKS  GEMINI  Press  installed  new 
in  1978  and  available  now.  Excellent 
condition. 

2  Web  Leader  add-on  units,  mfg.  1978 
Imprinter,  3-knife  Trimmer 
Community  splicers  manufactured  by 

AMAL 

CALL  US  IF  YOU  RE  CONSIDER¬ 
ING  SELLING  YOUR  PRESS! 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 


EQUIPMENT  &  SUPPLIES 


_ PRESSES _ 

HARRIS 

-N-1650.  4  units,  1972,  22  Vx. 
-N-845,  8  units,  1-RBC2. 

-N-845,  6  units,  1-RBC2,  3  MEG. 
-V-15A,  4  units. 

-V-15  "Vanguard",  2  units  (add-on) 
GOSS 

-Metroliner,  2  units,  half  deck,  22V4" 
-Metroliner,  6  units,  3  half  decks,  22", 
2:1  folder,  1980 
-Urbanite,  9  units,  1972 
-Urbanite  add-on  units  and  folders 
-8  Cary  45-40  Autopasters 

BaL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 

Harris  8  unit  V25  new  1974  with  85 
folder  and  upper  baloon.  IPEC, 

TWO  GOSS  METRO  7-UNIT  PRESSES 
S/N  3219  &  3220 

Each  consisting  of: 

7  -  Goss  Metro  units 
4  -  Goss  Metro  half  decks 
1  -  Single  3:2  folder,  23  9/16" 
cut-off  w/double  upper  formers 

7  -  Goss  digital  reels  (automatic) 

8  -  Westinghouse  75  HP  motors 
TWO  GOSS  MARK  II  PRESSES  S/N 
2367  &  2644 

Each  consisting  of: 

7  -  Goss  MarkTl  units 
4  -  Goss  Mark  II  half  decks 
(Press  2644  has  3  half  decks) 

1  -  Color  hump  (cylinder) 

1  -  Goss  Mark  II  double  3:2 
folder  w/double  upper  formers 
23  9/16" 

7  -  Goss  digital  40"  (automatic) 

8  -  GE  60  HP  motors  &  Fincor 
drives 

TWO  GOSS  MARK  V  8-UNIT  PRESSES 
Each  consisting  of: 

8  -  Standard  printing  units 
1  -  Half  deck 
8  -  Color  cylinders 

1  -  Double  3:2  Imperial  folder 
with  upper  formers-  22  3/4" 

2  -  4-Bar  angle  bar  sections 

8  -  Full  digital  Goss  reels  (40”) 
Tension  lockup  -  with  K&F 
Dilitho  saddles 

Electric  compensators,  skip 
slitter 

HOE  COLORMATIC  -  22  %"  cutoff 
8  -  units 

1  -  double  3:2  folder 
6  -  color  cylinders 

2  -  color  halfdecks 

8  -  fully  automatic  reels 
MISC.  EQUIPMENT 

4  Goss  Mark  II  color  cylinders 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)492-9050  Tlx  4-2362 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

4  Mark  II  half  decks 
Double  3-2  Goss  Imperial  folder 
balloon  formers  C.O.  22  3/4”. 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  3/4  cutoff 

Goss  Skip  Slitter 

Goss  portable  ink  fountains 

Goss  single  width  balloons 

Hoe  Skip  Slitters 

Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  'older 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machinery  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


WANTED  TO  BUY 

USED  FOLDER-STAPLER.  Retrofit  for 
2:1  folder-Hoe  Color  Convertible  on-line 
stapling  of  centerfold.  Call  Mike  Mons¬ 
cour  (716)  258-2224 


EQUIPMENT  &  SUPPLIES 


PLATEMAKING 


NuArc  Flip-top  mdl  FT62V4UPNS 
NuArc  Fli^top  mdl  FT52LNS 
National  Super  A-250  plate  processor 
(JNE  Corporation 

(404)  458-9351  Telex  700563 


NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


HELP 


WANTED 


_ ACCOUNTING _ 

ASSISTANT  CONTROLLER 
Rapidly  growing  newspaper  publishing 
company  located  in  North  West  New 
Jersey  has  outstanding  opportunity  for 
ambitious  individual  who  can  make 
significant  contributions  to  improving 
management  controls  and  decision 
nrtking.  Successful  candidates  should 
have  5-7  years  experience,  3  of  which 
are  in  public  accounting.  Experience 
with  either  LOTUS  or  SYMPHONY  soft¬ 
ware  and  publishing  background 
preferred.  Emphasis  will  be  placed  on 
assisting  the  controller  with  researching 
and  developing  techniques  for  stream¬ 
lining  accounting  procedures  especially 
with  internal  control.  Submit  resume 
including  salan  requirements  to  Dairy 
Record,  629  Parsippany  Rd.,  Parsip- 
pany,  NJ  07054,  att:  Personnel. 


ADMINISTRATIVE 


ASSOCIATE  PUBLISHER 
Growing  media  group  in  Zone  2 
seeks  hands-on  manager  to 
assist  publisher  in  running  4 
successful  weekly  newspapers. 
Associate  publisher  will  be  #1 
troubleshooter  and  will,  among 
other  duties,  supervise  person¬ 
nel,  manage  the  production  flow, 
oversee  distribution,  and  deve¬ 
lop  circulation.  Candidate  must 
be  excellent  people  manager, 
able  to  use  time  efficiently.  Must 
be  proficient  at  implementing 
new  ideas  effectively  and  quick¬ 
ly.  If  this  tough  free-wheeling  job 
piques  your  interest  rush  you 
resume  and  cover  letter  with 
salary  expectations  to  Box  2143, 
Editor  &  Publisher. 


HELP  WANTED 


ADMINISTRATIVE 

BUSINESS  MANAGER  with  strong 
accounting  and  interpersonal  skills. 
Major  community  newspaper  group. 
Computer  familiar.  Send  resume  and 
salary  requirements  to  Box  2162, 
Editor  &  Publisher. 


GENERAL  MANAGER 
FOR  CHAIN  OF 

SUBURBAN  NEWSPAPERS 

The  connection  Newspaper  Group, 
rapidly  expanding  chain  of  high-quality 
free-circulation  papers  serving  growing, 
affluent  area  fo  Northern  Virginia  in 
metro  Washington,  D.C.,  area  is  seeking 
general  manager.  Candidate  should 
have  heavy  experience  expertise,  cost 
control,  systems  management  and 
talent  for  working  with  people.  Top 
compensation.  Send  application  and 
relevant  material  to  Co-Publishers  Gay 
Nuttall  and  Tom  Grubisich,  Connection 
Newspaper  Group,  12040  South  Lakes 
Dr.,  Reston,  VA  22091. 

MANAGING  EDITOR  for  18  year  old 
entertainment  magazine.  Oversee 
production,  editorial  and  circulation  for 
3  magazines.  Good  verbal  and  organiza¬ 
tional  skills.  Resume:  Good  Times,  Box 
268,  Greenvale,  NY  11548.  Salary: 

$22,000. _ 

NEW  ENGLAND  NEWSPAPERS  often 
seek  qualified  personnel  in  general 
management  and  buisness  office.  The 
New  England  Newspaper  Association 
maintains  a  personnel  referral  service  to 
assist  our  newspapers.  Send  us  your 
resume  and  we  will  use  it  to  fulfill 
inquiries  from  newspapers  in  the  mark¬ 
et.  New  England  Newspapers  Associa¬ 
tion,  Personnel  Referral  Service,  70 
Washington  Street,  Salem,  MA  01970. 

PUBLISHER 

COLORADO  TWIN  WEEKLIES 
If  you're  solidly  grounded  in  administra¬ 
tion,  advertising  and  production  skills, 
know  how  to  make  a  profit  and  would 
like  living  in  one  of  the  nation’s  most 
beautiful  and  excitii^  ski  areas,  this  job 
may  be  for  you.  These  two  award¬ 
winning  weeklies  blanket  their  trading 
area,  gross  $1.5  million,  employ  26. 
Salary  to  $50,000  depending  on  exper¬ 
ience,  track  record.  Send  complete 
resume,  including  name  and  phone  of 
last  three  immediate  supervisors  to  Box 
2137,  Editor  &  Publisher. 


PUBLISHER  NEEDED 
For  growing  successful  newspaper 
group  located  in  Zone  5.  Ideal  candi¬ 
date  will  have  a  histoiy  of  successful 
positions  with  increasing  responsibili¬ 
ties.  Five  years  experience  and  detailed 
knowledge  of  all  areas  of  newspaper 
sales  and  operations  a  must.  Ability  to 
manage  profitably  in  a  highly  competi¬ 
tive  market  a  necessity.  Performance 
oriented  compensation  based  on  back¬ 
ground  and  experience.  Attractive 
benefit  package.  Reply  in  confidence  to 
Box  2165,  Editor  &  Publisher. 


DIRECTOR  OF  FINANCE  AND  ACCOUNTING 

Rapidly  growing  newspaper  needs  a  senior  financial  profes¬ 
sional  to  lead  us  through  the  $100  million  threshold. 
Successful  candidate  will  be  responsbile  for  general  account¬ 
ing,  budgeting,  forecasting,  financial  analysis,  product  line 
P&L’s,  capital  budgeting,  financial  control  and  policy 
compliance.  These  functions  will  be  centralized  and  financial 
services  will  be  provided  to  field  locations.  This  position  is  a 
key  member  of  our  senior  management  team  as  well  as  an 
important  player  of  the  parent  company’s  financial  organi¬ 
zation.  Qualifications  must  include:  CPA,  12-15  years  of 
successful  experience,  previous  controUership  experience, 
MBA,  systems  background  and  experience  with  a  high 
volume  transaction  business  is  a  plus.  We’re  located  in  an 
attractive  suburban  Boston  location.  Salary  and  bonus 
commensurate  with  experience.  Box  2178,  Editor  & 
Publisher. 
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^  PUBLISHER 

The  Nation’s  largest  non-profit  conservation 
education  organization  is  seeking  a  Publisher.  Pri¬ 
mary  responsibilities  include  directing  all  opera¬ 
tions  and  functions  associated  with  the  publication, 
circulation  and  development  of  NWF  magazines  and 
books  including  National  Wildlife. ,  International 
Wildlife  ■ ,  Ranger  Rick . ,  and  Your  Big  Backyard . . 

Individual  must  provide  leadership  and  direc¬ 
tion  for  aggressive  and  high  quality  programs  in 
circulation  promotion,  magazine  advertising,  book 
development,  and  editorial  and  art  content  for 
magazines  and  books.  Individual  will  be  expected 
to  be  a  strong  team  builder  who  can  also  develop 
and  encourage  communication  and  cooperation 
with  other  NWF  Divisions  and  Departments.  Must 
be  willing  to  reside  in  the  Washington,  D.C.  metro¬ 
politan  area. 

Experience  desired:  Successful  candidate  should 
have  served  as  a  senior  level  executive  with  con¬ 
sumer  oriented  magazines  having  paid  subscriptions 
totalling  at  least  500,000.  Training  and  experience 
should  include  the  following  components: 

•  Strong  leadership  and  administrative 
management  record 

•  Directing  circulation  and  fulfillment  programs 

•  Market  and  editorial  research 

•  Direct  advertising  sales  program 

•  Responsibility  for  multiple  titles  including 
juvenile  market 

•  Responsibility  for  editorial  direction  of 
publications  with  a  strong  visual  component 

•  Creation  and/or  start  up  of  new  publications 

•  Book  marketing  programs  including  retail  and 
direct  mail  sales  and  subsidiary  rights 

We  offer  excellent  benefits  including  medical/ 
dental,  life  insurance,  on-site  fitness  center,  and  free 
parking.  We  are  also  proud  to  promote  a  smoke- 
free  working  environment.  Interested  applicants 
please  send  resumes  including  salary  history  and 
salary  requirements  to: 

National  Wildlife  Federation 
Attn:  Employment/EEO  Coordinator 

8925  Leesburg  Pike 
Vienna,  Va.  22 1 84-000 1 

An  F.qual  Opportunity  Employer.  Minorities  and  Females  are  Encouraged  to  Apply 


HELP  WANTED 


ADVERTISING  EDUCATOR 
The  E.W.  Scripps  School  of  Journalism 
Is  seeking  an  advertising  educator  with 
professional  experience  and  preferable 
master’s  degree;  Ph.D  is  desirable. 
Teaching  would  focus  on  media  plan¬ 
ning  and  buying,  advertising  research, 
Advertising  principles  and  other  related 
courses.  The  School  has  six  fully  accre¬ 
dited  undergraduate  sequences  and 
master’s  and  Ph.D  programs.  The  AP 
Managing  Editors  organization  has 
named  the  School  as  having  one  of  the 
10  outstanding  journalism  programs  in 
the  country.  Application  deadline  is 
Aug.  15,  1987.  Send  credentials  to: 
Robert  J.  Richardson,  Search  Chair 
E.  W.  Scripps  School  of  Journalism 
Ohio  University 
Athens,  Ohio  45701-2979 
An  Equal  Opportunity  Employer 


PRINT  JOURNALISM  PROFESSOR- 
preferably  with  recent,  heavyweight 
professional  writing,  reporting  or  editing 
experience-needed  to  teach  journalism 
and  administer  growing,  professionally 
oriented  journalism  sequence  at  Florida 
International  University,  a  state  univer¬ 
sity  in  one  of  the  nation’s  best  news 
towns,  Miami. 

Doctorate  preferred;  master’s  required. 
Experience  in  Latin  America  a  plus;  so 
is  broadcast  experience. 

Position  for  Fall,  1987,  probably  as  a 
one-year  visiting  aippointment  at  the 
assistant  or  associate  level;  however, 
tenure-track  appointment  may  open. 

Journalism  sequence  has  100  majors  in 
print  and  broadcast  tracks  and  is  part  of 
a  dynamic  and  expanding  Department 
of  Communication  with  400  undergra¬ 
duate  majors  and  a  master’s  program  to 
be  added  in  1988.  Faculty  expected  to 
excel  at  teaching,  engage  in  applied 
research  or  creative/professional  activi¬ 
ty.  Letter  of  application,  vita,  three 
references  to  Prof.  Gonzalo  Soruco, 
Chair,  Search  Committee,  Department 
of  Communication,  Florida  Internation¬ 
al  University,  North  Miami,  FL  33181. 
Deadline:  July  30,  1987. 

Member  of  the  State  University  System 
of  Florida. 

An  Equal  Opportunity/Affirmative 
Action  Employer. 


INSTRUCTOR/ASSISTANT  PROFES¬ 
SOR  of  communications.  Masters 
degree  in  journalism  communication  or 
related  field.  Responsibilities  include 
teaching  introductory  courses  in  jour¬ 
nalism  new  communications  program. 
Applications  accepted  until  August  1. 
Appointment  September  1.  Call  Mary 
Jane  Simmons,  Gordon  College,  (404) 
358-1700.  EOE. 


THE  UNIVERSITY  OF  MISSOURI- 
Columbia  School  of  Journalism  is  seek¬ 
ing  a  director  of  the  newly  established 
Knight  Program  for  Minority  Recruiting 
and  Retention.  The  director  would 
establish  a  pilot  program  to  attract 
talented  minority  high  school  students 
into  journalism;  establish  a  monitoring 
and  tutoring  system  for  undergraduate 
students;  develop  continuing  follow  up 
programs  to  Involve  students  with  local 
media  outlets;  and  recruit  students  for 
the  journalism  school’s  high  school 
journalism  workshops.  Salary  competi¬ 
tive.  Position  to  open  in  fall.  Substan¬ 
tial  professional  and/or  academic  exper¬ 
ience  preferred.  Sena  resume  and 
names  and  addresses  of  3  references  to 
Gail  Baker,  Chair,  Knight  Program 
Search  Committee,  School  of  Journal¬ 
ism,  UMC,  Box  838,  Columbia,  MO 
65205.  Deadline  for  receiving  applica¬ 
tions  July  31  or  until  position  is  filled. 
UMC  is  an  equal  opportunity/affirmative 
action  institution. 


HELP  WANTED 


UTAH  STATE  UNIVERSITY  Dept,  of 
Communication:  full  time;  tenure  track; 
assistant  or  associate  professor  in  jour¬ 
nalism.  Begins  September  1987. 
Teach  average  of  7  hours  per  quarter  in 
news-editorial  and  newspaper  manage¬ 
ment;  flexible  assignments.  Coordina¬ 
tion  and  management  of  community 
weekly  paper.  MA  plus  recent  profes¬ 
sional  experience.  Proven  teaching 
experience  in  newspaper  management 
and  demonstrated  professional  service 
to  the  industry.  Management  circula¬ 
tion  experience  desired.  Sala|7  compe¬ 
titive.  Send  complete  vita  with  name, 
addresses  and  phone  numbers  of  at 
least  3  p,ofessional  references  by 
August  1,  to  Deni  Elliott,  Dept,  of 
Communications,  UMC  4605,  Utah 
State  University,  Logan,  UT  845322. 
AA/EOE. 


ASSISTANT  DIRECTOR 
OF  UNIVERSITY  RELATIONS 
12  month  position  available  September 
1,  1987.  Responsibile  for  writing 
university  news  for  distribution  to  the 
media,  designing,  writing  copy  for  and 
editing  university  publications,  assist¬ 
ing  with  television  and  radio,  and  serv¬ 
ing  as  yearbook  advisor.  Applicants 
should  have  2  years  experience  in  publ¬ 
ic  relations  and/or  publicity,  preferably 
in  higher  education.  Bachelor’s  degree 
required.  Submit  letter  of  application, 
resume  and  names  of  3  references  by 
August  4,  1987  tO:  Kimera  Maxwell, 
Director  of  University  Relations,  Empor¬ 
ia  State  University,  1200  Commmer- 
cial,  Emporia,  KS  66801-5087.  ESU 
hires  only  U.S.  citizens  and  aliens 
lawfully  authorized  to  work  in  the  U.S 
and  is  an  AA/EO  employer. 


ARTIGRAPHICS 


ART  DIRECTOR  for  18  year  old  L.l. 
music  newspaper.  Strong  graphics 
skills.  Heavy  type  spec  and  mechanical 
pasteup.  $20,000  salary.  Resume: 
Good  Times,  Box  303,  Roslyn,  NY 
11576. 


NEWSROOM  ARTIST-  The  Lexington 
Herald-Leader  a  Knight-Ridder  paper 
with  120,000  daily  and  147,000 
Sunday  is  seeking  an  editorial  artist  to 
join  its  expanding  art  department.  The 
individual  hired  should  possess  excel¬ 
lent  design  and  illustration  skills,  profi¬ 
ciency  on  the  Macintosh  plus  an  under¬ 
standing  of  all  aspects  of  color  technol¬ 
ogy.  Individual  will  assist  in  achieving 
the  papers  ever  increasing  emphasis  on 
infographics  and  have  an  opportunity 
for  input  on  redesign  of  the  paper.  The 
Herald  Leader  has  a  commitment  to 
excellent  design  and  possesses  superb 
color  reproduction.  Send  resume,  port¬ 
folio  and  references  to  Jim  Jennings, 
Graphics  Director,  Main  &  Midland, 
Lexington,  KY  40507.  EOE  M/F. 


PUBLICATIONS  DESIGNER 
Creative  and  highly  motivated  artist 
sought  to  work  for  established  Christian 
college.  Must  be  experienced  in  layout, 
presentations,  typesetting,  and  in  trans¬ 
actions  with  pressmen  and  writers. 
Copywriting  and  darkroom/photography 
skills  an  advantage!  A  challenging  posi¬ 
tion  in  an  excellent  work  atmosphere. 
Resume  to:  Dean  of  Administration, 
Elim  Bible  Institute,  Lima,  NY  14485. 
Portfolio  upon  request. 

STAFF  ARTIST 
WANTED 

To  join  the  team  at  the  fastest  growing 
newspaper  in  America.  You  must  have 
at  least  2  years  experience  in  newspap¬ 
ers,  in  airbrush,  layout,  illustration  and 
use  of  the  Macintosh.  Send  your 
resume  to: 

Ed  Barrett 
The  Boston  Herald 
1  Herald  Square 
Boston,  MA  (12106 
EOE 
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HELP  WANTED 


_ ADVERTISING _ 

AD  DIRECTOR 

The  Manhattan  (Kansas)  Mercury  seeks 
experienced  professional  to  replace 
retiring  director  for  this  growing 
university-city  daily  (14,000  circula¬ 
tion).  Proven  leader  with  management 
experience  required.  Seeking  motivator 
with  strong  organizational  and  market¬ 
ing  skills.  Salary,  commission  and 
bonus.  Send  resume  with  references 
and  salary  history  to  Edward  Seaton, 
Publisher.  Box  787,  Manhattan,  KS 
66502. _ 

E&P  (212)  675-4380 

CLASSIFIED 

ADVERTISING  MANAGER-  Midwest 
daily  and  group  of  shoppers  is  looking 
for  an  aggressive  individual  who  is  a 
proven  leader  with  strong  marketing  and 
sales  training  skills.  Excellent  benefits 
and  advancement  opportunities.  Send 
resume  and  salary  history  to  Personnel 
Department,  PO  Box  447,  Mt.  Pleas¬ 
ant,  Ml  48804-0447. 


ADVERTISING  DIRECTOR-challenge, 
excellent  compensation,  and  a  reward¬ 
ing  future  in  a  progressive  industrial/ 
recreational  area  are  yours  if  you  can 
help  our  independent  Northeastern  mid 
sized  7-day  daily  achieve  our  goals  of 
people  development,  market  develop¬ 
ment,  and  customer  service,  by  moti¬ 
vating  our  experienced  staff  to  grow  to 
their  full  potential  while  effectively 
competing  with  broadcast,  mail,  and 
shoppers  to  increase  our  market  share. 
If  you  possess  solid  management  exper¬ 
ience.  sound  judgment  and  media 
knowledge,  coupled  with  energetic 
enthusiasm,  leadership  ability,  and 
excellent  human  relation  skills,  send 
resume  and  salary  history  in  confidence 
to  Box  2184,  Editor  &  Publisher. 


ADVERTISING  MANAGER 
We  are  seeking  an  experienced  advertis¬ 
ing  manager  to  handle  our  retail,  tele¬ 
marketing  and  outside  classified  sales 
staff.  Candidate  must  be  an  aggressive 
self-starter  who  is  not  afraid  of  the 
competition.  We  offer  an  excellent 
compensation  package  and  the  oppor¬ 
tunity  for  career  advancement.  Please 
reply  in  confidence  to  Steve  Roszczyk, 
Tribune  Chronicle,  240  Franklin  St.  SE 
Warren,  Ohio  44482. 


ADVERTISING  SALES  REP  for  40,000 
daily/47,000  Sunday  newspaper. 
Degree  preferred,  experience  required. 
Excellent  salary,  bonus,  and  fringe 
benefits.  Reply  with  resume  and  cover 
letter  detailing  experience  tO:  Archie  W. 
Duncan,  Advertising  Director,  The  Bay 
City  Times,  311  5th  St.,  Bay  City,  Ml 
48708.  No  phone  calls,  please.  An 
Equal  Opportunity  Employer. 

AGGRESSIVE,  PROFESSIONAL  sales- 
person  needed.  Qualified  applicants 
should  have  at  least  3  years  of  experi¬ 
ence  in  classified  or  retail  sales  with  a 
solid  track  record  of  year  over  year 
growth  in  revenue  production.  Bright 
and  enthusiastic  candidate  should  have 
the  ability  to  make  things  happen  in  the 
marketplace.  We  are  a  42,000  circula¬ 
tion  daily  owned  by  Harte-Hanks 
Communications,  Inc.,  in  a  town  you’ll 
love  to  call  home.  Send  resume  and 
cover  letter  to  Beth  Sparks,  Anderson 
Independent-Mail,  Box  2507,  Ander¬ 
son,  SC  29621. 


ASSISTANT  ADVERTISING  MANAGER 
Newspaper  management  experience 
required  for  a  newspaper  with  75,000 
daily,  82,000  Sunday.  Candidate 
should  have  strong  organizational, 
analytical,  and  leadership  skills,  plus  a 
proven  record  in  account  development. 
Send  resume  and  salary  history  to  PO 
Box  9,  C-4,  Pontiac.  Ml  48056. 


HELP  WANTED 


ADVERTISING 


ADVERTISING  SALES  MANAGER  posi¬ 
tion  with  growing  company  in  rapidly 
growing  suburban  semi-rural  area  on 
the  East  Coast.  Strong  retail  sales 
record  required,  management  experi¬ 
ence  desirable.  We  are  looking  for  a 
high  energy  person  who  enjoys  running 
a  successful  department  and  is  able  to 
conduct  the  trouble-shooting  numbers 
and  reporting  work  along  with  leader¬ 
ship  in  an  expanding  trade  area.  Volume 
about  4  million  annually.  Salary  mid 
$30's  with  additional  bonuses  based  on 
performance.  Send  resume  to  Box 
2167,  Editor  &  Publisher. 

ASSISTANT  ADVERTISING  MANAGER 
Expanding  group  of  Brooklyn,  NY  weekl¬ 
ies  seeks  an  aggressive,  creative 
achiever  with  admi  istrative  skills  and 
strong  background  in  telemarketing. 
Ideal  step-up  position  for  experienced 
sales  pro.  Send  resume  and  salary 
requirements  to  Box  2117,  Editor  & 
Publisher. 


CAREER  OPPORTUNITY  with  weekly 
group  in  Norfolk,  VA  area  for  exper¬ 
ience  sales  person  with  management 
desire.  Write:  Hanes  Byerly,  1000 
Armory  Dr.,  Franklin,  VA  23851. 

DISPLAY  AD  manager,  small  Zone  7 
daily,  experience  required.  Send 
resume  and  salary  requirements  to  Box 
2192,  Editor  &  Publisher. 


New  England  newspapers  need  repor¬ 
ters,  photographers,  advertising  and 
management  personnei.  Reach  them 
thru  the  New  England  Press  Associa¬ 
tion’s  low  cost  Placement  Service.  Write 
for  details  to  Nepa  Placement  Service 
360  Huntington  Ave.  Suite  280  HN, 
Boston,  MA  02115. 


RAPIDLY  GROWING.  250,000  circula¬ 
tion  recruitment  advertising  supple¬ 
ment  to  7  California  newspapers  is 
about  to  grow  once  again.  We  seek  a: 
ADVERTISING  DIRECTOR 

You  will  continue  the  growth  of  our  tele¬ 
marketing  and  display  departments  by 
bringing  your  training  and  organization¬ 
al  experience  with  you.  Prior  classified 
management,  telemarketing  manage¬ 
ment,  or  recruitment  advertising  sales 
experience  a  must. 

NATIONAL  ADVERTISING  MANAGER 

You  will  build  our  national  department 
from  the  ground  floor,  while  traveling 
nationwide  half  the  time.  Prior  recruit¬ 
ment  experience  a  must,  prior  manage¬ 
ment  a  plus. 

Both  will  work  from  our  new  executive 
offices,  in  very  affordable  Sacramento 
while  enjoying  the  lifestyle  only  North¬ 
ern  California  can  offer. 

Apply  with  complete  work  and  salary 
history  tO: 

Jim  Rowley,  V.P.  Sales  and  Marketing 
CALIFORNIA  JOB  JOURNAL 
2535  Capital  Oaks  Drive,  Suite  100 
Sacramento,  CA  95833. 


SALES  REPRESENTATIVE  NEEDED 
For  weekly  newspaper,  experience 
preferred.  Earn  20,0(10  plus  first  year. 
Established  territory  available  (Zone  3). 
Commissioned  pay  plan.  Call  Fran  at 
(704)  331-4842  or  mail  resume  to 
Charlotte  Leader,  PO  Box  30486,  Char¬ 
lotte,  NC  28230. 


SALES  REPRESENTATIVE  WANTED  IN 
SUNNY  FT.  LAUDERDALE  Broward 
County’s  largest  weekly  newspapers  is 
seeking  an  aggressive  experienced 
outside  sales  rep.  for  our  Display  Adver¬ 
tising  Dept.  Excellent  opportunity  w/ 
high  Income  potential.  Excellent  bene¬ 
fits.  Send  resume  to  Jane  Biumi, 
Sunshine  Publications,  PO  Box 
23909,  Ft.  Lauderdale,  FL  33334  or 


HELP  WANTED 


ADVERTISING 


RETAIL  ADVERTISING  MANAGER  for 
58,000  circulation  newspaper  in  Ante¬ 
lope  Valley.  Retirement  has  opened  up 
this  opportunity  requiring  a  very 
mature,  people  oriented  person.  We 
place  great  emphasis  on  management 
of  people,  development  of  customer 
relations,. leadership,  organizational 
abilities  and  management  skills.  This  is 
an  excellent  opportunity  for  right 
person.  Good  salary  and  commision 
plan.  Also  excellent  benefits.  Antelope 
Valley  is  a  growing  area  with  a  better 
than  average  income  base.  A  friendly 
community  with  clean  air  and  low 
crime.  Close  adjacency  to  mountains, 
L.A.  area  and  beaches.  Applicant 
MUST  nave  proven  record  and  we  will 
thoroughly  check  all  references.  Send 
resume  and  salary  history  to  William  C. 
Markham,  President,  Antelope  Valley 
Press,  PO  Box  880,  Palmdale,  CA 
93550. 


THE  RIGHT  PLACE 
AT  THE  RIGHT  TIME 
Busy  on  the  move  Zone  1,  7  day  publi¬ 
cation  seeks  a  motivated  sales,  market¬ 
ing  and  idea  oriented  retail  advertising 
manager  possessing  better  than  average 
personnel  relations  skills  and  willing  to 
pay  attention  to  detail  in  the  day  to  day 
operation  of  our  advertising  depart¬ 
ment.  The  person  we  are  seeking  must 
be  able  to  work  as  a  team  member  and 
assist  the  marketing  director  in  realizing 
the  full  potential  or  this  exciting  mark¬ 
et.  Better  than  average  wage  and  bene¬ 
fit  packages.  Please  reply  to  Richard  H. 
McGee,  Marketing  Director,  The  Woon¬ 
socket  Call,  PO  Box  A,  Woonsocket,  Rl 
02895. 


ADVERTISING  MANAGER  NEEDED 
For  aggressive  Zone  5  newspaper  group. 
Responsible  for  local  display  national 
classified  display  and  FSI  sales.  Ideal 
candidate  will  have  5  years  experience 
as  advertising  representative  and  have 
advanced  to  management  position  in 
weekly  or  small  daily.  Competitive  grow¬ 
ing  market.  Attractive  benefit  package. 
Compensation  based  on  background 
and  experience.  Reply  in  confidence  to 
Box  2166,  Editor  &  Publisher. 


ADVERTISING  MANAGER  minimum  5 
years  experience.  Will  oversee  retail, 
classified,  art  and  promotion  depart¬ 
ments.  Must  be  innovative,  aggressive, 
excellent  trainer  and  hard  working. 
Competitive  salary,  company  benefits 
and  car  allowance.  Two  paid  weeklies 
with  new  TMC  scheduled  for  publica¬ 
tion  in  August.  Excellent  area  in  West¬ 
ern  New  Jersey.  Send  resume  including 
references  and  salary  requirements  in 
first  letter  to  Dave  Osypczuk,  The 
Hunterdon  County  Democrat,  PO  Box 
32,  Flemington,  NJ  08822. 


ADVERTISING  MANAGER 
Aggressive,  take  charge  person  with  3-5 
years  experience  in  newspaper  adver¬ 
tising  management  to  head  up  5  person 
sales  team  for  abroad  circulation  weekly 
newspaper  north  of  Boston.  Great 
motivational,  commmunication  and 
sales  skills  a  must.  Send  resume  to  PO 
Box  192,  Ipswich,  MA  010938.  Att:  E. 
Wolsiegel. 


ADVERTISING  SALES  MANAGER 
Suburban  Chicago  group  is  looking  for 
an  individual  with  proven  abilities  to 
sell  and  motivate  staff  to  produce. 
Experience  in  sales  management,  deal¬ 
ing  with  agencies  and  major  accounts  is 
essential  in  this  competitive  market. 
Our  weeklies  are  long  established  and 
dominate  their  markets.  We  need  a 
creative  sales  manager  who  can  grow 
with  our  successful  publication. 
Astound  me  with  your  experience  and 
ability.  Send  resume  and  cover  letter  to 
Reporter  Progress  Newspapers,  922 
Warren  Ave.,  (lowners  Grove,  I L  60515. 
Att:  Craig  Winter:  Personal. 


Call  1-305-563-3311. 
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HELP  WANTED 


ADVERTISING 


AD  DIRECTOR  for  California’s  largest 
group  of  weekly  newspapers,  423,000 
circulation,  Los  Angeles  and  Orange 
counties.  Sales  and  management  exper¬ 
ience  are  musts.  Knowledge  of  the 
market  is  a  definite  plus.  Generous 
salary  incentive  and  benefit  package. 
Contact  Alan  Horton,  Publisher,  South¬ 
ern  California  Publishing  Co.,  880o 
National  Ave.,  South  Gate,  CA  9O280 
(213)  927-8681. 


_ CIRCULATION _ 

AREA  MANAGER 

Metropolitan  area  newspaper  in  Zone  6 
is  in  need  of  an  area  manager  for  our 
circulation  department.  The  right 
candidate  will  be  a  college  graduate 
who  is  professional,  well  organized  and 
not  afraid  of  hard  work.  Applicant 
should  have  3  plus  years  of  experience 
and  single  copy,  home  delivery  and 
subscription  sales.  This  person  is 
responsible  fpr  supervising  branch 
managers  and  staff  and  for  insuring  that 
all  branch  functions  are  carried  out  in 
an  assigned  area.  Good  starting  wage 
and  a  generous  benefit  package  avail¬ 
able.  Send  resume  and  salary  require¬ 
ments  to  Box  2163,  Editor  &  Publisher. 


CIRCULATION  DIRECTOR 
Zone  4,  25-50,000  growth  market. 
Morning  daily  looking  for  aggressive 
individual  now  in  second  position  with 
similar  metro  or  smaller  newspaper 
background.  Must  have  some  manage¬ 
ment  skills  and  able  to  conduct  formal¬ 
ized  training  program.  Excellent 
compensation  package.  Salary  based  on 
background  and  qualifications.  Send 
resume  with  salary  expected  and  date 
available  to  Box  2189,  Editor  & 
Publisher. 


OPERATIONS  MANAGER 
Excellent  opportunity  for  an  exper¬ 
ienced,  aggressive  individual.  Candi¬ 
date  must  have  5  years  circulation 
management  experience  in  home  deliv¬ 
ery,  sales  and  single  copy  operations. 
This  is  a  challenging,  creative  opportun¬ 
ity  for  the  right  person.  Excellent  salary 
and  benefits.  Zone  8.  Send  resume  to 
Box  2149,  Editor  &  Publisher. 

OUTSIDE  CREW  SALES  MANAGER 
The  Princeton  Packet  newspaper  group 
is  seeking  self-starting,  outside  circula¬ 
tion  crew  sales  manager.  Responsibi- 
lites  will  be  to  develop  and  maintain  all 
outside  crew  sales  of  Packet  newspap¬ 
ers.  This  is  a  new  position  which  affords 
you  one  of  those  rare  opportunities  for  a 
motivated  person  to  design  their  own 
job.  The  successful  applicant  should 
have  sound  people  and/or  organization¬ 
al  skills.  Send  resume  to  Dan  Pitcher, 
Circulation  Sales  Manager,  The  Prince¬ 
ton  Packet,  PO  Box  350.  Princeton,  NJ 
08542  or  call  609  924-3244  ex.  192. 


ZONE  MANAGERS 

The  New  Haven  Register,  a  100,000  + 
daily,  is  seeking  zone  managers  as  well 
as  top  management  circulation  person¬ 
nel.  We  desire  aggressive,  highly  moti¬ 
vated  individuals  serious  about  a  circu¬ 
lation  career.  We  will  pay  top  dollar  for 
candidates  that  have  demonstrated 
outstanding  managerial  ability  and  have 
an  excellent  track  record.  Send  salary 
history  and  resume  to  Kirk  A.  Davis, 
Circulation  Director,  New  Haven  Regis¬ 
ter,  40  Sargent  Dr.,  New  Haven,  CT 
06511. 


ASSISTANT  CIRCULATION  DIRECTOR 
needed  for  2  dailies  (24,000  &  9,000) 
in  Northern  Idaho.  Minimum  3-5  years 
experience  with  a  daily  newspaper. 
Excellent  opportunity  to  learn  and  move 
into  director  position.  Send  resume  to 
Randy  Koeppen,  Tribune  Publishing 
Co.,  505  C  St.,  Lewiston,  ID  83501. 
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CIRCULATION 

MANAGEMENT 


Mktg  Mgr  to  $55,000 

A  major  metro  located  on  the  East 
Coast  is  looking  for  a  marketing 
manager  with  background  in  tele¬ 
marketing,  crewing,  and  sales  and 
promotions.  Supervisory  responsi¬ 
bility  for  sixty  plus  employees. 

Circ  Dir  to  $50,000 

Northeastern  U.S.  75,000  circula¬ 
tion  daily  is  seeking  an  individual 
with  strong  people  skills  and  heavy 
background  in  home  delivery. 
Knowledge  of  TMC  products  is  also 
required. 

Giro  Prom  Mgr  to  $40,000 

A  major  metro  in  the  Northeastern 
United  States  is  lookiing  for  an  indi¬ 
vidual  with  experience  with  junior 
carrier  programs  in  a  competitive 
marketplace.  Candidate  should  be 
self-motivated  and  have  a  proven 
track  record  in  sales  and  promo¬ 
tions.  Compensation  package 
includes  base  salary  plus  bonus. 

Circ  Mgr  to  $40,000 

A  90,000  circulation  West  Coast 
newspaper  is  looking  for  an  indivi¬ 
dual  who  has  a  computer  back¬ 
ground  in  circulation  software  and 
good  people  skills.  A  college  degree 
is  required.  Attractive  compensation 
package  includes  an  M.B.O. 

Circ  Mgr  to  $35,000 

A  75,000  Southeastern  United 
States  daily  is  seeking  candidates 
who  have  experience  in  supervising 
district  managers  in  home  delivery 
and  city  circulation.  Responsibility 
for  designing  carrier  sales  and 
promotional  contests. 

Asst  Circ  Dir  to  35,000 

A  50,000  daily  located  in  the  South¬ 
ern  U.S.  is  seeking  an  individual 
who  has  sales  and  promotions 
experience.  The  position  requires 
supervision  of  the  telemarketing 
group  and  crew  sales  experience.  A 
college  degree  is  required. 

Zone  Mgrs  to  $35,000 

A  major  metro  located  in  the  Mid- 
Atlantic  states  is  seeking  candidates 
with  inner  city  experience  and  ability 
to  work  with  independent  contrac¬ 
tors.  The  candidate  should  have 
strong  single  copy  background  with 
the  flexibility  to  be  transferred  to 
home  delivery.  In  addition  to  salary, 
would  be  an  MBO  package  and  a 
comoanv  car. 

Asst  Circ  Mgr  to  $30,000 

A  60,000  East  Coast  daily  is  looking 
for  an  individual  with  background  in 
single  copy  sales  and  racks.  Five  to 
seven  years  experience  in  field 
circulation  and  experience  at  least 
at  the  zone  manager  level  is 
required.  Candidates  should  be  self 
motivated  with  strong  supervisory 
skills. 

All  positions  fee  paid 
Send  resume  to  or  call: 

F.  LinconI  Marx 

GORDON  WAHLS 

EXECUTIVE  SEARCH 
610  East  Baltimore  Pike 
Post  Office  Box  905 
Media,  Pennsylvania  19063 
(215)  565-0800 


HELP  WANTED 


CIRCULATION 


CIRCULATION  DIRECTOR 
Circulation  director  position  now. open 
for  aggressive,  results  oriented  national 
distribution  manager.  5-10  years  exper¬ 
ience  in  tabloid  circulation/distribution, 
sales  and  operations  for  national  weekly 
newspapers.  Supervisory  background 
required.  Competitive  salary  and  good 
benefits.  Opportunity  for  advancement 
within  growth  oriented  company  located 
in  NY.  Send  resume  and  salary  history 
to  Box  2142.  Editor  &  Publisher 


_ EDITORIAL _ 

AGGRESSIVE  REPORTER  for  small 
Virginia  daily.  College  town.  Writing, 
some  layout.  Do  it  right  and  move  up 
within  group.  Call  Rip  (703) 
639-2436. 


AGGRESSIVE  HARD-HITTING  reporter 
for  Aspen,  CO  daily.  Experience  in 
courts,  police  preferred.  Irreverence 
valued.  Days,  7-10  a.m.,  MDT,  (303) 
925-2221. 


ASSISTANT  METRO  EDITOR 
The  Orange  County  Register  is  looking 
for  an  assistant  metro  editor  who  is 
highly  skilled  in  directing  news  cover¬ 
age  editing  stories  and  managing 
people.  The  Register  is  a  rapidly- 
growing,  315,000  daily  covering  a 
metropolitan  area  of  more  than  2 
million  people.  The  editor  we  seek  must 
show  proven  ability  to  conceive  and 
produce  exceptional  coverage  of 
people,  issues  and  institutions.  This 
editor  should  be  adept  at  spotting  and 
smoothing  rough  stories  and  at  polish¬ 
ing  fine  writing  to  a  mirror  sheen.  This 
editor  must  be  able  to  work  well  as  part 
of  a  metro  desk  team  and  to  elicit  the 
best  possible  work  from  top  reporters 
and  beginners  alike.  Working  know¬ 
ledge  of  Spanish  would  be  helpful  but  is 
not  required.  If  you  meet  this 
criteria  and  have  at  least  5  years 
editing/supervisory  experience,  please 
forward  resume,  cover  letter  describing 
your  approach  to  editing  and  manage¬ 
ment  and  samples  of  writing  or  work  you 
directed  to;  Mike  Whitehead,  Assistant 
Managing  Editor,  The  Orange  County 
Register,  625  North  Grand  Ave.,  Santa 
Anna,  CA  92701.  The  Register  is  an 
equal  opportunity  employer. 

ASSISTANT  EDITOR  for  top-notch 
16,000  free  weekly.  Good  work  habits, 
creativity,  well-developed  writing  skills 
a  must.  Job  also  involves  photography, 
layout,  darkroom  work.  Send  letters  of 
interest,  resume,  variety  of  clips  to 
Shiawassee  County  Independent,  223 
North  Ball,  Owosso,  Ml  48867. 


BUSINESS  WRITER 
Washington  bureau  of  Fairchild  Publi¬ 
cations,  a  division  of  Capital  Cities  ABC 
seeks  financial  writer  to  cover  Treasury 
and  Commerce  Departments,  Federal 
Reserve,  budget  and  tax  legislation. 
Excellent  opportunity  to  develop  a  crea¬ 
tive  in  depth  approach  to  a  hot  national 
beat.  Send  resume  and  clips  to  Bureau 
Chief,  Fairchild  Publications,  Suite 
570,  1333  H  St.  NW,  Washington, 
D.C.  20005.  (No  phone  calls  please). 

Photo/graphics  editor  to  run  10  person 
department.  Must  be  a  leader  who 
knows  news,  experience  in  color, 
design,  photography. 

Copy  Editors:  1)  strong  word  editor, 
headline  writer,  layout;  2)  wire,  2  years 
experience  on  daily  wire  desk  pref 
erred;  3)  slot,  2  years  experience, 
impeccable  grammar  skills,  style  strong 
word  editor;  4)  features  desk  editor, 
layout  flair;  5)  sports  desk,  layout. 
Reporters:  general  assignment,  beat; 
track  record  for  solid  reporting,  clips 
showing  ability  to  write  clearly,  concise¬ 
ly  and  with  flair. 

Send  resume,  work  samples,  copy  of 
your  newspaper  to  Frank  Lopez,  Tribune 
Newspapers,  120  West  lst& 
Avenue,  Mesa,  AZ  85202. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Name 

flompany 

A(1rims.<t 

City 

StatB 

7ip 

Phone 

Cla.ssifirafinn 

Authorized  Signature _ 

Copy 

CLASSIFIED  ADVERTISING  RATES 


Effective  January  1 ,  1 987 

POSITIONS  WANTED 


LINE  ADS 

1  week  —  $5.50  per  line 

2  weeks  —  $4.90  per  line,  per  issue. 

3  weeks  —  $4.10  per  line,  per  issue. 

4  weeks  —  $3.25  per  line,  per  issue. 

Add  $6.00  per  insertion  for  box  service. 
Count  as  an  additional  line  in  copy. 


1  week  —  $3.50  per  line 

2  weeks  —  $2.90  per  line,  per  issue. 

3  weeks  —  $2.50  per  line,  per  issue. 

4  weeks  —  $2.30  per  line,  per  issue. 

Add  $3.50  per  insertion  for  box  service. 
Count  as  an  additional  line  in  copy. 


Count  approximately  37  characters  and/or  spaces  per  line. 
3  lines  minimum. 

NO  ABBREVIATIONS. 


DEADLINE:  Every  Tuesday,  2  pm  (ET) 

For  Saturday’s  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$80  per 
column  inch;  2  or  more  times-$75  per  column  inch,  per  insertion. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 


Editor  ft  Publisher 

11  West  19th  Street.  NY,  NY  10011.  (212)  675-4380. 
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_ HELP  WANTED _ 

_ EDITORIAL _ 

ASSISTANT  SPORTS  EDITOR 
The  Wichita  Eagle-Beacon,  a  Knight- 
Ridder  newspaper  (circulation  125,000 
daily,  190,000  Sunday)  in  Kansas’ 
largest  city,  is  seeking  a  skilled,  aggres¬ 
sive  editor  to  originate  a  good  mix  of 
local,  state  and  regional  sports  news. 
We  want  someone  to  work  closely  with 
reporters  and  copy  editors,  a  skilled 
content  editor  committed  to  excellence. 
The  Eagle-Beacon,  which  won  a  first 
place  award  in  APSE  this  year,  is 
screening  candidates  with  at  least  5 
years  professional  experience.  Send  a 
detailed  resume  and  the  names  of  3 
references  to  Sherry  Johnson,  Sports 
Editor,  Wichita  Eagle-Beacon,  PO  Box 
820,  Wichita,  KS  67201. 

ASSOCIATE  EDITOR  with  a  minimum 
of  two  years  experience  as  a  trade 
paper,  newspaper  or  magazine  business 
reporter  sought  for  national  monthly 
trade  newspaper  covering  manufactur¬ 
ing,  distributing,  retailing  and  other 
business  operations  in  the  recreational 
boating  industry.  Require  solid  skills  in 
business  research  and  reporting,  hard 
news  writing  and  editing.  Competitive 
salary,  some  travel.  For  sample  copy 
send  resume  and  clips  to  David  East¬ 
man,  Soundings  Trade  Only,  35  Pratt 
St.,  Essex,  CT  06426. 

AWARD-WINNING  semi-weekly  news¬ 
paper  looking  for  news  editor/reporter 
with  two  years  experience  who  has  the 
know-how  and  the  ambition  to  produce 
a  quality  newspaper.  Send  details  of 
experience,  education  and  resume.  Not 
essential,  but  photo  would  help.  Box 
2174,  Editor  &  Publisher. 

BUREAU  CHIEF:  BACKGROUND:  3-5 
years  daily  reporting  experience  in 
competitive  market;  track  record  in 
developing  stories  with  regional,  state 
or  national  scope;  organization  skills; 
hiring  experience.  JOB:  Supervise 
10-15  young  reporters  and  photogra¬ 
phers;  originate,  assign  and  develop 
stories;  evaluate  and  recruit  staff.  No 
phone  calls.  Send  resume  and  support¬ 
ing  material  to  Al  Christopher,  Box  191, 
Tampa,  FL  33601. 

BUSINESS  WRITER 
Experienced  reporter  tor  aggressive 
Florida  business  weekly.  Send  resume, 
clips  to  Editor,  Jacksonville  Business 
Journal,  1851  Executive  Center  Dr., 
Suite  227,  Jacksonville,  FL  32207. 

BUSINESS  WRITER-Staff  expansion 
has  created  a  position  for  a  retailing 
reporter.  Send  a  cover  letter,  resume, 
name  and  phone  numbers  of  3  refer¬ 
ences,  salary  requirements  and  10  clips 
to  Karen  Brune  Mathis,  Business 
Editor,  The  Florida  Times  Union,  PO 
Box  1949-F,  Jacksonville,  FL  32231. 
Respond  by  July  31,  1987. 

BUSINESS  REPORTER  for  daily  news¬ 
paper.  If  you  feel  comfortable  with  both 
company  executives  and  union 
members;  if  you  can  spot  and  explain 
trends  in  a  local  economy;  if  you  under¬ 
stand  money  and  can  explain  how  it 
works  to  the  bank  president,  the  home 
owner  and  the  small  investor;  if  you 
know  how  to  write  well,  you’re  the  busi¬ 
ness  reporter  we’re  looking  for.  Send 
clips  and  resume  to  Neil  Roiter,  Manag¬ 
ing  Editor,  The  Standard-Times,  555 
Pleasant  St.,  New  Bedford,  MA  02742. 
No  calls  please. 

CITY  EDITOR  for  38,000  daily  in  subur¬ 
ban  Washington,  DC.  Need  aggressive 
experienced,  high  energy  editor  who 
can  make  things  happen  with  young  but 
promising  staff  in  very  competitive 
market.  Send  resume,  salary  history 
and  letter  explaining  what  you’ve  done 
and  why  you’re  the  one  for  us  to:  Linda 
Searing,  Editor,  The  Prince  George’s 
Journal,  9410  Annapolis  Rd.,  Lanham, 
MD  20706.  EOE. 

EDITOR  &  PUBLISHER  for  July  1 


HELP  WANTED _ 

_ EDITORIAL _ 

COPY  DESK  CHIEF-Soundings,  the 
national  boating  tabloid  newspaper,  is 
seeking  a  manager  for  its  3-person  copy 
desk.  We  publish  8  editions  a  month,  at 
a  pace  similar  to  dailies.  But  the  organi¬ 
zation  is  more  human-scale  with  more 
opportunities  to  make  your  readership 
count  than  at  most  dailies.  Skills 
required  include  copy  editing,  page 
layout  and  headlining.  Boating  know¬ 
ledge  desired.  Work  in  beautiful  water¬ 
front  setting.  Send  resume  to  Editorial 
Director,  Soundings,  Essex,  CT  06426. 

COPY  EDITOR-  Full-time,  editing  news 
stories  and  writing  headlines;  some 
page  layout  and  working  in  composing 
room.  Opportunity  for  advancement. 
Minimum  five  years  newspaper  editing 
experience  required.  Night  and 
weekend  hours.  Send  resume,  layout 
and  headline  samples  to  Jon  Zaimes, 
News  Editor,  News-Journal  papers,  PC) 
Box  nil,  Wilmington.  DE  19899. 

COPY  EDITOR 

There  is  an  opening  on  our  copy  desk  for 
someone  with  excellent  language 
skills,  who  can  scrutinize  staff- 
produced  copy  and  oo  solid  page 
layout.  The  Tuesday-Saturday  position 
includes  three  production-day  pages 
daily,  plus  the  Sunday  Metro  and  Busi¬ 
ness  sections.  We’re  a  50,000  pm  daily 
in  northeast  Iowa.  Send  resume  and 
clips  to  Saul  Shapiro,  Editor,  Waterloo 
Courier,  PO  Box  540,  Waterloo,  lA 
50704.  Summer  J-School  grads  will 
be  considered. 

COPY  EDITORS  are  stars  at  the  News/ 
Sun-Sentinel  and  we  are  looking  for  the 
brightest  ones  around.  If  you  can  work 
wonders  with  words  and/or  have  a  flair 
for  layout,  please  contact  Jody  Rees, 
Executive  News  Editor,  101  N.  New 
River  Dr.  East,  Fort  Lauderdale,  FL 
33302. _ 

COPY  EDITOR 

A  21,00  circulation  daily  that  sets  high 
standards  for  writing,  editing  and 
design.  Good  training,  feed  back  and 
excellent  opportunity  for  advancement 
within  the  (jannett  organization.  Applic¬ 
ant  should  be  well  rounded,  well  read, 
energetic,  enthusiastic  and  eager  to 
learn  and  grow.  Send  resume  to  Sylvia 
Devore,  PO  Box  31,  Visalia,  CA  93279. 


To  answer  a  BOX  NUMBER 
when  responding  to  an 
advertisement,  be  sure  to 
address  it  to  the  correct 
number  listed  and  mail  it  to: 


Editor  &  Publisher 
11  West  19th  Street 
New  York,  NY  10011 


CREATIVE  JOURNALIST  wanted.  Must 
be  able  to  write  and  edit  at  a  high  level. 
Must  know  the  business;  but  also,  must 
have  creative  flair,  imagination,  and  eye 
for  dramatic  design,  enthusiasm  and 
the  ability  to  inspire  excellence  in 
others.  Must  be  able  to  handle  writers 
—  some  tremendously  skillfull,  some  of 
limited  ability,  all  tempermental— and 
get  a  high  level  of  cooperation  from  co 
workers.  You  need  humor,  a  sense  of 
the  offbeat,  but  also  strong  editing  and 
design  skills  and  a  willingness  to  work 
hard  in  sometimes  hectic  conditions. 
The  job:  producing  vibrant  feature 
section  for  a  7  day  newspaper.  The  pay: 
mid  $20’s.  Tell  us  in  a  cover  letter  why 
we  should  hire  you,  then  enclose  a 
resume  and  some  samples  of  wur  work. 
Zone  1.  Box  2175,  Editor  &  Publisher. 
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_ HELP  WANTED 

_ EDITORIAL _ 

CREATIVE  FEATURE  WRITER/LAYOUT 
EDITOR  with  an  eye  for  detail  and  keen 
appreciation  of  the  human  animal 
wanted.  Great  chance  for  talent  to  shine 
in  lively  features  sections  of  24,000 
circulation  state  capital  AM  daily. 
Contact  Managing  Editor,  Tammy  Brit- 
tingham,  Delaware  State  News,  Box 
737,  Dover,  DE  19903.  No  telephone 
calls  please. 

EASTERN  NC  WEEKLIES  seek  an 
enthusiastic,  energetic  reporter  to  grow 
with  us,  and  help  us  grow  better.  Must 
be  fluent  in  sports.  Photo  skills  helpful. 
$200-250/week  plus  benefits.  Mail 
resume  and  clips  to  Personnel  Depart¬ 
ment,  Nevrs  Leader,  Box  158,  Fremont, 
NC  27830. 

EDITOR  NEEDED  for  trade  magazine 
startup.  Business  writing  and  editing 
experience  preferred.  Salary  DOE, 
excellent  benefit,  beautiful  Connecticut 
location.  Call  Bob  Dixon  at  (203) 
453-2777. 

EDITOR/WRITER 

Established  Christian  college  is  looking 
for  an  energetic  and  creative  person. 
Responsible  for  bi-monthly  newsletters, 
presidential  reports,  story  editing,  news 
releases,  and  brochures  related  to 
schooling  and  special  events  on 
campus.  A  challenging  position  in  an 
outstanding  work  atmosphere.  Know¬ 
ledge  of  desktop  publishing,  layout  and 
photography  a  definite  plus!  Resume  to: 
Dean  of  Administration,  Elim  Bible 
Institute,  Lima,  NY  14485. 

ENERGETIC  REPORTER  sought  for 
national  independent  trade  newsletter 
in  automotive  field.  Hard  news,  analyti¬ 
cal  reporting  experience  required.  Must 
be  willing  to  relocate  to  Washington, 
D.C.  area.  Send  resume  and  four  clips 
to  David  Rohde,  United  Communica¬ 
tions  Group,  4550  Montgomery  Ave., 
Suite  700  N,  Bethesda,  MD  20814. 

Entry  level  reporter  who  wants  to  learn 
from  an  award  -winning  editor  at  an 
award-winning  twice  weekly-paid  news¬ 
paper.  Apply  Mike  Killbreath,  Tri- 
County  News,  PO  Box  F,  Fenton,  Ml 

EXECUTIVE  FEATURES  EDITOR 
"The  Dayton  Daily  News  and  Journal 
Herald”  is  seeking  candidates  with 
strong  editing  and  management  experi¬ 
ence  to  oversee  Lifestyle  and  Entertain¬ 
ment  operations  with  staff  of  about  30. 
People  skills,  content  judgment, 
responsiveness  to  breaking  news,  crea¬ 
tive  ideas,  solid  communication  skills 
are  a  must.  We  are  an  equal  opportunity 
employer.  Please  apply  to  Paula 
Grogan,  AM  E/Features,  45  S.  Ludlow 
St.,  Dayton,  OH  45402. _ 

EXECUTIVE  EDITOR-  Applications  now 
being  accepted  for  executive  editor  for 
The  Augusta  Chronicle,  the  South’s 
oldest  newspaper,  and  the  Augusta 
Herald,  its  afternoon  counterpart,  in 
one  of  the  fastest  growing  areas  of  Geor¬ 
gia.  Responsible  for  entire  news  opera¬ 
tion  and  staff.  Send  resume  to  Edward 
B.  Skinner,  General  Manager,  PO  Box 
1928,  Augusta,  GA  30913. _ 

EXECUTIVE  EDITOR  for  The  News, 
Southbridge,  Mass.,  a  paper  that  strives 
to  be  the  tMst  small  daily  in  the  country. 
With  a  circulation  of  7,000,  this  award 
winning,  6-day  newspaper  needs  an 
executive  editor  to  prepare  yearly 
budget,  hire  personnel,  run  the  news 
desk,  plan  coverage,  write  editorials 
and  manage  nine  full-time  staffers  and 
30  special  writers. 

Apply  in  writing  only  to:  Loren 
Ghiglione,  editor  and  publisher.  The 
News,  or  Sherri  Volpert,  human  resour¬ 
ces  manager,  Worcester  County  News¬ 
papers,  25  Elm  St.,  Southbridge,  Mass. 
01550. 


HELP  WANTED 

_ EDITORIAL _ 

COPY  EDITOR 

For  Zone  3,  75,000  daily.  Experienced 
layout/copy  editor  with  a  flair  for  design¬ 
ing  news  pages  that  feature  color  photos 
and  crisp,  informative  graphics.  Strong 
editing  and  headline  writing  skills  a 
must.  Growing  suburban  daily  offers 
superlative  benefits,  tell-it-like-it-is 
philosophy,  bright  modular  design  and 
packaging.  In  top  national  communica¬ 
tion  market.  Reply  Box  2194,  Editor  & 
Pubisher.  EOE. _ 

EXPANDING  NYC  weekly  newspaper 

?:roup  seeks  2  additional  reporters 
starting  salary  $230-$300/week)  & 
Associate  Editor,  (duality,  news  oriented 
products.  Send  cover  letter,  resume  and 
clips:  Ed  Weintrob,  Brooklyn  Paper 
Publications,  26  Court  St.,  Brooklyn, 
NY  11242. 

EXPERIENCED  BUSINESS  REPORTER 
with  layout  experience  needed  for 
corporate  communications  weekly. 
Must  be  independent  worker  and  self¬ 
starter.  Opportunity  to  get  out  of  the 
newsroom.  Send  resume  and  clips  to 
Don  Saint-Pierre,  Profit  Partners  Mark¬ 
eting,  395  South  St.,  Pittsfield,  MA 
01201. _ 

EXPERIENCED  REAL  ESTATE,  growth 
and  development  reporter  ne^ed  by 
coastal  Florida  publication.  Send  6  best 
enterprise  clips  and  resume  to  Box 
2169. 

EXPERIENCED  REPORTERS 
Escape  hot  summers  and  freezing 
winters.  We’re  a  23,000-circulation 
daily  on  California’s  central  coast  and 
we  need  reporters  with  at  least  3  years 
of  daily  newspaper  experience.  There  is 
opportunity  for  career  advancement  and 
the  pay  is  good  IF  you  are  a  top  quality 
writer.  Courts  and  city  hall  are  likely 
beats.  Only  reporters  with  superior  writ¬ 
ing  ability  should  apply.  Apply  promptly 
to  Box  2l85,  Editor  &  Publisher. 

EXPERIENCED  REPORTER  familiar 
with  business  coverage  needed  in  a  West 
Texas  city  with  a  future.  Write,  soon,  to: 
Editor,  Standard-Times,  PO  Box  5111, 
San  Angelo,  TX  76902. 

IMMEDIATE  OPENING.  Seek  aggres- 
sive  writer-Zeditor  knowledgeable  in 
business-labor  issues.  Supervise  staff. 
Part  of  progressive  news  management 
team  for  suburban  daily  in  competitive 
metro  jungle.  Top  pay,  fringes.  No 
beginners.  Interested?  Write  Box  2193, 
Editor  &  Publisher,  with  resume  and 
references. 

JOURNALIST/PUBLIC 
RELATIONS  WRITER: 

To  serve  as  publication’s  coordinator  in 
the  Michigan  Senate.  JournaMsm  back¬ 
ground  a  must.  Supervisory  and  politi¬ 
cal  experience  a  plus.  Send  resume  by 
July  31  to  Debra  Townsend,  Senate 
Republican  News  Office,  State  Capital, 
Lansing,  Ml  48909-7536. _ 

GOVERNMENT  JOBS  $16,040  - 
$59,230/yr.  Now  Hiring.  Call  (805) 
687-600(5.  Ext.  R-4261  for  current 
federal  list.  (Fee  required) 

GRAPHIC  ARTIST  sought  by  visually 
aware  mid-size  daily.  Skills  in  illustra¬ 
tion  and  informational  graphics  desired. 
Familiarity  with  Macintosh  a  plus.  Send 
resume,  samples  to  M.E.,  Jim  Willis, 
Birmingham  Post-Herald,  PO  Box 
2553,  Birmingham,  AL  35202. 

GRAPHICS/DESIGN  EDITOR 
to  oversee  graphic  and  page  design  at 
statewide,  50,000  plus  daily  AM  news¬ 
paper  in  Northern  New  England.  Famil¬ 
iarity  with  Apple  computer  graphics  a 
must.  Person  would  play  major  role  in 
on  going  redesign  of  paper,  use  of 
photography,  and  day-to-day  story 
presentation  in  all  sections.  Illustration 
ability  helpful  but  not  essential.  Box 
2182,  Editor  &  Publisher. 
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_ HELP  WANTED _ 

_ EDITORIAL _ 

FEATURES  WRITER  wanted  for  Sunday 
edition.  Applicant  should  be  strong  in 
feature  writing  and  know  how  to  turn  a 
hrase.  Send  resume  and  5  clips  to 
om  Marquardt,  Managing  Editor,  The 
Capital,  2000  Capital  Dr.,  Annapolis, 
MD  21401.  No  phone  calls  please. 

MAJOR  SOUTH  CAROLINA  award- 
winning  semi-weekly  9,000  circulation 
newspaper  needs  entry-level  reporter  to 
do  high  school  and  community  recrea¬ 
tional  sports  along  with  general  assign¬ 
ments.  Must  be  productive  and  a  self¬ 
starter.  Send  complete  details  and 
resume.  Box  2173,  Editor  &  Publisher. 

MAJOR  SYNDICATE  is  looking  for  a 
sports  comic  panel  by  a  top  pro.  Humor 
and  art  must  be  outstanding.  Send 
samples  to  Box  2156,  Editor  & 
Publisher  or  call  (203)  661-4990  and 
ask  for  Sheryl  Sensale. 

MANAGING  EDITOR 
San  Diego  based  monthly  arts  anc 
entertainment  100  page  journal  ha; 
immediate  opening.  Send  resume  witt 
salary  requirements  to  Publisher,  PC 
Box  2506,  La  Jolla,  CA  92038 

MANAGING  EDITOR  who  can  maximizf 
potential  of  existing  news  staff 
Successful  applicant  should  hav( 
highly-developed  people  skills  with 
track  record  of  helping  people  grow, 
sound  news  judgment,  diplomacy,  orga¬ 
nizational  ability  which  leads  tc 
complete  coverage  of  our  market,  and 
the  ability  to  achieve  a  high  profile  in  a 
community  which  respects  its  daily 
newspaper.  Zone  3.  Send  resume  tc 
Box  2171,  Editor  &  Publisher. 

MANAGING  EDITOR 
Experienced,  creative.  Managing  Editor 
wanted  with  a  thorough  knowledge  of 
football  and  basketball  to  coordinate 
editorial,  art  and  production  for  a  week¬ 
ly  sports  newspaper.  Growth  opportuni¬ 
ty  for  the  right  individual.  Send  resume 
and  letter  to  Mr.  Reicher,  Sportsform, 
18  Industrial  Park  Drive,  Port  Washing¬ 
ton,  NY  11050. 

MANAGING  EDITOR 
Experienced  ag  editor  sought  to  guide 
seasoned  staff  of  Wisconsin’s  largest 
farm  newspaper.  Required 
qualifications:  Issue  awareness,  crea¬ 
tivity,  flawless  copy  editing,  gift  for 
headlines  and  eye  for  photo 
composition-as  well  as  common  sense, 
farm  background,  drive  and  minimum 
of  5  years  writing  experience.  If  central 
Wisconsin  puts  you  off,  don’t  apply. 
Send  resume,  writing,  editing  and 
photo  clips  to:  Editor,  Agri-View,  Box 
730,  Marshfield,  Wl  54449. _ 

MANAGING  EDITOR 
Award-winning  AM  in  Southside  Virgi¬ 
nia  needs  ar  experienced  journalist 
to  lead  its  16-member  staff.  29,000 
circulation.  139  years  of  publication. 
Independent.  Experience  in  news  edit¬ 
ing  and  layout  required;  reporting 
experience  preferred.  Salary  negotia¬ 
ble.  Excellent  benefits.  Send  resume, 
work  samples  and  references  to  Bonnie 
Ross  Cooper,  The  Register  Publishing 
Company,  PO  Box  331,  Danville  VA 
24543,  or  call  (804)  793-2311. 

NATIONAL  STOCK  MARKET  MAGA- 
ZINE  is  looking  to  hire  full  time  editors 
and  reporters.  Freelance  material  from 
all  states  and  all  industries  also  needed. 
Competitive  salary  for  full  time  staffers 
and  part  time  contributors.  Also  needed 
take  charge  COPY/PRODUCTION 
editor.  New  York  City  location.  Please 
send  letter  of  introduction,  clips  and 
salary  requirements  to  Box  2135, 
Editor  &  Publisher. 

NEWSLETTER  seeks  edior  to  work  at 
home.  Part-time.  San  Francisco  Bay 
Area  resident  only.  Publisher,  Box 
4044,  Mountain  View,  CA  94040. 
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_ EDITORIAL _ 

IF  YOU  have  the  talent  and  desire  to  be 
the  best,  we  have  the  opportunity  you 
need.  Community  paper  in  booming 
mid-south  market  seeks  dynamic, 
skilled,  professional  editor.  Come  grow 
with  us!  Call  Paul  Lindsey  (615) 
794-2555. 

NEWS  REPORTER  -  Community  news¬ 
paper,  winner  of  66  national  awards, 
seeks  aggressive,  energetic  reporter  to 
cover  city  hall,  general  news  assign¬ 
ments  and  write  features.  Well  organ¬ 
ized,  self-initiator,  creative,  accurate 
and  hungry  for  bylines.  Great  opportuni¬ 
ty  to  build  well-rounded  experience  and 
make  a  difference  in  our  news  depart¬ 
ment.  Experience  helpful,  but  will 
consider  recent  J  grad  with  good  skills. 
Progressive  environment,  competitive 
pay  and  good  benefits.  Send  clips, 
feature  samples  and  resume  to:  Ellen 
Messenger,  NEWSLIFE,  Box  10,000, 
Marion,  OH  43302.  Or  call  (614) 
387-9343  for  more  information. 

NIGHT  CITY  EDITOR 
To  help  direct  local  coverage  at  small 
Knight-Ridder  newspaper.  Apply  to 
Managing  Editor,  The  News,  33  South¬ 
east  3rd  St,  Boca  Raton,  FL  33432. 

PHOTO  DIRECTOR 

The  Courier  News  is  looking  for  a  person 
to  run  its  photo  department  as  the 
newspaper  expands  from  6  to  7-day 
publication.  Supervisory  experience 
and  familiarity  with  color  work  are 
essential.  We  are  looking  for  someone 
with  a  track  record  for  photo  excellence 
who  will  do  some  shooting,  be  a  creative 
planner  of  photo  coverage  and  work 
aggressively  on  quality  control.  This  is  a 
Gannett  newspaper  of  53,000  circula¬ 
tion  located  1  hour  from  New  York  City. 
Send  a  resume,  samples  of  your  best 
work  and  4  days  of  your  newspaper  from 
last  week  to  Charles  Nutt,  Executive 
Editor,  The  Courier  News,  PO  Box 
6600,  Bridgewater,  NJ  08807. 

REPORTER  AND  Copy  Editor  sought  by 
small  daily  near  NYC.  Both  jobs  entry 
level.  Jobs  start  in  September,  inter¬ 
viewing  now.  Box  2177,  Editor  & 
Publisher. _ 

REPORTER-  Imaginative  aggressive 
reporter  sought  by  award-winning 
65,000  circulation  daily  in  the  NY-NJ 
metro  area.  We’re  looking  for  a  track 
record  of  exceptional  writing  and  enter¬ 
prising  reporting.  Send  a  resume,  large 
selection  of  clips  and  salary  history  to 
Box  2172,  Editor  &  Publisher. 

REPORTER  WANTED  for  fast  growing 
sports  business  newspaper.  Sports  writ¬ 
ing  and/or  business  writing  experience  a 
must.  Competitive  salary  and  benefits. 
Send  resume  to  Betsy  Niesyn,  Sports 
Marketing  News,  1460  Post  Rd.  East, 
Westport,  CT  06880. 

REPORTER  AND  COPY  EDITOR 
Growing  community  daily  in  central 
Florida  has  immediate  openings  for 
reporter  and  copy  editor.  Send  5  clips 
and  resume  to  the  Editor,  Citrus  County 
Chronicle,  PO  Box  1899,  Inverness,  FL 
32651. _ 

REPORTER/EDITOR 

LIFESTYLE  EDITOR 
The  Sentinel,  an  award-winning 
13,500  PM  central  Pennsylvania  daily, 
has  an  immediate  opening  for  a 
reporter/assistant  news  editor.  Must 
have  at  least  2  years  reporting  experi¬ 
ence  plus  layout  and  wire  editing  skills. 
Business  beat  primary  focus,  in  addi¬ 
tion  to  back-up  duties  on  news  desk. 
Also,  we  will  soon  have  an  opening  for  a 
lifestyle  editor,  whose  duties  include 
responsibility  for  content  and  layout  of 
daily  pages  with  everything  from 
weddings  to  club  news.  Send  letter, 
resume  and  clips  to  Brad  Siddons, 
Managing  Editor,  The  Sentinel,  PO  Box 
588,  Lewistown,  PA  17044. 


HELP  WANTED 


EDITORIAL 


REPORTERS  WANTED.  Must  be  hard 
worker,  good  with  words,  good  with 
people.  Opening  for  beat  and  general 
assignment  on  35,000  AM  and  12,000 
PM  in  Lewiston,  Maine.  Good  quality  of 
life,  near  lakes,  mountains,  forests  and 
the  sea.  Aggressive,  modern,  award 
winning  papers.  Pay  in  mid  to  high 
teens.  Resume  and  clips  (no  calls 
please)  tO:  Tom  Kelch,  Lewiston  Sun 
Journal,  104  Park  St.,  Lewiston,  ME 

04240. _ 

REPORTERS  WANTED  by  lively  state 
capital  AM  daily  searching  for  energe¬ 
tic,  independent  journalists  who  live  to 
write  insider  stories,  breaking  news  and 
captivating  features.  Ideal  job  for  repor¬ 
ter  who  has  starred  at  small  daily  or 
large  quality  weekly.  Beats  now  open  on 
city  and  features  desks.  Contact  Manag¬ 
ing  Editor,  Tammy  Brittingham,  Dela¬ 
ware  State  News,  PO  Box  737,  Dover, 
DE  19903.  No  telephone  calls  please. 

SKILLED  COPY  EDITOR  who  works  well 
with  words  and  people  is  sought  by  a 
lively,  intensely  local  member  of  the 
Gannett  Westchester  Rockland  group, 
just  45  minutes  from  Broadway.  Will 
assist  the  day  and  night  city  editors, 
shaping  copy  and  coaching  writers  and 
run  the  city  desk  as  needed.  This 
50,000-circulation,  seven-day  news¬ 
paper  is  putting  new  emphasis  on  bright 
writing,  crisp  editing  and  clean  design. 
Send  resume  to  Paul  Janensch,  Senior 
Managing  Editor,  The  Journal-News, 
200  N.  Route  303,  West  Nyack,  NY 
10994. 


SOUTH  FLORIDA  weekly  newspaper 
group  has  immediate  opening  for  entry 
level  reporter  who  wants  to  go  up.  Photo 
skills  a  must.  Send  resume,  clips  to 
Sonny  Stalls,  Clewsiton  News,  P(j  Box 
1236,  Clewiston,  FL  33440. 


SPORTS  REPORTER  for  award  winning 
broad  sheet  weekly  in  beach  resort  area. 
Ideal  entry  level  position  for  bright 
energetic  self  starter.  The  Sports 
section  won  second  place  best  in  the 
state  in  its  class  last  year  and  it  will  be 
yours  to  run  from  top  to  bottom.  Photo 
skills  a  must.  Car  necessary.  Immediate 
opening.  Send  resume  to  Editor,  The 
Hampton  Chronicle-News,  Box  1071, 
West  Hampton  Beach,  NY  11978. 

SPORTS  REPORTER-  Small  suburban 
Philadelphia  daily  seeks  reporter  to 
cover  high  school  sports.  Good  training 

f round  in  sports  minded  community, 
end  resume  to  the  Evening  Phoenix, 
225  Bridge  St.,  Phoenixville,  PA 
19460.  No  phone  calls. 

SPORTS  REPORTER 
Applicant  should  show  strong  writing 
skills,  seasoned  approach  to  sports 
news.  Send  resume  and  clips  to  Paul 
Neely,  Managing  Editor,  Chattanooga 
Times,  PO  Box  951,  Chattanooga,  TN 
37401. 


SPORTS  WRITER/PHOTOGRAPHER 
6,000  circulation  award-winning  twice 
weekly  looking  for  good  shooter  writer  to 
handle  sports  writing  general  photogra¬ 
phy.  Newspaper  very  photo  oriented. 
Write  Chuck  Zehnder,  Sun  Advocate, 
PO  Box  870,  Price  UT  84501,  with 
resume  and  clips.  Opening  available 

immediately. _ 

THE  OWENSBORO  MESSENGER- 
INQUIRER,  a  33,000  AM  daily,  is  look¬ 
ing  for  an  energetic  person  to  fill  a  full¬ 
time  sports  job.  Our  sports  section  has 
been  an  APSE  finalist  each  of  the  last 
two  years  and  needs  someone  to  help 
maintain — or  improve — on  those  stan¬ 
dards.  Writing  includes  preps,  features 
and  some  college.  The  job  also  includes 
some  desk  and  layout  work.  Interested 
applicants  must  be  willing  to  work  as 
part  of  a  winning  team.  Send  resume 
and  writing  samples  to:  Gene  Abell, 
Sports  Editor,  Messenger-Inquirer,  PO 
Box  1480,  Owensboro,  KY  42302. 


HELP  WANTED 


EDITORIAL 


SUNSHINE  MAGAZINE,  Sunday  maga¬ 
zine  of  the  News/Sun-Sentinel  is  seek¬ 
ing  a  first  class  associate  editor  with  an 
eye  for  detail,  an  endless  supply  of 
ideas  and  a  thorough  knowledge  of 
magazine  production.  Applicants  must 
have  considerable  experience  in  work¬ 
ing  with  staff  writers  and  freelancers,  in 
copy  editing,  rewriting,  proof-reading, 
headline  writing  and  caption  writing. 
Send  resume  and  clips  to  John  Parkyn, 
Editor,  Sunshine  Magazine,  101  N. 
New  River  Dr.  East,  Fort  Lauderdale,  FL 
33302.  No  phone  calls  please. 

THE  TULSA  TRIBUNE  a  72,000  PM 
daily,  has  openings  for  an 
entertainment/feature  writer  and  a 
graphic  artist  strong  in  drafting  and 
mechanical  drawing.  Send  resumes, 
work  sarnples  to:  Tim  Morris,  Features 
Editor,  The  Tulsa  Tribune,  PO  Box 
1770,  Tulsa,  OK  74102.  No  calls 
please. 

The  Fort  Lauderdale  News/Sun  Sentinel 
is  looking  for  a  copy  editor  for  its  univer¬ 
sal  features  desk.  Applicants  should 
have  a  minimum  of  2  years  experience 
as  a  copy  editor  and  some  background 
in  layout.  Interested  applicants  should 
send  resume  and  appropriate  material 
to  Valerie  Nagler,  Features  Desk  Editor, 
News/Sun  Sentinel  Co.,  PO  Box  14430, 
Fort  Lauderdale,  FL  33302. 


WASHINGTON,  DC  Six  challenging 
reporting  assignments  covering  state 
specific  news  in  the  capital.  Send  best 
clips  and  resume  to  Managing  Editor, 
States  News  Service,  1333  F.  St.,  NW., 
Washington,  DC  20004.  EOE. 

WE  CAN  HELP  YOU  SECURE  the  jour¬ 
nalism  position  you  want.  Free  Market¬ 
ing  Report.  Write:  Northwest  Marketing, 
Box  3658-J,  Lacey,  WA  98503. 


WRITERS-NATIONAL  magazine  seeks 
submission  of  articles  related  topics. 
Guidelines  available.  Editor,  source 
publishing,  419  N.  Larchmont  Blvd., 
Los  Angeles,  CA  90004. 

WRITERS-NATIONAL  magazine  seeks 
submission  of  articles  related  topics. 
Guidelines  available.  Editor,  source 
publishing,  419  N.  Larchmont  Blvd., 
Los  Angeles,  CA  90004. 


_ MARKETING _ 

SALES/MARKETING  MANAGER 
Continued  growth  has  produced  an 
opening  in  sales  at  Creative  Data 
Systems-the  newspaper  software 
professionals  with  the  largest  customer 
base  of  installed  business  systems  in 
the  newspaper  industry. 

As  an  IBM  VAR,  CDS  markets  its  soft¬ 
ware  applications  on  System/36  and 
System/38  hardware  to  newspapers 
internationally.  The  opening  is  based  in 
the  company’s  Kansas  City  headquar¬ 
ters  with  40%  travel  anticipated. 
Providing  excellent  products  and 
services  starts  with  an  unyielding  orien¬ 
tation  toward  truly  understanding 
customer  needs.  Candidates  with  prior 
newspaper  and/or  computer  sales 
consultant  experience  have  the  highest 
likelihood  of  success. 

We  offer  salary,  incentives,  and  a  career 
path  commensurate  with  your  experi¬ 
ence  and  performance.  Please  send 
your  resume  with  qualifications  and 
requirements  to: 

VP  of  Marketing 

Creative  Data  Systems 

9300  W.  noth  Street,  Suite  150 

Overland  Park,  KS  66210 


_ MAILROOM _ 

ASSISTANT 

PRODUCTION  FOREMAN 
Minimum  4  years  experience  with 
Harris  insert  machines.  Send  resume  to 
Tampa  Tribune,  PO  Box  191,  Tampa, 
FL  33601.  Attn:  Daniel  Garren. 


EDITOR  &  PUBLISHER  for  July  18,  1987 


HELP  WANTED 


MAILROOM 


CREW  CHIEF 
SOUTH  FLORIDA 

The  Miami  Herald  has  immediate  open¬ 
ings  for  experienced  supervisors.  Must 
be  experienced  on  Harris  inserters  and 
saddlebinders.  Rotating  shift.  Excellent 
salary  and  benefits  including  relocating 
assistance,  Send  resume  to  Employ¬ 
ment  Manager,  The  Miami  Herald,  1 
Herald  Plaza,  Miami,  FL  33132-1693. 
EOE. 


MAILROOM  SUPERINTENDENT,  Zone 
6,  large  metropolitan  daily.  Proven 
management  skills  and  thorough  know¬ 
ledge  of  mailroom  and  inserting  proce¬ 
dures.  Opportunity  for  expanded 
responsibility.  Knowledge  of  press  and 
pre-press  operations  desirable.  Good 
salary  and  benefits.  Send  resume  and 
salary  history  to  Box  2186,  Editor  & 
Publisher. 


_ PRODUCTION _ 

PRE-PRESS  MANAGER 
The  Bismarck  Tribune,  which  recently 
converted  from  afternoon  to  morning 
publication,  is  planning  to  merge  its 
advertising  and  news  production 
departments  under  a  single  pre-press 
manager.  We’re  looking  for  an  exper¬ 
ienced,  working  manager  with  the  skills 
to  plan  and  organize  for  greater  produc¬ 
tivity  and  service.  If  interested  please 
send  resume  with  cover  letter  to  Human 
Resources  Coordinator,  The  Bismarck 
Tribune,  PO  Box  1498,  Bismarck,  ND 
58502. 


PRESS/CAMERA  SUPERVISOR-we 
have  a  fine  air  dry  web  offset  plant  that 
produces  commercial  printing.  Fast 
growth  has  created  control  problems. 
We  need  a  person  with  total  knowledge 
of  a  working  commercial  plant,  can  run 
the  equipment  when  necessary,  is 
demanding  on  a  clean  environment,  can 
work  with  people  in  a  team  manner,  a 
stickler  for  preventive  maintenance, 
can  train  and  delegate,  and  can  do  all  of 
this  with  a  high  morale  factor.  Will 
answer  to  GM  and  production  manager. 
Salary  determined  by  experience. 
Bonuses  and  fine  fringe  benefits.  If  you 
are  standing  still,  want  a  challenge, 
want  to  grow  with  us,  work  best  under 
pressure,  send  resume,  references,  etc. 
to  Box  2183,  Editor  &  Publisher. 


PRESSPERSON 

The  Fresno  Bee,  central  California’s 
leading  newspaper  with  a  circulation  of 
140,000  daily  and  165,000  Sunday, 
has  an  immediate  opening  for  a  Jour¬ 
neyman  Pressperson  with  a  minimum  of 
5  years  newspaper  press  experience  to 
operate  Hoe  Colormatic  presses.  Look¬ 
ing  for  a  person  with  letterpress,  offset 
and  Flexo  training  (double  wide  press¬ 
es).  Will  be  required  to  operate  all 
phases  of  press  equipment  and  perform 
all  necessary  color-related  duties.  Must 
possess  mechanical  skills  and  the  abili¬ 
ty  to  react  quickly  under  deadline  pres¬ 
sure.  Shift  to  include  5  nights  (35 
hours)  per  week.  Staring  salary 
$601.70  per  week;  excellent  benefits 
package.  Qualified  candidates  should 
send  resume  to: 

Personnel  Department 
The  Fresno  Bee 

1626  E.  St.  Fresno,  CA  93786 
Equal  Opportunity  Employer 


_ SALES _ 

THE  NATION’S  LARGEST  newspaper 
supply  company  is  looking  for  a  sales 
representative  to  manage  its  north 
central  territory  (ND,  SD,  MN  and  Wl). 
Experience  in  all  aspects  of  newspaper 
production  and/or  sales  to  newspapers  a 
must.  This  is  an  opportunity  to  earn 
above  average  income  and  qualify  for 
solid  career  advancement.  Please  send 
your  resume  in  confidence  to  Box 
2191,  Editor  &  Publisher. 


HELP  WANTED 


PHOTOGRAPHY 


PHOTOGRAPHER 

18,000  daily  seeks  photographer  for 
expanding  photography  department. 
Excellent  picture  use  and  freedom  to 
experiment.  Letter,  resume  and 
samples  of  work  to  Larry  Crowe,  Chief 
Photographer,  Valley  News,  Box  877, 
White  River  Junction,  VT  05001. 


_ PROMOTION _ 

PROMOTION  MANAGER-We  are  look¬ 
ing  for  a  creative  professional  with  copy- 
writing  skills  and  experience  in  produc¬ 
ing  magazine  ads,  direct  mail  pieces 
and  presentations  that  sell  advertising 
space  and  subscriptions  for  a  leading 
New  York  weekly  trade  magazine.  Send 
complete  resume  tO:  Box  2088,  Editor 
&  Publisher. 


PROMOTION  MANAGER  (Zone  5) 
Midwest  publisher  seeks  creative  prom¬ 
otions  specialist  sales,  retail  or  advertis¬ 
ing  background  necessary.  Must  deve¬ 
lop  and  implement  monthly  sales 
projects  for  11  publications.  Limited 
travel.  Respond  to  Nancy  Kortuem,  Box 
280,  Blue  Earth,  MN  56013. 


_ CAMERA _ 

CAMERA  DEPARTMENT  MANAGER 
wanted  for  Zone  6  AM  daily.  Color  scan¬ 
ner  and  stripping  knowledge  a  must. 
Outstanding  compensation  package 
and  a  great  place  to  live.  Send  resume 
to  Box  2180,  Editor  &  Publisher. 


_ PRINTING _ 

PRODUCTION  MANAGER 
For  a  major  graphics  company  in  Seattle 
area.  Desire  customer  driven,  people 
oriented  and  deadline  conscience  indi¬ 
viduals  to  manage  35  employees,  all 
shifts.  Total  operating  knowledge  of 
state-of-art  typesetting,  paste-up, 
camera  equipment,  4  color,  stripping 
required.  Tremendous  growth  opportun¬ 
ity  for  right  individual.  Send  complete 
resume  to:  Box  2188,  Editor  & 
Publisher. 


WORCESTER  COUNTY  NEWSPAPERS 
Department  Supervisor 
Camera/Prep.  Department 
The  installation  of  our  new  Solna  Webb 
Press  will  expand  our  process  and  spot 
color  capabilities.  We  need  a  Camera/ 
Prep.  Supervisor  to  oversee  all  facets  of 
pre-press  production,  including  setting 
up  a  first-rate  color  prep  department.  If 
you  possess  the  technical  skills,  the 
experience,  and  the  managerial  exper¬ 
tise  and  the  pre-press  areas,  plus  you 
have  a  personal  desire  for  advance¬ 
ment,  we  would  like  to  talk  with  you. 
Please  send  your  resume  to  the  Human 
Resources  Department,  Worcester 
County  Newspapers,  25  Elm  St.,  South- 
bridge,  MA  01 550.  We  offer  a  very  good 
compensation  package,  including 
excellent  medical  and  other  benefits. 

Equal  Opportunity  Employer 


POSITIONS 


WANTED 


ADMINISTRATIVE 

WEEKLY  PUBLISHER/AD  DIRECTOR. 
15  years  of  broad  exposure  in  all 
aspects  of  newspaper  publishing.  Heavy 
sales/marketing  orientation.  Proven 
sales  builder  and  effective  cost  cutter  in 
highly  competitive  markets.  Zones  1,  2, 
3.  Box  2164,  Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  July  18,  1987 


POSITIONS  WANTED 

POSITIONS  WANTED 

CIRCULATION 

EDITORIAL 

AMBITIOUS  CIRCULATION  profession¬ 
al  with  10  yr.  proven  track  record  seek¬ 
ing  new  challenges.  Wide  range  of 
experience  at  various  size  newspapers 
including  competitive  market.  Call  Jim 
Waller,  (404)  569-9471. 

METRO  SPORTS  COLUMNIST  OF  17 
years’  standing  who  switched  to  become 
executive  in  major  league  pro  sports  is 
ready  and  eager  to  return  to  Journalism 
bringing  unique  combination  of  bright 
writing,  inside  knowledge  of  sports 
business  and  knack  of  handling  pres¬ 
sure  situations.  Clips,  top-drawer  refer¬ 
ences  available.  Box  2148,  Editor  & 
Publisher. 

ARE  YOU  looking  for  someone  special 
to  run  or  join  your  circulation  team?  1 
have  8  years  experience  working  for  one 
of  nations  10  largest  newspapers 
located  in  New  York.  I’m  young  aggres¬ 
sive  and  can  make  things  happen.  I’m 
tired  of  waiting  and  want  to  make  a 
career  change  and  expand  my  know¬ 
ledge.  1  would  consider  a  relocation. 
Call  or  write:  J.R. 

PO  Box  300 

Islip,  NY  11751 
(516)  277-8712. 

REPORTER  with  weekly  and  twice- 
weekly  experience  seeks  position  as 
education  reporter  or  small  to  medium¬ 
sized  quali^  daily  with  non-smoking 
newsroom.  Talent^  writer,  hard  work¬ 
er.  Box  2170,  Editor  &  Publisher. 

REPORTER/PHOTOGRAPHER:  M.S. 
Journalism;  2  years  weekly  news  editor; 
Photo  and  writing  awards.  Looking  for 
general  assignment  spot  on  mid-size 
daily.  Steven  Snyder,  211  W.  Illinois 
St.,  Apt.  1,  Urbana,  IL  61801.  (217) 
344-2187. 

CIRCULATION  MANAGER,  available, 
25  years  experience  with  North  Dakota 
daily.  Gene  S.  Springer,  Box  651, 
Williston,  ND  58802-0651.  Phone 
(701)  572-3119.  Ready  to  relocate. 

DEPARTMENTAL  TAKE  charge  type 
director  savvy  on  small  to  medium  7  day 
issue  M  and  E  available  now  zones 
1,2, 3, 4.  Will  administer  budget, 
revenue  projections.  ABC,  CIS,  TM(i 
and  create  own  promo  efforts  to  fit 
needs.  Box  2176,  Editor  &  Publisher. 

SKILLED  BUT  underemployed  young 
journalist  seeks  position  with  newspap- 
er,  magazine  or  corporate 
communications/PR  firm  in  Zone  1,  2, 

5  or  9.  Nine  years’  newspaper  experi¬ 
ence,  includes  editing,  page  makeup. 
Combine  broad  knowledge  with  excep¬ 
tional  writing  ability.  Familiar  with 
cameras,  VDTs.  Conscientious,  neat 
appearance,  non-smoker.  Resume  clips 
available.  Terrance  Przybylski,  3011 
West  87th  St.,  Apt.  5,  Evergreen  Park, 
IL  60642.  (312)  636-7133. 

SELF-MOTIVATED  Circulator  seeks  new 
position  with  daily  or  weekly.  8  years 
management  experience.  Strong  in 
sales,  recruitment  and  collections. 
(References)  Reply  to  Box  2190,  Editor 
&  Publisher. 

SPORTS  VET  seeks  move  to  mid-major 
metro  or  suburban  as  No.l  ,  No.2  or 
beat  assignment.  Excellent  leader, 
organizer,  reporter,  editor,  administra¬ 
tor.  Computer  and  people  oriented.  Call 
Chuck  (914)  428-6111. 

SPECIALTY  SALES  -  high  achiever  well 
seasoned,  diverse  background  seeks 
challenge.  PO  Box  4233,  Orange,  CA 
92613. 

EDITORIAL 

VETERAN  SPORTS 

Writer/reporter,  experienced  on  all 
beats  ~  football,  basketball,  baseball, 
hockey,  horses  (picks  &  coverage), 
everything  from  bocce  to  curling  to 
equestrian,  seeks  relocation.  Person¬ 
able,  computer  oriented,  energetic.  Call 
Chuck  (914)  428-6111. 

ACCOMPLISHED  WRITER/Editor  seeks 
editorial-writing  position,  preferably  in 
Southeast.  If  your  page  Is  ponderous, 
call  (704)  586-8630  or  452-0661. 

ATT  CENTRAL  OHIO:  Experienced, 
hard-working,  versatile  sports  writer/ 
editor  seeks  position  in  area.  Can  do  all 
from  lay-out  to  lively  columns  to  detail¬ 
ed  local  and  professional  league  cover¬ 
age.  Call  (201)  299-0489. 

AWARD-WINNING  newsman  seeks 
position  beyond  entry  level;  strong  on 
desk.  Weekly  publishing,  daily  experi¬ 
ence.  Herb  Swett,  Box  683,  Smith 
River,  CA  85567.  (707)  487-1575. 

CENTRAL  AMERICA/MEXICO 
CORRESPONDENT.  Fast,  accurate. 
Spanish-speaking  daily  metro  reporter 
going  south,  accepting  assignments. 
Box  2195,  Editor  &  Publisher. 

WANT  GOOD  WORK?  Then  bring  this 
responsible,  hard-working  writer  back 
on  newspaper  beat  as  your  copy  editor 
or  reporter!  J-Grad:  resume,  samples 
available.  Can  relocate  anywhere  Zones 
5,  6,  9.  Richard  F.  Johnson,  2019  Park 
Hill  Way,  Fort  Worth,  TX  76110,  (817) 
926-7830,  evenings. 

WHEELCHAIR-USER-has  covered 
youth  and  local  sports  for  small  week¬ 
lies  for  11  years-looking  for  position  on 
small  to  medium  sized  daily-will-  write 
on  any  topic  as  needed-will  consider 
any  zone-Contact  Mike  (516) 
669-6116. 

E&P  Employment  Zone  Chart 


43 


SHOP  TALK  AT  THIRTY - 

Newspaper  nepotism  rules:  No  spouses  need  apply 


By  Lawrence  Muhammad 

Business  writer  Jodi  Schneider 
went  with  her  husband  Phil  Bulman  to 
Denver  when  he  landed  a  job  at  the 
Post.  Schneider  couldn’t  get  a  job  at 
the  Denver  Post  because  its  nepotism 
rule  forbade  hiring  employees’  wives. 
When  she  applied  at  the  Rocky  Moun¬ 
tain  News,  the  Post’s  competitor,  the 
story  was  the  same. 

“They  really  liked  my  clips,  but 
didn’t  want  to  hire  the  spouse  of 
somebody  who  worked  at  the  Post,” 
Schneider  said. 

Now  business  editor  at  the  Boulder 
Daily  Camera,  Schneider  is  an  exam¬ 
ple  of  many  journalists  in  dual-career 
marriages  whose  efforts  to  work  at 
the  same  newspaper,  or  in  the  same 
newspaper  market,  are  hampered  by 
press  nepotism  rules. 

“It’s  the  biggest  problem  facing 
people  who  are  married  and  both 
work  in  journalism,”  she  observed. 

Pat  Renfroe,  manager  of  personnel 
relations  for  the  American  Newspa¬ 
per  Publishers  Association  human 
resources  department,  said  there  are 
no  firm  data  but  estimated  that  about 
half  the  country’s  daily  newspapers 
have  some  policy,  formal  or  informal, 
on  nepotism. 

A  few  phone  calls  found  that 
neither  the  Wall  Street  Journal,  the 
Providence  Journal  nor  the  Chicago 

(Lawrence  Muhammad  graduates 
from  the  masters  program  at  North¬ 
western  University’s  Mediil  School  of 
Journalism  this  fall.) 


Get  your  copy  of 

AdNews 

-  Australia's  big  marketing,  advertising  and 
media  magazine. 

Each  fortnight  you'll  benefit  from  Ad  News’  in¬ 
cisive  reporfing  on  Ausfralasian  evenfs,  oppor- 
funities  and  trends  which  could  help  or  affect  your 
business. 
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Sun-Times  have  such  policies,  but  the 
Philadelphia  Inquirer  and  Daily 
News,  Chicago  Tribune  and  Tampa 
Tribune  do. 

“Some  newspapers  have  anti¬ 
nepotism  rules  but  are  family-run,” 
she  said.  “Everybody’s  covered  but 
the  owners,  and  their  relatives  are  all 
over  the  place.” 


“It’s  the  biggest  problem 
facing  people  who  are 
married  and  both  work 
in  journalism  ” 


Since  the  1950s,  nepotism  policies 
have  existed  in  corporate 
organizations  —  which,  much  as  we 
like  to  forget,  include  newspapers  — 
to  keep  incompetent  male  relatives 
of  male  employees  from  getting  hired. 

Such  rules  were  applied  routinely 
against  women  entering  the  work 
force  in  great  numbers  during  the  ’60s 
and  ’70s,  but  the  question  arose 
whether  wives  were  denied  jobs 
because  their  husbands  were  hired  at 
a  company  first. 

This  made  applying  nepotism  rules 
a  great  deal  more  tricky,  and  no¬ 
spouse  policies  became  an  issue  of 
particular  concern,  often  a  focus,  of 
the  women’s  movement  for  equality. 
Although  there  are  still  no  laws  gov¬ 
erning  nepotism  rules,  24  states  have 
added  marital  status  as  a  protected 
area  under  fair  employment  guide¬ 
lines. 

A  recent  survey  of  252  members  of 
the  American  Society  for  Personnel 
Administration  found  that,  during  the 
past  10  years,  hundreds  of  companies 
have  relaxed  their  nepotism  rules  as 
they  apply  to  husbands  and  wives. 

The  survey  also  confirmed  a  wide¬ 
spread  ambivalence  toward  spousal 
nepotism.  While  about  80%  of  the 
rules  include  spouses,  about  47% 
exclude  those  who  marry  on  the  job, 
but  to  announce  the  demise  of  the 
nepotism/no-spouse  policy  would  be 
premature,  especially  as  it  functions 
in  the  newspaper  business. 

For  dual-career  couples  in  journal¬ 
ism,  such  hiring  rules  become  more 
troublesome  as  more  papers  fold  or 
come  under  dual-ownership  and  the 
number  of  competitive  markets 
declines. 

On  the  other  hand,  nepotism  rules 


are  often  applied  most  stringently  in 
markets  where  newspaper  competi¬ 
tion  is  toughest.  Perhaps  nowhere 
else  are  spouses  denied  work  because 
they  are  caught  in  the  crossfire  of 
company  rivalries. 

“1  ran  into  it  early  in  my  career,” 
said  Marcia  Pounds,  a  business  writer 
at  the  Ft.  Lauderdale  News  whose 
husband  is  a  bureau  chief  for  the  Palm 
Beach  Post. 

“He  worked  at  some  small  subur¬ 
ban  paper  then  —  1  can’t  remember 
which  —  and  I  interviewed  locally 
right  after  I  got  out  of  school.  They 
told  me  that,  since  my  husband 
worked  there,  they  couldn’t  hire  me 
because  of  secrets  leaking  out  and 
that  sort  of  thing.” 

Victims  of  such  rules  think  them 
illegal,  but  a  spokesman  for  the 
National  Labor  Relations  Board  said 
there  are  no  laws  prohibiting  anti¬ 
nepotism/no-spouse  rules  so  long  as 
they  are  applied  fairly. 

The  leading  no-spouse  case,  filed 
under  Title  VII  of  the  Civil  Rights  Act 
of  1964,  which  bars  discrimination 
based  on  sex,  was  reversed  on  appeal. 
At  issue  in  the  1977  case  was  the 
nepotism  rule  of  Chicago  glass  manu¬ 
facturer  Libbey-Owens-Ford.  The 
plaintiff  showed  that  the  company 
policy,  while  facially  neutral,  had 
from  inception  affected  71  women 
compared  with  three  men. 

The  U.  S.  Court  of  Appeals  for  the 
7th  Circuit  reversed  the  federal  court 
decision  and  found  that  married 
employees  could  unfairly  influence 
grievance  procedures  and  promo¬ 
tions.  Nevertheless,  hiring  spouses 
has  become  important  to  the  debate 
on  how  dual-career  marriages  are 
treated  in  the  workplace,  and  the  vir¬ 
tues  of  hiring  a  spouse  seem  to  out¬ 
weigh  the  faults. 

Proponents  of  no-spouse  rules  say 
married  couples  bring  their  spats  to 
the  newsroom,  advance  joint  inter¬ 
ests  at  the  newspaper’s  expense,  leak 
confidential  personnel  information, 
are  a  source  of  scheduling  problems, 
and  compound  tardiness  and 
absences. 

Critics  say  such  problems  could  as 
easily  occur  between  friends.  They 
assert,  too,  that  hiring  spouses  could 
mean  getting  qualified  reporters  at  a 
bargain  because  both  are  covered  by 
one  benefits-package  and  may  settle 
for  lower  wages  than  a  single  appli¬ 
cant.  Also,  hiring  a  wife  could  help 
(Continued  on  page  31) 
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IN  THIS  ISSUE. 


THE  FOUNDER 

He  called  his  company  ‘  ‘  The  Concern.’  ’  And  to  leave  the  jury  in  the  case — the  public — to  find 

aptly  so,  because  concern  for  honesty  and  the  public  the  verdict.’  ’ 

good  quickly  became  its  hallmark.  \^en  E.  W.  E.  W.  was  also  a  feisty  warrior  against  the  status 

Scripps  started  the  Penny  Press  in  1878,  it  embodied  quo.  A  century  later,  Scripps  Howard  Newspapers 

his  personal  belief  that  the  truth — and  newspapers  strive  for  those  same  principles  that  meant  so  much 

that  printed  it — could  bring  democracy  to  life.  to  E.W.  Scripps:  honesty,  public  service,  advocacy 

He  trusted  in  people,  once  informed,  to  find  for  those  without  power,  distrust  of  power  for 

their  own  way.  “  It  is  no  part  of  a  newspaper’s  busi-  power’s  sake,  and  faith  in  the  absolute  value 

ness  to  array  itself  on  the  side  of  this  party  or  that  of  truth. 

party,  or  fight  or  lie  or  wrangle  for  it.  The  newspaper  E.  W.  Scripps.  Entrepreneur,  visionary,  advo- 

should  simply  present  all  the  facts . . .  and  then,  after  cate.  The  founder  whose  ‘  ‘concern’  ’  guides  more 

having  discharged  its  duty  as  witness,  be  satisfied  than  8 ,000  people  at  Scripps  Howard  Newspapers. 

PEOPLE  COMMITTED  TO  EXCELLENCE 

SCRIPPS  HOWARD 
NEWSPAPERS 
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